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GLEN'D,@_E Voting Meeting Agenda
City Council

Mayor Jerry Weiers
Vice Mayor Ian Hugh
Councilmember Jamie Aldama
Councilmember Joyce Clark
Councilmember Ray Malnar
Councilmember Lauren Tolmachoff
Councilmember Bart Turner

Tuesday, April 11,2017 6:00 PM Council Chambers

Voting Meeting

One or more members of the City Council may be unable to attend the Council Meeting in person
and may participate telephonically, pursuant to A.R.S. § 38-431(4).

CALL TO ORDER

ROLL CALL

POSTING OF COLORS

PLEDGE OF ALLEGIANCE

PRAYER/INVOCATION

Any prayer/invocation that may be offered before the start of regular Council business shall be the
voluntary offering of a private citizen, for the benefit of the Council and the citizens present. The views or
beliefs expressed by the prayer/invocation speaker have not been previously reviewed or approved by
the Council, and the Council does not endorse the religious beliefs or views of this, or any other speaker. A
list of volunteers is maintained by the Mayor’s Office and interested persons should contact the Mayor’s
Office for further information.

CITIZEN COMMENTS

If you wish to speak on a matter concerning Glendale city government that is not on the printed agenda,
please fill out a Citizen Comments Card located in the back of the Council Chambers and give it to the City
Clerk before the meeting starts. The City Council can only act on matters that are on the printed agenda,
but may refer the matter to the City Manager for follow up. When your name is called by the Mayor, please
proceed to the podium. State your name and the city in which you reside for the record. If you reside in
the City of Glendale, please state the Council District you live in (if known) and begin speaking. Please
limit your comments to a period of three minutes or less.

APPROVAL OF THE MINUTES OF MARCH 28, 2017 VOTING MEETING

1. 17-139 APPROVAL OF THE MINUTES OF MARCH 28,2017 VOTING MEETING
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City Council Voting Meeting Agenda April 11, 2017
Staff Contact: Julie K. Bower, City Clerk
Attachments: Meeting Minutes of March 28, 2017

PROCLAMATIONS AND AWARDS

2. 17-109

CONSENT AGENDA

PROCLAIM APRIL 2017 AS ENVIRONMENTAL AWARENESS MONTH
Staff Contact: Craig Johnson, P.E., Director, Water Services
Presented by: Office of the Mayor

Accepted by:

Ms. Sherry Socaciu, City of Glendale Volunteer

Ms. Sarah Socaciu, City of Glendale Volunteer

Mr. John Socaciu, City of Glendale Volunteer

Mr. John Nissen, City of Glendale Water Services Department Intern

Items on the consent agenda are of a routine nature or have been previously studied by the City Council.

Items on the consent agenda are intended to be acted upon in one motion unless the Council wishes to
hear any of the items separately.

3. 17-113
Attachments:
4 17-120
Attachments:
5 17-111
Attachments:
6 17-121
Attachments:

RECOMMEND APPROVAL OF SPECIAL EVENT LIQUOR LICENSE, LUMP
BUSTERS

Staff Contact: Vicki Rios, Director, Budget and Finance

Application

Calls for Service

RECOMMEND APPROVAL OF SPECIAL EVENT LIQUOR LICENSE, JOURNEY
CHURCH

Staff Contact: Vicki Rios, Director, Budget and Finance

Application

Calls for Service

RECOMMEND APPROVAL OF LIQUOR LICENSE NO. 5-22327, OLDE TOWNE
GLENDALE MARKET
Staff Contact: Vicki Rios, Director, Budget and Finance

Map
Calls for Service

AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH
NORCON INDUSTRIES, INC., FOR THE REPAIR OF EXISTING OPERABLE
WALLS AND TRACKS AND REPLACEMENT OF EQUIPMENT ASSOCIATED
WITH THESE REPAIRS

Staff Contact: Erik Strunk, Director, Public Facilities, Recreation and
Special Events

Linking Agreement

Proposal

City of Glendale

Page 2 Tuesday, April 11, 2017


http://glendale-az.legistar.com/gateway.aspx?M=F&ID=0b7505ef-2e49-402e-a44c-36da56cbd9c0.pdf
http://glendale-az.legistar.com/gateway.aspx?m=l&id=/matter.aspx?key=3568
http://glendale-az.legistar.com/gateway.aspx?m=l&id=/matter.aspx?key=3572
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=36e0802f-2743-4bd2-90da-5ffbf26b40c8.pdf
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=584c7b7c-d1e1-43e6-ac70-6407f6e49254.pdf
http://glendale-az.legistar.com/gateway.aspx?m=l&id=/matter.aspx?key=3579
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=9f376a95-e5b0-48b4-a8b9-1ff5cc2cdfe4.pdf
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=fdee5ca4-bbc6-4a2b-9a01-8f2f6031fa88.pdf
http://glendale-az.legistar.com/gateway.aspx?m=l&id=/matter.aspx?key=3570
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=2f1c3c99-e36d-4734-8a9a-f7076776976e.pdf
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=1652e7f0-4524-4157-b9fd-bce641dd83ab.pdf
http://glendale-az.legistar.com/gateway.aspx?m=l&id=/matter.aspx?key=3580
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=a0bb2060-b53a-49e5-a9bf-aa7bfe5b6a70.pdf
http://glendale-az.legistar.com/gateway.aspx?M=F&ID=c1189276-da62-493c-bca6-65e1ce8905b1.pdf

City Council

Voting Meeting Agenda

April 11, 2017

7. 17-122
Attachments:
8. 17-125
Attachments:
9 17-096
Attachments:
10. 17-110
Attachments:
11. 17-130
Attachments:
12. 17-132
Attachments:
13. 17-134

AUTHORIZATION TO ENTER INTO AMENDMENT NO. 1 TO THE CONTRACT
WITH ALL ANIMALS RESCUE & TRANSPORTATION, LLC AND APPROVE AN
INCREASE IN THE EXPENDITURE OF FUNDS

Staff Contact: Rick St. John, Police Chief

Amendment No. 1

AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH ON
ADVERTISING, INC., UNDER THE STATE OF ARIZONA COOPERATIVE
PURCHASING AGREEMENT FOR MARKETING AND ADVERTISING
SERVICES FOR THE PUBLIC FACILITIES, RECREATION AND SPECIAL
EVENTS DEPARTMENT

Staff Contact: Erik Strunk, Director, Public Facilities, Recreation and
Special Events

Linking Agreement

Background Information

AUTHORIZATION TO ENTER INTO A PROFESSIONAL SERVICES
AGREEMENT WITH CLEAR CREEK ASSOCIATES, LLC, FOR EVALUATION
OF GROUNDWATER BACKUP SUPPLY

Staff Contact: Craig Johnson, P.E., Director, Water Services

Professional Services Agreement

AUTHORIZATION TO ENTER A CONSTRUCTION AGREEMENT WITH
ACHEN-GARDNER CONSTRUCTION, L.L.C., FOR CONSTRUCTION SERVICES
FOR WATER LINE REPLACEMENT AT VARIOUS LOCATIONS

Staff Contact: Craig Johnson, P.E., Director, Water Services

Construction Agreement

Bid Tabulation

AUTHORIZATION TO ENTER INTO A PROFESSIONAL SERVICES
AGREEMENT WITH LSW ENGINEERS ARIZONA, INC., FOR THE
ENGINEERING AND DESIGN SERVICES OF THE HVAC REPLACEMENT
PROJECT FOR THE GLENDALE PUBLIC SAFETY BUILDING

Staff Contact: Jack Friedline, Director, Public Works

Professional Services Agreement

AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH SUMMIT
ELECTRIC SUPPLY CO., INC., FOR THE PURCHASE OF ELECTRICAL
SUPPLIES

Staff Contact: Jack Friedline, Director, Public Works

Linking Agreement

AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH TRI-DIM
FILTER CORPORATION FOR FILTER REPLACEMENT AND MAINTENANCE
OF AIR HANDLING UNITS
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Attachments:

14. 17-136

Attachments:

Staff Contact: Jack Friedline, Director, Public Works

Linking Agreement

AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH KONE,
INC., FOR ELEVATOR MAINTENANCE AND REPAIR SERVICES AND
RATIFICATION OF EXPENDITURES

Staff Contact: Jack Friedline, Director, Public Works

Linking Agreement

CONSENT RESOLUTIONS

15. 17-128

Attachments:

Attachments:

RESOLUTION NO. R17-25

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ENTERING INTO
OF AMENDMENT NO. ONE TO AN INTERGOVERNMENTAL AGREEMENT
WITH THE ARIZONA DEPARTMENT OF TRANSPORTATION (IGA/JPA
16-0005853-1) FOR THE PARADISE LANE, 55th AVE to 59th AVE PROJECT
IN THE CITY OF GLENDALE.

Staff Contact: Jack Friedline, Director, Public Works

Resolution No. R17-25

Amendment No. One

RESOLUTION NO. R17-26

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ENTERING INTO
OF AMENDMENT NO. ONE TO AN INTERGOVERNMENTAL AGREEMENT
WITH THE ARIZONA DEPARTMENT OF TRANSPORTATION (IGA/]JPA
16-0005852-1) FOR THE CAMELBACK ROAD, 79th AVE to 83rd AVE
PROJECT IN THE CITY OF GLENDALE.

Staff Contact: Jack Friedline, Director, Public Works

Resolution No. R17-26

Amendment No. One

RESOLUTION NO. R17-27

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ENTERING INTO
OF AMENDMENT NO. ONE TO AN INTERGOVERNMENTAL AGREEMENT
WITH THE ARIZONA DEPARTMENT OF TRANSPORTATION (IGA/JPA
16-0005851-1) FOR THE EMERGENCY VEHICLE PREEMPTION PROJECT IN
THE CITY OF GLENDALE.

Staff Contact: Jack Friedline, Director, Public Works
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Attachments: Resolution No. R17-27

Amendment No. One

18. 17-133 RESOLUTION NO. R17-28

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ENTERING INTO
OF AMENDMENT NO. ONE TO AN INTERGOVERNMENTAL AGREEMENT
WITH THE ARIZONA DEPARTMENT OF TRANSPORTATION (IGA/JPA
16-0005854-1) FOR THE 67th AVENUE, GLENDALE AVENUE to
ORANGEWOOD AVENUE AND ORANGEWOOD AVENUE, 67TH AVENUE TO
US-60 (GRAND AVENUE) PROJECT IN THE CITY OF GLENDALE.

Staff Contact: Jack Friedline, Director, Public Works

Attachments: Resolution No. R17-28

Amendment No. One

19. 17-135 RESOLUTION NO. R17-29

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ENTERING INTO
OF AMENDMENT NO. ONE TO AN INTERGOVERNMENTAL AGREEMENT
WITH THE ARIZONA DEPARTMENT OF TRANSPORTATION (IGA/JPA
16-0005850-1) FOR THE CAMELBACK ROAD, 51st AVE TO 91st AVE
PROJECT IN THE CITY OF GLENDALE.

Staff Contact: Jack Friedline, Director, Public Works

Attachments: Resolution No. R17-29

Amendment No. One

20. 17-137 RESOLUTION NO. R17-30

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ENTERING INTO
CHANGE ORDER NO. 1 TO THE INTERGOVERNMENTAL AGREEMENT
(GRANT PASS-THROUGH AGREEMENT) WITH THE CITY OF PHOENIX FOR
GRANT NO. AZ-90-X137 RELATING TO TRANSIT SERVICES.

Staff Contact: Jack Friedline, Director, Public Works

Attachments: Resolution No. R17-30

Contract Change Order No. 1

21. 17-123 RESOLUTION NO. R17-31

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING THE CITY TO ENTER INTO A MASTER
SUPPORT AGREEMENT WITH PETSMART CHARITIES, INC. AND ACCEPT A
FIELD GRANT PROGRAM AWARD IN THE APPROXIMATE AMOUNT OF
$5,000 ON BEHALF OF THE GLENDALE POLICE DEPARTMENT.
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Attachments:

Attachments:

Attachments:

Staff Contact: Rick St. John, Police Chief
Resolution No. R17-31

Master Support Agreement

RESOLUTION NO. R17-32

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ENTERING INTO
OF AN INTERGOVERNMENTAL AGREEMENT ENTITLED, “AGREEMENT
WITH THE ARIZONA DEPARTMENT OF PUBLIC SAFETY FOR
PARTICIPATION IN THE ARIZONA CRIMINAL JUSTICE INFORMATION
SYSTEM ALLOWING RECEIPT OF CRIMINAL HISTORY INFORMATION FOR
EMPLOYMENT PURPOSES.”

Staff Contact: Jim Brown, Director, Human Resources and Risk
Management

Resolution No. R17-32

Agreement

RESOLUTION NO. R17-33

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE EXECUTION OF
AN INTERGOVERMENTAL AGREEMENT WITH THE CITY OF PHOENIX
PERTAINING TO THE EXPANSION, OPERATION AND MAINTENANCE OF
AN EXISTING SPECIAL-PURPOSE FOREIGN-TRADE SUBZONE FOR CONAIR
CORPORATION IN THE CITY OF GLENDALE.

Staff Contact: Michael D. Bailey, City Attorney

Resolution No. R17-33

PUBLIC HEARING - LAND DEVELOPMENT ACTIONS

24. 17-119

Attachments:

ORDINANCE NO. 017-14

AN ORDINANCE OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, REZONING PROPERTY LOCATED AT 5200 WEST BELL
ROAD FROM BP (BUSINESS PARK) TO PAD (PLANNED AREA
DEVELOPMENT) FOR A DEVELOPMENT PLAN ENTITLED “51 CAMPANA,”
AMENDING THE ZONING MAP; PROVIDING FOR AN EFFECTIVE DATE;
AND ORDERING THAT A CERTIFIED COPY OF THIS ORDINANCE BE
RECORDED.

Staff Contact: Jon M. Froke, AICP, Planning Director

Ordinance No. O17-14 with Exhibit A

Planning Staff Report

LAND DEVELOPMENT ACTIONS
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25. 17-117
Attachments:

26. 17-118
Attachments:

ORDINANCES

27. 17-126
Attachments:

28 17-127
Attachments:

29 17-140

FINAL PLAT (FP) APPLICATION FP16-02: ALICE PARK - 8348 NORTH
61ST AVENUE
Staff Contact: Jon M. Froke, AICP, Planning Director

Alice Park Final Plat
FP16-02
FP16-02A

FINAL PLAT (FP) APPLICATION FP16-04: DEER VALLEY VILLAS - 18800
NORTH 51ST AVENUE
Staff Contact: Jon M. Froke, AICP, Planning Director

17-0130 Final Plat
FP16-04
FP16-04a

ORDINANCE NO. 017-15

AN ORDINANCE OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE CITY MANAGER
AND CITY CLERK TO EXECUTE AND FILE AN AIRPORT LAND LEASE
AGREEMENT WITH BUTLER AVIATION INVESTMENTS, LLC FOR CERTAIN
PROPERTY AT THE GLENDALE MUNICIPAL AIRPORT.

Staff Contact: Jack Friedline, Director, Public Works

Ordinance No. O17-15

Land Lease Agreement

ORDINANCE NO. 017-16

AN ORDINANCE OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE CITY MANAGER
TO EXECUTE THE AIRPORT TERMINAL LEASE AGREEMENTS WITH
SKYQUEST AVIATION, LLC FOR CERTAIN OFFICE SUITES IN THE
TERMINAL BUILDING AT THE GLENDALE MUNICIPAL AIRPORT.

Staff Contact: Jack Friedline, Director, Public Works

Ordinance No. O17-16

Lease Agreement - Suite 101

Lease Agreement - Suite 103

Lease Agreement - Suite 107A, B & C

Lease Agreement - Suite 108

Lease Agreement - Suite 109

ORDINANCE NO. 017-17
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AN ORDINANCE OF THE COUNCIL OF THE CITY OF GLENDALE, MARICOPA
COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE ACCEPTANCE OF
RIGHT OF WAY PROPERTIES LOCATED AT THE INTERSECTION OF 59TH
AVENUE AND OLIVE AVENUE NECESSARY FOR RIGHT OF WAY
IMPROVEMENTS IN GLENDALE, ARIZONA; AND DIRECTING THE
EXECUTION OF ANY DOCUMENTS NECESSARY TO EFFECTUATE SAID
TRANSFER.

Staff Contact: Jack Friedline, Director, Public Works

Attachments: Ordinance No. O17-17 with Exhibits A, B and C

REQUEST FOR FUTURE WORKSHOP AND EXECUTIVE SESSION

COUNCIL COMMENTS AND SUGGESTIONS

ADJOURNMENT

Upon a public majority vote of a quorum of the City Council, the Council may hold an executive session, which will not be
open to the public, regarding any item listed on the agenda but only for the following purposes:

(i) discussion or consideration of personnel matters (A.R.S. § 38-431.03(A)(1));

(ii) discussion or consideration of records exempt by law from public inspection (A.R.S. § 38-431.03(A)(2));

(iii) discussion or consultation for legal advice with the city’s attorneys (A.R.S. § 38-431.03(A)(3));

(iv) discussion or consultation with the city’s attorneys regarding the city’s position regarding contracts that are the
subject of negotiations, in pending or contemplated litigation, or in settlement discussions conducted in order to
avoid or resolve litigation (A.R.S. § 38-431.03(A)(4));

(v) discussion or consultation with designated representatives of the city in order to consider its position and
instruct its representatives regarding negotiations with employee organizations (A.R.S. § 38-431.03(A)(5)); or

(vi) discussing or consulting with designated representatives of the city in order to consider its position and instruct
its representatives regarding negotiations for the purchase, sale or lease of real property (A.R.S. § 38-431.03(A)(7)).

SPECIAL ACCOMMODATIONS

For special accommodations please contact the City Clerk’s Office at 623-930-2252 extension 1 at least 3 business days
prior to the meeting.

City of Glendale Page 8 Tuesday, April 11, 2017


http://glendale-az.legistar.com/gateway.aspx?M=F&ID=e4844dac-c4c5-40a3-a1eb-4d373dce87a0.pdf

’:, ,‘ Clty Of Glendale 5850 West Glendale Avenue

Glendale, AZ 85301
GLE ]E;%‘E Legislation Description

File #: 17-139, Version: 1

APPROVAL OF THE MINUTES OF MARCH 28, 2017 VOTING MEETING
Staff Contact: Julie K. Bower, City Clerk

City of Glendale Page 1 of 1 Printed on 4/3/2017

powered by Legistar™


http://www.legistar.com/

City of Glendale

5850 West Glendale Avenue
Glendale, AZ 85301

Meeting Minutes - Draft

Tuesday, March 28, 2017
6:00 PM

Voting Meeting

Council Chambers

City Council

Mayor Jerry Weiers
Vice Mayor lan Hugh
Councilmember Jamie Aldama
Councilmember Joyce Clark
Councilmember Ray Malnar
Councilmember Lauren Tolmachoff
Councilmember Bart Turner




City Council Meeting Minutes - Draft March 28, 2017
CALL TO ORDER
ROLL CALL
Present: 7 - Mayor Jerry Weiers, Vice Mayor lan Hugh, Councilmember Jamie Aldama,
Councilmember Joyce Clark, Councilmember Lauren Tolmachoff, Councilmember
Ray Malnar, and Councilmember Bart Turner
Also present were Kevin Phelps, City Manager; Tom Duensing, Assistant City Manager;
Michael Bailey, City Attorney; Julie K. Bower, City Clerk; and Alicia Muller, Management
Assistant.
PLEDGE OF ALLEGIANCE
PRAYER/INVOCATION
The invocation was offered by Pastor Mark Mucklow from First Baptist Church at Sahuaro
Ranch.
Mayor Weiers welcomed MYAC students Sonita Nyke and Mailee Barnes, who were in
the audience. He also recognized Glendale University participants who were present at
the meeting.
NEW BUSINESS
A motion was made by Councilmember Turner, seconded by Councilmember
Clark, to move New Business. The motion carried by the following vote:
Aye: 7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember Clark,
Councilmember Tolmachoff, Councilmember Malnar, and Councilmember Turner
Mayor Weiers administered the oath of office to Judge Finn and Judge Delgado.
CITIZEN COMMENTS

Andrew Marwick, a Phoenix resident, spoke about problems with the Coyotes hockey
team and the rising cost of hockey tickets.

Bill Demski, a Sahuaro resident, spoke about the condition of the pavement at 51st
Avenue and Thunderbird. He also discussed Glendale residents living in poverty due to
property tax increases and compensation issues with former Glendale employees.

James Deibler, a Phoenix resident, would like to see the University of Phoenix Stadium
host the Territorial Cup Series. The event would attract many university football fans to
Glendale.

APPROVAL OF THE MINUTES OF FEBRUARY 28, 2017 VOTING MEETING AND MARCH 9,
2017 SPECIAL VOTING MEETING

1. 17-090

APPROVAL OF THE MINUTES OF FEBRUARY 28, 2017 VOTING
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Aye:

MEETING AND MARCH 9, 2017 SPECIAL VOTING MEETING
Staff Contact: Julie K. Bower, City Clerk

A motion was made by Councilmember Clark, seconded by Councilmember
Aldama, that this agenda item be approved. The motion carried by the following
vote:

7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember Clark,
Councilmember Tolmachoff, Councilmember Malnar, and Councilmember Turner

PROCLAMATIONS AND AWARDS

2, 17-067 PROCLAIM APRIL 2017 AS WATER AWARENESS MONTH
Staff Contact: Craig Johnson, P.E., Director, Water Services
Presented by: Office of the Mayor
Accepted by:
Ms. Melody Hodges, Gifted Resource Teacher at Barcelona Middle School
Ms. Suzanne Schmit, Gifted Resource Teacher at Barcelona Middle
School
Ms. Kristy Strickland, Fourth Grade Teacher at Desert Mirage Elementary
School
Mayor Weiers proclaimed April 2017 as Water Awareness Month. The proclamation was
accepted by Craig Johnson, Director of Water Services, Melody Hodges, Gifted Resource
Teacher at Barcelona Middle School, Suzanne Schmit, Gifted Resource Teacher at
Barcelona Middle School and Kristy Strickland, Fourth Grade Teacher at Desert Mirage
Elementary School.
Ms. Hodges said was grateful for the conservation program that Glendale offered. The
program offered interactive activities to help students see how important it was to
conserve water.

CONSENT AGENDA
Mayor Weiers said Councilmember Clark made a request to vote on items 12and 14
separately and he added that Councilmember Clark would also like to hear presentations
on items 16 and 17 separately and Counciimember Aldama would like to have item 19
presented separately.
Councilmember Clark asked that item 9 be heard separately, as well.
Councilmember Clark told Councilmember Turner that item 9 was also being pulled from
the Consent Agenda.
Ms. Bower read Consent Resolution items 16 through 25 by number and title.

3 17-087 RECOMMEND APPROVAL OF SPECIAL EVENT LIQUOR LICENSE,
ST. JOSEPH ASSEMBLY 2126 KNIGHTS OF COLUMBUS
Staff Contact: Vicki Rios, Director, Budget and Finance

4 17-088 RECOMMEND APPROVAL OF SPECIAL EVENT LIQUOR LICENSE,
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100 CLUB OF ARIZONA
Staff Contact: Vicki Rios, Director, Budget and Finance

5. 17-086 RECOMMEND APPROVAL OF LIQUOR LICENSE NO. 5-22207,
Wingstop
Staff Contact: Vicki Rios, Director, Budget and Finance

6. 17-080 EXPENDITURE AUTHORIZATION FOR FEES ASSOCIATED WITH
PRISONER DETENTION SERVICES FROM MARICOPA COUNTY FOR
THE GLENDALE POLICE DEPARTMENT
Staff Contact: Rick St. John, Police Chief

7. 17-098 AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH
FREIGHTLINER OF ARIZONA, LLC, FOR THE COOPERATIVE
PURCHASE OF A CERTIFIED STREET SWEEPER
Staff Contact: Jack Friedline, Director, Public Works

8. 17-100 AUTHORIZATION TO ENTER INTO AMENDMENT NO. 1 TO THE
AGREEMENT FOR NORTHERN PARKWAY LANDSCAPE
MAINTENANCE WITH SOMERSET LANDSCAPE MAINTENANCE, INC.,
FOR ADDITIONAL LANDSCAPE SERVICES ALONG LOOP 303
Staff Contact: Jack Friedline, Director, Public Works

10. 17-106 AUTHORIZATION TO ENTER INTO AMENDMENT NO. 1 TO THE
LINKING AGREEMENT WITH REHRIG PACIFIC COMPANY, INC., FOR
RESIDENTIAL REFUSE AND RECYCLING CONTAINERS
Staff Contact: Jack Friedline, Director, Public Works

1. 17-108 AUTHORIZATION TO ENTER INTO A CONSTRUCTION AGREEMENT
WITH UNITED TECHNOLOGIES, INC., DOING BUSINESS AS UNI-TECH,
FOR THE CITY HALL FOURTH FLOOR MECHANICAL EQUIPMENT
REPLACEMENT PROJECT
Staff Contact: Jack Friedline, Director, Public Works

13. 17-079 AUTHORIZATION TO ENTER INTO A PROFESSIONAL SERVICES
AGREEMENT WITH BLACK & VEATCH CORPORATION FOR ASSET
MANAGEMENT SYSTEM SERVICES - PHASE 1
Staff Contact: Craig Johnson, P.E., Director, Water Services

15. 17-095 AUTHORIZATION TO ENTER INTO A CONSTRUCTION MANAGER AT
RISK AGREEMENT WITH ACHEN-GARDNER CONSTRUCTION, LLC,
FOR CONSTRUCTION PHASE SERVICES FOR WATER LINE
REPLACEMENT AT VARIOUS LOCATIONS
Staff Contact: Craig Johnson, P.E., Director, Water Services

CONSENT RESOLUTIONS
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18. 17-103 RESOLUTION NO. R17-17

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE
ENTERING INTO OF A MEMORANDUM OF UNDERSTANDING
BETWEEN THE GLENDALE POLICE DEPARTMENT AND THE
ARIZONA NATIONAL GUARD, JOINT COUNTER NARCO-TERRORISM
TASK FORCE FOR DRUG LAW ENFORCEMENT OPERATIONS IN THE
STATE OF ARIZONA.

Staff Contact: Rick St. John, Police Chief

20. 17-076 RESOLUTION NO. R17-19

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, APPROVING AND AUTHORIZING
SUBMISSION OF THE CITY OF GLENDALE’S 2017 COMMUNITY
HOUSING STREAMLINED ANNUAL PHA PLAN (form HUD-50075-HP),
TO THE U.S. DEPARTMENT OF HOUSING AND URBAN
DEVELOPMENT.

Staff Contact: Elaine Adamczyk, Interim Director, Community Services

21, 17-077 RESOLUTION NO. R17-20

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, APPROVING AND AUTHORIZING
SUBMISSION OF THE CITY OF GLENDALE’S COMMUNITY HOUSING
2017-2021 CAPITAL FUND PROGRAM FIVE-YEAR ACTION PLAN TO
THE U.S. DEPARTMENT OF HOUSING AND URBAN DEVELOPMENT.
Staff Contact: Elaine Adamczyk, Interim Director, Community Services

22, 17-097 RESOLUTION NO. R17-21

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING THE APPLICATION
AND ACCEPTANCE OF THE FY2017 CONGESTION MITIGATION AND
AIR QUALITY IMPROVEMENT GRANT AWARD FROM THE MARICOPA
ASSOCIATION OF GOVERNMENTS IN THE APPROXIMATE AMOUNT
OF $253,396 FOR THE PURCHASE OF A PM-10 CERTIFIED STREET
SWEEPER.

Staff Contact: Jack Friedline, Director, Public Works

23. 17-099 RESOLUTION NO. R17-22

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING THE ENTERING INTO
AND ACCEPTANCE OF A GRANT FROM THE ARIZONA
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DEPARTMENT OF TRANSPORTATION, MULTIMODAL PLANNING
DIVISION, FOR THE REHABILITATE NORTH APRON, PHASE ONE
PROJECT AT THE GLENDALE MUNICIPAL AIRPORT.

Staff Contact: Jack Friedline, Director, Public Works

24, 17-112 RESOLUTION NO. R17-23

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING AND DIRECTING THE
ENTERING INTO OF AN INTERGOVERNMENTAL AGREEMENT WITH
MARICOPA COUNTY AND THE CITY OF LITCHFIELD PARK; AND
DIRECTING THAT THE INTERGOVERNMENTAL AGREEMENT BE
RECORDED.

Staff Contact: Jack Friedline, Director, Public Works

25. 17-115 RESOLUTION NO. R17-24

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING THE ENTERING INTO
OF A LICENSE AND USE AGREEMENT WITH COW CHOW
CROPPERS FOR THE USE OF CITY-OWNED PROPERTY LOCATED
AT 91ST AVENUE AND BETHANY HOME ROAD IN GLENDALE,
ARIZONA.

Staff Contact: Tom Duensing, Assistant City Manager

Approval of the Consent Agenda

A motion was made by Turner, seconded by Clark, to approve the
recommended actions on Consent Agenda Item Numbers 3 through 8, 10, 11,
13, 15 and Consent Resolution Item Numbers 18 and 20 through 25. The
motion carried by the following vote:

Aye: 7- Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember
Clark, Councilmember Tolmachoff, Councilmember Malnar, and Councilmember
Turner

9. 17-105 AUTHORIZATION TO ENTER INTO A CONSTRUCTION AGREEMENT
WITH REDHAWK SOLUTIONS LLC, FOR THE FY2016/2017
STREETLIGHT INFILL PROJECT
Staff Contact: Jack Friedline, Director, Public Works

Councilmember Clark said many residents did not know the process to apply for infill
street lighting and asked Mr. Friedline to explain the process.

Mr. Friedline said the City had an infill lighting program which was mainly for older
neighborhoods, designed under different standards. These areas were much darker
than newer neighborhoods and were areas that needed more lighting due to public
safety concerns. He said the street lighting manager was Michael Sills-Trausch and
he could be reached at 623-930-2019.

Councilmember Clark asked if there was a waiting list for the program.
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Mr. Friedline said currently there was a list of less than 20 locations that should be
worked through as they approached the next budget year.

Councilmember Clark advised residents it was a perfect opportunity to apply now for
the program. She asked about the budget for the program.

Mr. Friedline said the budget would be adjusted for other items if no other requests
were received.

A motion was made by Councilmember Turner, seconded by Councilmember
Aldama, that this agenda item be approved. The motion carried by the
following vote:

Aye: 7- Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember
Clark, Councilmember Tolmachoff, Councilmember Malnar, and Councilmember
Turner

12. 17-021 AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH
LOGICALIS, INC., TO PROVIDE WIRELESS RADIO LINKS
BETWEEN OPERATING PLANTS AND TECHNICAL RESOURCE
SERVICES
Staff Contact: Craig Johnson, P.E., Director, Water Services

Councilmember Clark explained her vote by saying she did not support the idea of
approving contracts for five years or more. She would routinely pull those items off
the agenda and vote no.

A motion was made by Councilmember Turner, seconded by Councilmember
Tolmachoff, that this agenda item be approved. The motion carried by the
following vote:

Aye: 6- Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember
Tolmachoff, Councilmember Malnar, and Councilmember Turner

Nay: 1- Councilmember Clark

14. 17-083 AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH
ABM ELECTRICAL POWER SERVICES, LLC TO PROVIDE HIGH
VOLTAGE ELECTRICAL SERVICES AT TREATMENT PLANTS AND
REMOTE SITES
Staff Contact: Craig Johnson, P.E., Director, Water Services

A motion was made by Councilmember Clark, seconded by Councilmember
Turner, that this agenda item be approved. The motion carried by the
following vote:

Aye: 6- Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember
Tolmachoff, Councilmember Malnar, and Councilmember Turner

Nay: 1- Councilmember Clark

16. 17-052 RESOLUTION NO. R17-15

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING GLENDALE’S
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17.

17-075

Aye:

PARTICIPATION IN THE PHOENIX SPONSORED MULTI-CITY
SINGLE FAMILY WATER USE STUDY TO ASSESS CHANGES IN
RESIDENTIAL WATER DEMAND.

Staff Contact: Craig Johnson, P.E., Director, Water Services

Mr. Johnson said the study was funded by the Arizona Department of Water
Resources. The grant-funded project would monitor water use in homes in Phoenix,
Glendale, Chandler and Gilbert to provide important data that would be used to tailor
conservation strategies. Phoenix would conduct the study and manage the contract
with Aquacraft. He said the number of homes studied in Glendale would be between
80 and 120, and customer confidentiality would be protected.

Councilmember Clark asked if there was any cost to the City for the study.
Mr. Johnson said there was no cost.

Councilmember Clark asked what the cost would be for staff time.

Mr. Johnson said the in-kind services would be less than $50,000.

Councilmember Clark asked what kind of criteria was involved in selecting
participants in the study and asked how participants were solicited for the study.

Mr. Johnson said it had not yet been determined how many Glendale homes would
participate in the study. He said they were trying to do a microstudy for water use
and demand for conservation purposes in the east, west and central valley.

Councilmember Clark asked if the criteria were known at this point.

Mr. Johnson said the focus would be on the age of the home, location and fixtures
inside the home. Special devices would be placed in the homes to measure the
water used in those homes. How the demand was met in those homes would help in
future conservation efforts.

Councilmember Clark asked how participants would be determined for the study.
Mr. Johnson did not have the answer to that question, but would get the answer.
Councilmember Clark said it was important to get information out to the public if they

were going to be soliciting homeowners for the study.

A motion was made by Councilmember Turner, seconded by Councilmember
Clark, that Resolution No. R17-15 be approved. The motion carried by the
following vote:

7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember
Clark, Councilmember Tolmachoff, Councilmember Malnar, and Councilmember
Turner

RESOLUTION NO. R17-16

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING ACCEPTANCE OF
AND DIRECTING THE ENTERING INTO OF THE ARIZONA STATE

City of Glendale
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FORESTRY DIVISION, ARIZONA COMMUNITY CHALLENGE GRANT
AGREEMENT NO. CCG 16-101, FOR THE GLENDALE DESERT
FOOD FOREST IN THE CITY OF GLENDALE.

Staff Contact: Craig Johnson, P.E., Director, Water Services
Mr. Johnson explained there had been an increase in the number of residents who
were interested in transforming their lawns into desert gardens. The item would
provide an educational resource element and demonstration sites that were relevant
to Glendale’s unique climate. The grant would provide funding for development of a
food forest demonstration site at the Main Library and would provide resources for
homeowners looking for water-efficient, edible gardening tips. It would enhance
conservation, education and training.
Councilmember Clark said the concept was unique and asked if workshops would be
held at the Main Library. She also said $10,000 didn’t seem like much money to get
the project off the ground.
Mr. Johnson said in April, May and June, partnerships would be developed with the
Maricopa County Master Garden Program, Linking Edible Forest Network and Trees
Matter. Once the partnerships were established, public presentations would be held
in June and July, October and November as well as January and February, 2018. He
said a tree planting exercise would be held in October and November 2017, and a
program evaluation would be held in February and March 2018.
Councilmember Clark asked if the public would be notified about the workshops.
Mr. Johnson said that was correct.
A motion was made by Councilmember Turner, seconded by Councilmember
Clark, that Resolution No. R17-16 be approved. The motion carried by the
following vote:

Aye: 7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember

Clark, Councilmember Tolmachoff, Councilmember Malnar, and Councilmember
Turner
19. 17-107 RESOLUTION NO. R17-18

A RESOLUTION OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING THE CITY
MANAGER TO EXECUTE A LICENSE AGREEMENT WITH 3G
ARCHERY INCORPORATED FOR THE USE OF CITY PROPERTY
LOCATED AT 8181 W. BETHANY HOME ROAD, GLENDALE,
ARIZONA.
Staff Contact: Erik Strunk, Director, Public Facilities, Recreation and
Special Events
Mr. Strunk said if the agreement was approved, 3G Archery would be responsible for
archery classes, use of archery equipment and general supervision of the archery
range, as well as light maintenance. He said special interest archery classes would
be held for interested participants. Three lanes would always be open to the public.
The Parks and Recreation Advisory Commission voted unanimously to recommend
approval of the agreement. He said there would be a one-time cost of $5,000 to
purchase targets and other needed items to launch the program which was already
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included in the budget and no additional funds were being requested.

Councilmember Aldama said the objective was that the public archery range be
accessible to residents and visitors. He was concerned that only three lanes would
be open to the public. He would like to see at least four lanes be available for the
public.

Mr. Strunk said one of the requirements for the facility was the public element and
the contract did satisfy that requirement. He said scheduled events would only be
held about 20% of the year and the remainder of the time, the facility would be open
to the public.

Councilmember Aldama asked if 3G would be using the facility for several months out
of the year and then the facility would be open to the pubic the rest of the time.

Mr. Strunk did not have the exact schedule but explained it was a year-round
operation. 3G would use the facility a certain number of days per week. The balance
of the unused days would be for public use.

Councilmember Aldama asked if the general public would be restricted during
tournaments. He also asked if those tournaments could be posted to let the general

public know when the events would be held.

Mr. Strunk said the tournaments would be posted in advance. He also explained the
agreement called for three lanes to be open to the public at all times.

Councilmember Aldama asked that at least four lanes be opened at all times to the
public. He said there was a very large archery fan base in the west valley. He asked
that the Council consider adding one more lane for a total of four lanes.

Mayor Weiers asked how many targets were currently at the range right now.

Mr. Strunk said there were six targets.

Mayor Weiers asked if there was the potential to have a total of 16 targets.

Mr. Strunk said that was correct.

Mayor Weiers asked if Councilmember Aldama wanted to make an amendment to
the agreement.

Councilmember Aldama did want to make an amendment but also wanted to hear
from the other Councilmembers.

Councilmember Clark asked to hear from the representative from 3G Archery.

Carmen Gunn, 3G Archery, was agreeable to keeping four lanes open to the public.
She said the only time the public would be restricted would be during the para
archery tournament and the restriction was only for one day. There was a great deal
of potential for the sport in the west valley and 3G was very excited to partner with
the City.

Mayor Weiers confirmed Ms. Gunn was talking about a tournament with disabled
archers.

City of Glendale
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Ms. Gunn said that was correct. There were very few para archery tournaments and
3G had been approached to bring the multi-national tournament to the facility. She
said the goal was to have the tournament in September to kick off the first year and
promote archery in Glendale.

Councilmember Aldama said it would be a very beneficial relationship for the City and
he understood closing part of the facility during a tournament. The objective was to
have the archery range as a drop-in facility for the public. He would like at least four

lanes open to the public.

Ms. Gunn said she would be happy to move the open lanes to four. Her goal was to
have the facility be a destination for many archers.

Councilmember Clark asked if 3G would be running archery classes through the
Parks and Recreation Department.

Ms. Gunn said that was correct.

Councilmember Clark asked how 3G was going to keep four lanes open when there
were only six lanes open.

Ms. Gunn explained she had her own equipment and would use that until all of the
remaining lanes were opened.

Councilmember Clark said she was referring to lane space, not the equipment. She
asked how they would accommodate a class of four or five students while still

keeping four lanes open to the public.

Ms. Gunn said they would be using the other side of the range for those classes and
it was not unusual to have four people shooting on one target during a class.

Councilmember Clark said she understood.

Councilmember Turner asked if six lanes were currently open to the public during
daylight hours.

Mr. Strunk said there were 16lanes at the range. He said the request was to
maintain four open lanes to the public at all times.

Mayor Weiers said everyone might be confused and explained there was a capacity
to have 16 lanes open lanes right now.

Mr. Strunk said that was correct and explained there were only six targets. He said
additional targets would be added over time.

Councilmember Turner asked if the term of the agreement was initially two years.
Mr. Strunk said that was correct.

Councilmember Turner asked if there would be an opportunity to make any changes
to the agreement at the end of that two years.

Mr. Strunk said both the Council and the Parks and Recreation Commission would
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ORDINANCES

26. 17-101

Aye:

be advised of the group’s performance.

Councilmember Turner said six lanes were ready to go and asked if the other lanes
could be used if someone brought their own target.

Mr. Strunk said that was correct.
Councilmember Turner asked if the range was open during daylight hours.
Mr. Strunk said the range was only open during daylight hours.

Councilmember Turner had heard Ms. Gunn say 3G would agree to keep four lanes
open and accessible to the public. He didn’t think there was any reason that would
not work as there were plenty of lanes. He said if that was a formal motion, he would
second it.

Mayor Weiers did not have a problem with it either, as long as 3G could run the para
archery tournament.

Councilmember Aldama said 3G was willing to provide free and temporary use of
archery equipment to drop in residents. He said there were many children who might
want to try out the sport and it would help to increase the fan base.

A motion was made by Councilmember Aldama, seconded by
Councilmember Clark, to amend R17-18, the last bullet under version 1 to
read that four archery lanes would be made available to the general public
at all times. The motion carried by the following vote:

Aye: 7- Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember

Clark, Councilmember Tolmachoff, Councilmember Malnar, and Councilmember
Turner

A motion was made by Councilmember Aldama, seconded by Councilmember
Tolmachoff, that Resolution No. R17-18 be approved as amended. The motion
carried by the following vote:

7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilimember Clark,
Councilmember Tolmachoff, Councilmember Malnar, and Councilmember Turner

ORDINANCE NO. 017-11

AN ORDINANCE OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, AUTHORIZING THE EXECUTION OF
THREE WATER LINE EASEMENTS LOCATED AT 6620 NORTH 95TH
AVENUE AND DIRECTING THE CITY CLERK TO RECORD A
CERTIFIED COPY OF THIS ORDINANCE.

Staff Contact: Jack Friedline, Director, Public Works

Ms. Bower read Ordinance No. O17-11.

City of Glendale
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Aye:

Aye:

Mr. Friedline said the developer was constructing the Home 2 Suites Hotel at the
location. The new public waterlines would meet the water demands and fire protection
requirements of the City code for the development. The developer, Glendale Westgate
Lodging Investors lll, LLC, was granting three easements to allow the City to access,
maintain, operate and repair the new waterlines, consistent with City code. Staff
recommended acceptance of the three waterline easements. There were no costs
incurred as a result of the action.

A motion was made by Councilmember Clark, seconded by Vice Mayor Hugh,
that Ordinance No. O17-11 be approved. The motion carried by the following
vote:

7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember Clark,
Councilmember Tolmachoff, Councilmember Malnar, and Councilmember Turner

ORDINANCE NO. 017-12

AN ORDINANCE OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, ACCEPTING RIGHT-OF-WAY
LOCATED AT 6030 NORTH LITCHFIELD ROAD; AND DIRECTING THE
CITY CLERK TO RECORD THE WARRANTY DEED ACCEPTING THE
DEDICATION OF SAID PUBLIC RIGHT-OF-WAY FOR ROADWAY
PURPOSES AND A CERTIFIED COPY OF THIS ORDINANCE.

Staff Contact: Jack Friedline, Director, Public Works

Ms. Bower read Ordinance No. O17-12.

Mr. Friedline said the owner of Ultimate RV and Boat Storage Il was required to construct
street improvements and dedicate to the City additional right-of-way along Litchfield Road.
The improvements were constructed outside of the City’s current right-of-way. The owner
had agreed to dedicate additional right-of-way for the City to maintain the improvements.
Staff recommended accepting the additional Litchfield Road right-of-way. There were no
costs incurred as a result of the action.

A motion was made by Councilmember Malnar, seconded by Vice Mayor Hugh,
that Ordinance No. 017-12 be approved. The motion carried by the following
vote:

7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember Clark,
Councilmember Tolmachoff, Councilmember Malnar, and Councilmember Turner

ORDINANCE NO. 017-13

AN ORDINANCE OF THE COUNCIL OF THE CITY OF GLENDALE,
MARICOPA COUNTY, ARIZONA, APPROVING A MASTER AIRPORT
TERMINAL OFFICE LEASE AGREEMENT FOR USE BY THE
GLENDALE MUNICIPAL AIRPORT.

Staff Contact: Jack Friedline, Director, Public Works

Ms. Bower read Ordinance No. O17-13.

Mr. Friedline said the proposed ordinance approved a new master airport terminal office
agreement and authorized the city manager to enter into new and renewal leases for
airport terminal office suites at the Glendale Municipal Airport. The airport leases office
space at the terminal building to private individuals and companies. In recent years,

City of Glendale
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Aye:

non-aviation companies had expressed an interest in leasing available space. There was
current available space to lease and a lease template which removed the requirement for
the lessee to perform commercial aviation activities had been developed.

The airport terminal currently had a vacancy rate of approximately 30%. Updating the
master airport terminal office agreement would enable the airport to expand the potential
pool of lessors and maximize the rental space. In February 2015, the Aviation Advisory
Commission passed a motion recommending Council approval of the proposed ordinance.
Revenue would depend on rental rates, which would be negotiated using current market
conditions and would have CPI adjustments annually.

A motion was made by Councilmember Tolmachoff, seconded by Vice Mayor
Hugh, that Ordinance No. 17-13 be approved. The motion carried by the following
vote:

7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember Clark,
Councilmember Tolmachoff, Councilmember Malnar, and Councilmember Turner

REQUEST FOR FUTURE WORKSHOP AND EXECUTIVE SESSION

Aye:

A motion was made by Vice Mayor Hugh, seconded by Councilmember
Tolmachoff, to hold a Special Budget Workshop on Tuesday, April 4, 2017 at 9:00
a.m. in the City Council Chambers, and further moved to hold the next regularly
scheduled City Council Workshop on Tuesday, April 4, 2017 at 1:30 p.m. in the
City Council Chambers, to be followed by an Executive Session pursuant to
A.R.S. 38-431.03.A motion was made by Vice Mayor Hugh, seconded by
Councilmember Tolmachoff. The motion carried by the following vote:

7 - Mayor Weiers, Vice Mayor Hugh, Councilmember Aldama, Councilmember Clark,
Councilmember Tolmachoff, Councilmember Malnar, and Councilmember Turner

COUNCIL COMMENTS AND SUGGESTIONS

Councilmember Aldama reminded those staying in town for the Final Four to visit and
shop at local Glendale businesses. He thanked the Glendale Police Department for the
ride along he went on several weeks ago. He said it was very informative.

Councilmember Aldama said the annual Hook-A-Kid on Fishing event was April 8th from
8a.m. to 1p.m. at Bonsall Park at 59th Avenue and Bethany Home Road. He said
several sponsors would provide loaner fishing poles and stock in the lake and 1,000 free
fishing licenses would be provided to children, ages 7 to 10.

Councilmember Aldama thanked all the school employees for the work they did every day
and for their dedication to the children.

Councilmember Clark spoke about attending a press conference with law enforcement,
and said she heard a comment by Glendale Police Chief St. John about the security of
visitors attending the Final Four. She thanked Chief St. John for reassuring the general
public. She said the basketball courts at Heroes Park had been rebranded by the NCAA
and encouraged everyone to come out and take a look at them.

Councilmember Clark said her next district meeting would be held on April 20th at 6 p.m.
and City Manager Kevin Phelps and Chief St. John would be in attendance.

Councilmember Clark said the Library Advisory Board would have an informational
meeting with the architect who would begin presenting designs for the library at Heroes

City of Glendale
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ADJOURNMENT

Park. The meeting would be held at Coyote Ridge Elementary School in the cafeteria.

Councilmember Malnar said the Sahuaro District meeting would be held on April 6th at 6
p.m. at Cactus High School in the cafeteria. Staff members would be in attendance to
talk about streets and planning.

Councilmember Tolmachoff said the spring Cholla District meeting would be held on April
10th at the Foothills Recreation and Aquatics Center from 6 p.m. to 8 p.m. The Police
Department CAT team would be attending the meeting as well as representatives for the
pavement management plan and the Economic Development Department.

Councilmember Turner said the Professional Bull Riders returned to the Gila River Arena
and recorded the largest attendance they had ever had for any PBR event in Arizona.

Vice Mayor Hugh said the Cactus District meeting would be April 13th at Manistee
Ranch from 5p.m. to 7 p.m. He thanked Channel 11 for the shows it produced and the
great job it did.

Mayor Weiers was proud of the City and the direction it was going. He said it was going
to continue and Glendale’s future was bright.

The City Council adjourned at 7:25 p.m.

City of Glendale
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GLEND!%E Legislation Description

File #: 17-109, Version: 1

PROCLAIM APRIL 2017 AS ENVIRONMENTAL AWARENESS MONTH
Staff Contact: Craig Johnson, P.E., Director, Water Services
Presented by: Office of the Mayor

Accepted by:

Ms. Sherry Socaciu, City of Glendale Volunteer

Ms. Sarah Socaciu, City of Glendale Volunteer

Mr. John Socaciu, City of Glendale Volunteer

Mr. John Nissen, City of Glendale Water Services Department Intern

Purpose and Recommended Action

This is a request for City Council to proclaim April 2017 as Environmental Awareness Month. This
proclamation will be accepted by members of the Socaciu family, who are Glendale volunteers; and John
Nissen, City of Glendale Water Services Department Intern. These four community representatives have
worked closely with the City’s Water Services Department Environmental Resources Group.

Background

Glendale shows it is a leader in environmental stewardship by providing high quality water and wastewater
services, protecting air and storm water quality, conserving water and energy, operating a recycling center,
and maintaining attractive parks and preserves.

The city offers a diversity of programs and services that encourage residents and businesses to be good
environmental stewards. Examples include the city’s curb-side recycling and household hazardous waste
collection program; the Travel Green program that promotes alternative modes of transportation; and classes
on water- and energy-efficiency offered by the Conservation and Sustainable Living Division.

In celebration of these programs and services, the city is offering a series of public events to occur in Glendale
throughout the months of March and April 2017, including the following: Household hazardous waste pick-up
events between March 20 and April 7; Annual Glendale Family Bike Ride on April 2 at Sahuaro Ranch Park;
free water conservation classes at the Main Library on April 8 and 26; Party for the Planet’s River and Trail
Cleanup on April 22 at Dream City Church; and an Arbor Day celebration with William C. Jack Elementary
School on April 27 at O’Neil Park.

In addition to the public events, the Glendale Water Services Department is partnering with internal City
departments to recycle items at the Spring Cleaning at Spring City event on April 6.

Community Benefit/Public Involvement

City of Glendale Page 1 of 2 Printed on 4/3/2017
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File #: 17-109, Version: 1

Proclaiming April as Environmental Awareness month benefits the city and the community by encouraging
residents and businesses to protect our environment. Good stewardship of precious resources helps sustain
our community.
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GLEN%E Legislation Description

File #: 17-113, Version: 1

RECOMMEND APPROVAL OF SPECIAL EVENT LIQUOR LICENSE, LUMP BUSTERS
Staff Contact: Vicki Rios, Director, Budget and Finance

Purpose and Recommended Action

This is a request for City Council to recommend approval to the Arizona Department of Liquor Licenses and
Control of a special event liquor license for the Lump Busters, submitted by Terri Dee Gall. The event will be
held at the University of Phoenix Stadium’s Great Lawn located at 1 North Cardinals Drive on Thursday, April
27, from 5 p.m. to 9 p.m. and Friday and Saturday, April 28 and 29, 2017 from 5 p.m. to 10 p.m. The purpose
of this special event liquor license is for fundraising at the Cardinals Draft Weekend.

Background Summary

The University of Phoenix Stadium is controlled by the Arizona Sports and Tourism Authority (AZSTA), a
corporate and political body of the State of Arizona. The area is zoned PAD (Planned Area Development) and
located in the Yucca District. A.R.S. § 4-203.02 allows for an unlimited number of special event liquor licenses
to be issued at locations controlled by the state, therefore, the allowed 12 events per calendar year does not
apply to this special event liquor license application. Under the provisions of A.R.S. § 4-203.02, the Arizona
Department of Liquor Licenses and Control may issue a special event liquor license only if the Council
recommends approval of such license.

The City of Glendale Development Services, Police, and Fire Departments have reviewed the application and
determined that it meets all technical requirements.
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FOR DLLC USE ONLY
Event Date(s):

Arizona Department of Liquor Licenses and Control
800 W Washington 5th Floor

Event time start/end:

Phoenix, AZ 85007-2934 T
www.azliquor.gov
{602) 542-5141 License:

APPLICATION FOR SPECIAL EVENT LICENSE
Fee= $25.00 per day for 1-10 days (consecutive)
Cash Checks or Money Orders Only

A service fee of $25.00 will be charged for all dishonored checks {A.R.S. § 44-6852)

IMPORTANT INFORMATION: This document must be fully completed or it will be returned.
The Department of Liquor Licenses and Control must receive this application ten (10) business days prior to the event. If the special
event will be held at a location without a permanent liquor license or if the event will be on any portion of a location that is not covered
by the existing liquor license, this application must be approved by the local government before submission to the Department of

Liquor Licenses and Control {see Section 15).

SECTION 1 Name of Organization: Lomp BusTERS

SECTION 2 Non-Profit/IRS Tax Exempt Number:

SECTION 3 The organization is a: (check one box only)
%an‘table@raternal (must have regular membership and have been in existence for over five {5) years)

@eligious ]jtivic (Rotary, College Scholarship)rj}olitical Party, Bailot Measure or Campaign Committee
SECTION 4 Will this event be held on a currently licensed premise and within the already approved premises?ljes/%

Name of Business License Number Phone {include Area Code)

SECTION 5 How is this special event going to conduct all dispensing, serving, and selling of spirituous liguors? Please read R-19-
318 for explanation (lookin special event planning guide) and check one of the following boxes.

lace license in non-use
ispense and serve all spirituaus liquors under retailer's license
#{ispense and serve all spirituous liquors under special event
plit premise between special event and retail location
(IF NOT USING RETAIL LICENSE, SUBMIT A LETTER OF AGREEMENT FROM THE AGENT/OWNER OF THE LICENSED PREMISE TO SUSPEND THE
LICENSE DURING THE EVENT. IF THE SPECIAL EVENT IS ONLY USING A PORTION OF PREMISE, AGENT/OWNER WILL NEED TO SUSPEND THAT
PORTION OF THE PREMISE.)
SECTION 6 What is the purpose of this event? n-site consumption Ebff—site {auction) oth

SECTION 7 Location of the Event: YWVWVERSITY OF PHOENIX STARLIUM - CREAT ( AwiV
! CREDIvRLS DRIVE CLEwDALE  MARICOFA AZ 5305

COUNTY State 2ip

Address of Location:

Street City
SECTION 8 Wil this be stacked with a wine festival/ craft distiller festival? @esﬂo

SECTION 9 Applicant must be a member of the qualifying organization and authorized by an Officer, Director or Chairperson

of the Organization named in Section 1. (Authorzing signature isreq uired in Section 13.}
1. Applicant: Gﬁél— TERRI Der= _-—
Middie Date or &

Last First

S0 _W. CRRNOVIEW _ PHoEN (X Ae 55053

2. Applicant's mailing address:
State Zip

Sreet City
3. Applicant’s home/cell phOHEZ___Applicant’s business phone: (604 b7~ 54 &Y

NOVE

4. Applicant's email address:

3/1/2016 Page 10f4
Individuals requiring ADA accommodations call (602)542-9027



SECTION 10
licant been convicted of a felony, or had a liquor license revoked within the last five (5) years?

1. Has the a
@’es ,ﬁio {if yes, attach explanation.)

2. How many special event licenses have been issued to this location this year?
(The number cannot exceed 12 events per year; exceptions under A.R. S. §4-203.02(D).)

3. Is the organization using the services of a promoter or other person to manage the event/@/ @Jo
(If yes, attach a copy of the agreement.)

4. List all people and organizations who will receive the proceeds. Account for 100% of the proceeds. The organization
applying must receive 25% of the gross revenues of the special eventliquor sales. Attach an additional page if necessary.

Name Lump BuSTERS Percentage: 25 %

Address 3640 w. GKANDYIRwW PHoEW A2 55053
Street City State Zip

Name ARIZorv A CARDINALS foorBALL LB Percentage: 47 %

Address 08701 S, HARDY DRIvE TEMFPE Az §5259
Street City State ) Zip

5.Please read A.R.S. § 4-203.02 Special event license: rules and R19-1-205 Requirements for a Special Event License.

Note: ALL ALCOHOLIC BEVERAGE SALES MUST BE FOR CONSUMPTION AT THE EVENT SITE ONLY.
“NO ALCOHOLIC BEVERAGES SHALL LEAVE SPECIAL EVENT UNLESS THEY ARE IN AUCTION SEALED CONTAINERS OR THE SPECIAL
EVENT LICENSE IS STACKED WITH WINE / CRAFT DISTILLERY FESTIVAL LICENSE”

6. What type of security and control measures will you take to prevent violations of lig uor laws at this event?
(List type and number of police/security personnel and type of fencing or control barriers, if applicable.)

b Number of Police 2 o Number of Security Personnel Egncmg /@;niers
Explanation: _AREA Wite BE FENCED AND BARRICADED . REA Witl GE o Tereist)
BY POLICE , SPFE SECoRITY AND RLCol{ oL CompLHMKE  TEAMS Flav RTo

JHOoSPITACTY

SECTION 11 Dates and Hours of Event. Days must be consecutive but may not exceed 10 consecutive days.
See A.R.S. § 4-244(15) and (17) for legal hours of service.

PLEASE FILL OUT A SEPARATE APPLICATION FOR EACH “NON-CONSECUTIVE” DAY

Pate Day of Week Tii;’:rzl\snt/aPrlt\n TIE:I:“;:II'IE:I?II

DAY 1: §-27-17 THURS Sem g prm
DAY 2: Y-2§-17 FRr I $ pm 10 pPm
DAY 3: L-29-17 SAT £ om 10 pm
DAY 4:
DAY 5:
DAY 6:
DAY 7:
DAY 8:
DAY ©:

DAY 10:

3/1/20186 Page 2 of 4
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Section 10

4. List all people and organizations who will receive the proceeds. Account for 100% of the
proceeds. The organization applying must recelve 25% of the gross revenues of the special
event liquor sales, Attach an additional page if necessary.

Name Rojo Hospitality Group Percentage 28%

Address 1 Cardinals Drive  Glendale, AZ 85305
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SECTION 13 To be completed only by an Officer, Director or Chairperson of the organization named in Section 1.

I, (Print Full Name) i ‘e rrl 6&,‘ | declare thatl am an Officer, Director or Chairperson of

the organization filing this application as listed in Section 9. 1 have read the application and the contents and all statements

are true, comrect and complete.

XM founder ‘5'/011)7 B LI10.

" Titte/ Position Phone Number

Signature

The foregoing instrument was acknowledged before me this 9

State EA T County of “zm l',_‘ l([}é P

My Commission Expires on: l() /Zl /&M? \bﬂ’w‘/w

‘Date !

SECTION 14 This section is to be completed only by the applicant named in Section 9.

|, (Print Full Name) ['CV { { (70\( l declare that | am the APPLICANT filing this application

as listed in Section 9. | have read the application and the contents and all statements are trfe 7orrect and complete. '

W el Founder =[9[1r7 062 L1

Signature Title/ Position Date Phone Number

qf- MMLL ) A007

The foregoing instrument was acknowledged before me this

State HZ County of MVI/M
My Commission Expires on: [0/?/ //7/

bate

Please contact the local governing board for additional appll&at:o' = S¥dlinks. Additional
licensing fees may also be required before approval may be granted. For more mformanon please contact your local

Jjurisdiction: hitp://www.azliguor.gov/assets/documents/homepage docs/spec_event links.pdf.

SECTION 15 Local Governing Body Approval Section.

{Government Official) (Title)

On behalf of

(City, Town, County} Signature

SECTION 16 For Department of Liquor Licenses and Control use only.

PPROVAL (EbisapPROVAL  BY:

A.R.S. § 41-1030. Invalidity of rules not made according to this chapter; prohibited agency action; prohibited acts by state
employees; enforcement; notice
B. An agency shall not base a licensing decision in whole or in part on a licensing requirement or condition that is not specifically
authorized by statute, rule orstate tribal gaming compact. A general grant of authority in statute does not constitute a basis forimposing a licensing
requirement or condition unless a rule is made pursuant to that general grant of authority that specifically authorizes the requirement or condition.
D. THIS SECTION MAY BE ENFORCED IN A PRIVATE CIVIL ACTION AND RELIEF MAY BE AWARDED AGAINST THE STATE. THE COURT MAY AWARD

REASONABL'E ATTORNEY FEES, DAMAGES AND ALL FEES ASSOCIATED WITH THE LICENSE APPLICATION TO A PARTY THAT PREVAILS IN AN ACTION

AGAINST THE STATE FOR A VIOLATION OF THIS SECTION.
E. A STATE EMPLOYEE MAY NOT INTENTIONALLY OR KNOWINGLY VIOLATE THIS SECTION. A VIOLATION OF THIS SECTION IS CAUSE FOR

DISCIPLINARY ACTION OR DISMISSAL PURSUANT TO THE AGENCY'S ADOPTED PERSONNEL POLICY.
F. THIS SECTION DOES NOT ABROGATE THE IMMUNITY PROVIDED BY SECTION 12-820.01 OR 12-820.02.

Page 4 of 4
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HOSETTALITY GROUP

March 9, 2017

Dear Ms. Gall,

The purpose of this letter is to confirm our agreement to donate 25% of the alcohol sales from the
Cardinals Draft Weekend to Lump Busters. In return for the donation, Lump Busters will pay for the
license fees, insurance and provide labor for the selling of the alcohol at the event.

This three day event will take place at the University of Phoenix Stadium Great Lawn on April 27-29,

2017. The hours of operation are as follows:

April 27, 2017 5pm-9pm
April 28, 2017 5pm-10pm
April 29, 2017 5pm-10pm

We will reconcile the event ten (10) days after it is concluded and forward the 25% payment to Lump

Busters .

Thank you in advance for your assistance. We look forward to working with your organization.

Sincerely,

e

Mike Stevenson
AGM
623.433.7636



GLENDALE POLICE DEPARTMENT
Liquor Application Worksheet

Date: 03-14-17
License Type: Series 15 Special Event (Temporary License)

Definition: Allows a charitable, civic, fraternal, political or religious organization to sell and serve spirituous liquor
for consumption only on the premises where the spirituous liquor is sold, and only for the period authorized on
the license. This is a temporary license.

Application Type: New License

Definition: New license

Business Name: Lump Busters
Business Address: 3640 W. Grandview Rd. (Event at Cardinals Stadium, 1 Cardinals Dr.-Great
Lawn)

Applicant/s Information
Name: Gall, Terri Dee

Name:
Name:
Name:
Background investigation of applicant/s completed.
Calls for Service History: C;:gfg?nrngg/nggt‘:gn Other Suites New g:gnizr:i:gza" history
Liquor Related 8
Vice Related
Drug Related 1
Fights / Assaults 47
Robberies
Burglary / Theft 29
911 calls 1
Trespassing 13
Accidents 21
Fraud / Forgery 8
Threats 1
Criminal damage 5
Other non-criminal® 44
Other criminal 16
Total calls for service 194 N/A N/A

* Other non-criminal includes calls such as suspicious persons, juveniles disturbing and other information only reports that required Police
response or phone call.



GLENDALE POLICE DEPARTMENT

Liquor Application Worksheet
Page 2 of 2

Applicant Background Synopsis:

Proceeds from this event go to the Lump Busters, Arizona Cardinals Football Club and Rojo Hospitality
Group.

Event is scheduled for 04-27-17 (Thu), 04-28-17 (Fri) and 04-29-17 (Sat) on the Great Lawn.

None of the listed applicant(s) have any known felony convictions within the past five years or any other
known criminal history that would lead to police department recommendation for denial.

Current License Holder:

N/A

Location History:

No significant Calls for Service history at this location.

Special Concerns:

None found.

Background investigation complete:

Police Department recommendation has No Cause for Denial.

Date
Investigating Officer — M. Ervin JVOEPY IV (\\‘ I-15 - ’7
CID Lieutenant or Commander . <- /S'/j

Deputy City Attorney

Chief of Police or designee 42,%§ g SpH =
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GLEN%E Legislation Description

File #: 17-120, Version: 1

RECOMMEND APPROVAL OF SPECIAL EVENT LIQUOR LICENSE, JOURNEY CHURCH
Staff Contact: Vicki Rios, Director, Budget and Finance

Purpose and Recommended Action

This is a request for City Council to recommend approval to the Arizona Department of Liquor Licenses and
Control of a special event liquor license for the Journey Church, submitted by Joseph Darago. The event will
be held at El Jefe Crossfit located at 8110 W Union Hills Dr, Ste 250. The purpose of this special event liquor
license is for fundraising at the El Jefe Crossfit event on Saturday, April 22nd, from 8 a.m. to 8 p.m.

Background Summary

The El Jefe Crossfit is zoned C-2 (General Commercial) and located in the Cholla District. If this application is
approved, the total number of events expended by this applicant will be one of the allowed 12 days per
calendar year. Under the provisions of A.R.S. § 4-203.02, the Arizona Department of Liquor Licenses and
Control may issue a special event liquor license only if the Council recommends approval of such license.

The City of Glendale Development Services, Police, and Fire Departments have reviewed the application and
determined that it meets all technical requirements.

City of Glendale Page 1 of 1 Printed on 4/3/2017
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FOR DLLC USE ONLY

Event Date(s):
Arizona Department of Liquor Licenses and Control
800 W Washington 5th Floor Eventtime start/end:
Phoenix, AZ 85007-2934 CoR:
www.azliquor.gov
(602) 542-5141 license:

APPLICATION FOR SPECIAL EVENT LICENSE
Fee= $25.00 per day for 1-10 days {consecutive)
Cash Checks or Money Orders Only

A service fee of $25.00 will be charged for all dishonored checks (A-RS. § 44-6852)

IMPORTANT INFORMATION: This document must be fully completed or it will be retumned.
The Department of Liquor Licenses and Conlrol must receive this application ten (10) business days prior fo the event. If the special
event will be held at a location without a permanent liquor license or if the event will be on any portion of a location that is not covered
by the existing liquor license, this application must be approved by the local government before submission to the Depariment of

Lliquor Licenses and Control (see Section 15).
SECTION 1 Name of Organization: TJouRarkn Cuu et

SECTION 2 Non-Profit/IRS Tax Exempt Number: _ L

SECTION 3 The organization is a: (check one box only)
DChoritcbleDFroTemol (must have regular membership and have been in existence for over five (5) years)

[Eﬁéligious |:]Civic {Rotary, College Scholorshfp)[:]PoIiticcl Party, Ballot Measure or Campdaign Commitiee
SECTION 4 Wil this event be held on a curently licensed premise and within the dlready approved premises?DYes ET@

Name of Business License Number Phone (include Area Code)

SECTION 5 How is this special event going to conduct all dispensing, serving, and seliing of spirituous liquorse Please read R-19-
318 for explanation {look in special event planning guide) and check one of ﬂ\e following boxes.

I:]Plcce license in non-use
I:]Dispense and serve all spirituous liquors under retailer's license
ispense and serve all spirituous liquors under special event
DSpﬁf premise between special event and retail location
(F NOT USING RETAIL LICENSE, SUBMIT A LETTER OF AGREEMENT FROM THE AGENT/CWNER OF THE LICENSED PREMISE TO SUSPEND THE
LICENSE DURING THE EVENT. IF THE SPECIAL EVENT IS ONLY USING A PORTION OF PREMISE, AGENT/OWNER WILL NEED TO SUSPEND THAT

PORTION OF THE PREMISE.)
SECTION é What is the purpose of this event? m—site consumption ]:bff~sife {auction) DBof'h

SECTION 7 Location of the Event: &) J&Fe Cosshyr

Address of Location: 8 “ 0 \‘/ {JAreon ”'” D(' G,ﬂvnffla MngAfr__ AZ- f.]'} 0%

Shreat City COUNTY State

SECTION 8 Will this be stacked with a wine festival/craft distiller festivaiz [ Jres [ Ao

SECTION 9 Applicant must be a member of the qualifying organization and autherized by an Officer, Director or Chaimperson

of the Organization named in Section 1. {Authorizing signature is required in Section 13.)
1. Applicant: B ARAUO _3«94&\?& an\maw,r_ 4*
First Middie ‘ -

Last

2. Applicant's mailing address: _ GOY & W L aees PL&A&WMM Pmu\- A) @528

City State Zip

Applicant's business phone: (‘1&3} Slet 7 2148

3. Applicant's home/cel! phone:

4. Applicant's email address:

Page 1 of4

3/1/2016
Individuals requiring ADA accommodations call {602)542-9027.



SECTION 10
1. Has the c@gﬁdxm‘ been convicted of a felony, or had a liquor license revoked within the lost five (5) years?
DYSS No (If yes, attach explanation.)

2. How many special event licenses have been issued to this location this year?
{The number cannot exceed 12 events per year; exceplions under A.R.S. §4-203.02(D).)

3. Is the organization using the services of a promoter or other person to manage the event?[_Jyes E‘Nf
{if yes, attach a copy of the agreement.}

4. List all people and organizations who will receive the proceeds. Account for 100%.of the proceeds. The organization
applying must receive 25% of the gross revenues of the special event liquor sales. Attach an additional page if necessary.

Name j.suﬂvc,-\\ C)W&o\/\ Percentage: ZSZ,

Address  AO0H & I Lake Plé\ﬁm'v"‘ pM"""‘) Q@"'* Az gl
Street [ ciy State Tip

Name & K—:»_'.‘i"’i:'f C‘LG’SSFH- Percentage: 7)’2:

Address B110 W, Uvwa il e C;Ie-vJ)‘/(-L A2 Is30%
Street City State Ip

5. Please read A.R.S. § 4-203.02 Special event license; rules and R19-1-205 Requirements for g Special Event License.

Note: ALL ALCOHOLIC BEVERAGE SALES MUST BE FOR CONSUMPTION AT THE EVENT SITE ONLY,
"NO ALCOHOLIC BEVERAGES SHALL LEAVE SPECIAL EVENT UNLESS THEY ARE IN AUCTION SEALED CONTAINERS OR THE SPECIAL

EVENT LICENSE IS STACKED WITH WINE /CRAFT DISTILLERY FESTIVAL LICENSE"

6. What type of security and control measures will you take to prevent violations of liquor laws at this event?
(List type and number of police/security personnel and type of fencing or control barriers, if applicable.)

Number of Pclice 2- Number of Security Personnel DFencing [:]Borriers

’-}:\L—T EMEMT XL WHELYA TAHAes A Lm_g wet . R

Explanation:

CMeEcken By sewudwg gl:.‘o..!u:'r-.‘l @L—L‘ﬂ-saanb[, L.u“ WA TR A

covivA—~pNons A ND C—uiﬂl_—ﬂ,rutﬁg FOL.&QL:JL':'Q_

SECTION 11 Dates and Hours of Event. Days must be consecutive but may not exceed 10 consecutive days.
See A RS. § 4-244(15) and (17) for legal hours of service.

PLEASE Fili QUT A SEPARATE APPLICATION FOR EACH “NON-CONSECUTIVE” DAY
Event Start License End
Date Day of Week i— ijmeg‘M/PM : Time AM/PM

DAY 1 ’“I!lz!;‘) gﬁ!‘vvsm\[ Bioo A B :00P

DAY 2: S

“y

DAY 3: - o

DAY 4: ) =

DAY 5:

DAY é: e

DAY 7;

DAY 8:

DAY 9: e

DAY 10: o

3/1/2016 Page 2 of 4
Individuals requiring ADA accommodations call {602)542-%027.



SECTION 12 license premises diagram. The licensed premises for your special event is the area in which you are authorized
to sell, dispense or serve alcoholic beverages under the provisions of your license. The following space is to be used 1o
prepare a diagram of your special event licensed premises. Please show dimensions, serving areas, fencing, barricades, or
other control measures and security position.

o
e

(orsin B
2 '0’3 p‘,,? ?‘:‘?/&_‘
/ﬂt_ev_‘_ \
__Casem MWE —
a‘fv“uw c'ff £
5 X P Y
4 ¥
. g
~
722 el -
Cou ar oA
e
P
[ —l
3/1/2016 Page 3 of 4
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SECTION 13 To be completed only by an Officer, Director or Chairperson of the organization named in Section 1.

I, (Print Full Name) 08 & Pt Faedeeicic B AR A (D declare that | am an Officer, Director or Chairperson of
the orgamization filing this application as listed in Section 9. | have read the application and the contents and alf statements
are true, g& ond Go @, )

X B (}/Lq.z_/\uﬂ‘w Z/J’l//? COZ-JA.\@H—J?OIS"‘ |
Signof{te @ / Tifle/ Position " Date Phone Number
The foregoing instrument was acknowledged before me this I%TV\ fU\a"( (\Jﬂ 3.(/ ! ‘T ‘ .

e N bay Month TEYE A 2 JENYEN
State ‘}{‘( V2N county of MCU(\ QAJOO( ; i

- \ . ; . K: "" i H N
My Commission Expires on: g -2 ";‘ZOE'Y S ) | 4 /C}’{q(ié QZ/LL%? i s
Date NN Sig‘i:néture of Notary Public

SECTION 14 This section Is to be completed only by the applicant named in Section 9.

) ol Vi SR h“ﬁ/ﬁfﬂ declare that L.am the APPLICANT filing this application
as listed in i | e regid the application and the contents and ali statements are true, corect and complete.

X : (Clinsrnn 3 afi1 Ga3§6l 79967

signature, — Tifle/ Position ¥ patfe Phone Number ;

The foregoing instrument was acknowledged before me this ‘%\H/\ MO"\(QV\ L L isa TS ]
Day Month Near Yo [ 2 o By

State ‘![\\(rh\_&\:"(\c\ County of }\M\( \Q,C@G\\ i";\ ,,
N e 5
L-2220N NS Ve g ==

Sig@iure of Notary Public

At

s,

My Commission Expires on; ) 7 ess
Date

Please contaci the local governing board for additional application requirements and submission deadlines. Additional
licensing fees may also be required before approval may be granted. For more information, piease contact your local
jurisdiction: http://www.azliquor.gov/assets/documents/homepage docs/spec event links.pdf.

SECTION 15 Local Govermning Body Approval Section.

__recommend [JAPPROVAL [ DISAPPROVAL

{Government Officicd)

On behdalf of

(City, Town, County) Signature

SECTION 16 For Department of Liquor Licenses and Control use only.

Oarproval CIDISAPPROVAL  BY:

AR.S. §41-1030. Invalidity of rules not made according to this chapter; prohibited agency action: prohibited acts by state

employees; enforcement; nofice

B. An agency shall not base a licensing decision in whole or in part on a licensing requirement or condition that is not specifically
authorized by statute, rule or state tribal goming compact. A general grant of authority in statute does not constitute a basis for imposing a licensing
requirement or condifion unless a rule is made pursuant to that general grant of authority that specifically authorizes the requirement or condition.

D. THIS SECTION MAY BE ENFORCED IN A PRIVATE CIVIL ACTION AND RELIEF MAY BE AWARDED AGAIMST THE STATE. THE COURT MAY AWARD
REASONABLE ATTORNEY FEES, DAMAGES AND ALL FEES ASSOCIATED WITH THE LICENSE APPLICATION TO A PARTY THAT PREVAILS IN AN ACTION
AGAINST THE STATE FOR A VIOLATION OF THIS SECTION.

E. A STATE EMPLOYEE MAY NOT INTENTIONALLY OR KNOWINGLY VIOLATE THIS SECTION, A VIOLATION OF THIS SECTION 1S CAUSE FOR

DISCIPLINARY ACTION OR DISMISSAL PURSUANT TO THE AGENCY'S ADOPTED PERSONNEL POLICY.
F. THIS SECTION DOES NOT ABROGATE THE IMMUNITY PROVIDED BY SECTION 12-820.01 OR 12-820.02.

3/1/2016 Page 4 of 4
Individuals requiring ADA accommaodations call [602)542-9027.



N 5

GLENDALE POLICE DEPARTMENT
Liquor Application Worksheet

Date: 03-15-17
License Type: Series 15 Special Event (Temporary License)

Definition: Allows a charitable, civic, fraternal, political or religious organization to sell and serve spirituous liquor
for consumption only on the premises where the spirituous liquor is sold, and only for the period authorized on
the license. This is a temporary license.

Application Type: New License

Definition: New license

Business Name: Journey Church
Business Address: 9049 W. Lake Pleasant Pkwy (Event at 8110 W. Union Hills Dr. #250 - El Jefe
Crossfit)

Applicant/s Information
Name: Darago, Joseph
Name:

Name:

Name:

Background investigation of applicant/s completed.

Calls for Service History: Call history for location : New ownership call history
i beginning: 3/15/2016 e beginning:

Liquor Related

Vice Related

Drug Related

Fights / Assaults

Robberies

Burglary / Theft 6

911 calls 1

Trespassing 1 2

Accidents

Fraud / Forgery

Threats

Criminal damage

Other non-criminal* 12

Other criminal 2

Total calls for service 1 23 N/A

* Other non-criminal includes calls such as suspicious persons, juveniles disturbing and other information only reports that required Police
response or phone call.



GLENDALE POLICE DEPARTMENT

Liquor Application Worksheet
Page 2 of 2

Applicant Background Synopsis:

Proceeds from this event go to the Journey Church and El Jefe Crossfit.
Event is scheduled for 04-22-17 (Sat).

None of the listed applicant(s) have any known felony convictions within the past five years or any other
known criminal history that would lead to police department recommendation for denial.

Current License Holder:

N/A

Location History:

No significant Calls for Service history at this location.

Calls for Service are for all Suites that share the address.

Special Concerns:

None found.

Background investigation complete:

Police Department recommendation has No Cause for Denial.

Date
Investigating Officer — M. Ervin /”7,\ éIZ}///\} A 2 -15=17)
CID Lieutenant or Commander / (g‘; 23 j S-15-/7

Deputy City Attorney

Chief of Police or designee %‘é\ 5/3’/7



rY ¥, City of Glendale P Glondele, Az 85301

GLEN%E Legislation Description

File #: 17-111, Version: 1

RECOMMEND APPROVAL OF LIQUOR LICENSE NO. 5-22327, OLDE TOWNE GLENDALE MARKET
Staff Contact: Vicki Rios, Director, Budget and Finance

Purpose and Recommended Action

This is a request for City Council to recommend approval to the Arizona Department of Liquor Licenses and
Control of a new, non-transferable series 10 (Liquor Store - Beer and Wine) license for Olde Towne Glendale
Market located at 5601 West Glendale Avenue. The Arizona Department of Liquor Licenses and Control
application (No. 10076850) was submitted by Sharita Smith.

Background Summary

The location of the establishment is in the Ocotillo District and is over 300 feet from any church or school.
The property is zoned PR (Pedestrian Retail). The population density within a one-mile radius is 16,187 per
the 2010 US census. Olde Towne Glendale Market is currently operating with an interim permit; therefore,
the approval of this license will not increase the number of liquor licenses in the area. The current number of
liguor licenses within a one-mile radius is as listed below.

Series Type Quantity
06 Bar - All Liquor 2
07 Bar - Beer and Wine 2
09 Liquor Store - All Liquor 2
10 Liquor Store - Beer and Wine 9
11 Hotel/Motel 1
12 Restaurant 12
14 Private Club 2
Total 30

Pursuant to A.R.S. § 4-203(A), when recommending approval or denial of this new, non-transferable series 10
license, Council may take into consideration the capability, qualifications, and reliability of the applicant.

The City of Glendale Development Services, Police, and Fire Departments have reviewed the application and
determined that it meets all technical requirements.

Community Benefit/Public Involvement

No public protests were received during the 20-day posting period, March 1 thru March 21, 2017.

City of Glendale Page 1 of 1 Printed on 4/3/2017
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BUSINESS NAME: Olde Towne Glendale Market
LOCATION: 5601 W. Glendale Avenue ZONING: PR
APPLICANT: Sharita Smith APPLICATION NO: 5-22327
N

SALES TAX AND LICENSE DIVISION
CITY OF GLENDALE, AZ




GLENDALE POLICE DEPARTMENT
Liquor Application Worksheet

Date: 02-28-17
License Type: Series 10 Beer and Wine Store (Beer and Wine only)
Definition: Allows a retail store to sell beer and wine (no other spirituous liquors), only in the original unbroken
package, to be taken away from the premises of the retailer and consumed off the premises.
Application Type: New License

Definition: New license

Business Name: Olde Towne Glendale Market
Business Address: 5601 W. Glendale Ave

Applicant/s Information
Name: Smith, Sharita
Name:

Name:

Name:

Background investigation of applicant/s completed.

Calls for Service History: Call history for location X New ownership call history
i beginning: 3/1/2012 ST beginning: 2/22/2017

Liquor Related

Vice Related

Drug Related

Fights / Assaults 1

Robberies

Burglary / Theft 4

911 calls 10

Trespassing 1

Accidents

Fraud / Forgery

Threats

Criminal damage

Other non-criminal* 19

Other criminal 1

Total calls for service 36 N/A 0

* Other non-criminal includes calls such as suspicious persons, juveniles disturbing and other information only reports that required Police
response or phone call.



GLENDALE POLICE DEPARTMENT

Liquor Application Worksheet
Page 2 of 2

Applicant Background Synopsis:

None of the listed applicant(s) have any known felony convictions within the past five years or any other
known criminal history that would lead to police department recommendation for denial.

Current License Holder:

Alexander Anaya (Agent)
Anayalators LLC (Owner)

There are no known concerns with the current license holder.

LLocation History:

No significant Calls for Service history at this location.

Special Concerns:

None found.

Background investigation complete:

Police Department recommendation has No Cause for Denial.

Date

Investigating Officer — M. Ervin M., %Up?\) /} ) —1-17

CID Lieutenant or Commander (/- 4 N 5-)7

Deputy City Attorney

Chief of Police or designee 4’%%\ ]/Z///7



rY ¥, City of Glendale P Glondele, Az 85301

GLEND!%E Legislation Description

File #: 17-121, Version: 1

AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH NORCON INDUSTRIES, INC., FOR THE
REPAIR OF EXISTING OPERABLE WALLS AND TRACKS AND REPLACEMENT OF EQUIPMENT ASSOCIATED
WITH THESE REPAIRS

Staff Contact: Erik Strunk, Director, Public Facilities, Recreation and Special Events

Purpose and Recommended Action

This is a request for City Council to authorize the City Manager to enter into a linking agreement with Norcon
Industries, Inc. for the repair of existing operable “air walls” and tracks and replacement of equipment
associated with these repairs, as needed, at the Glendale Civic Center. If approved, it will result in the
expenditure of $69,494.74 over a three-year period and also allow for future authorization for additional
repairs and maintenance, should they be necessary.

Background

In 1997, the City moved forward with the construction of a new, City-owned, property between Glenn Drive
and Palmaire Avenue from 57th Drive to 57th Avenue. Known as the Glendale Civic Center, this facility is used
for community meetings and activities, as well as City sponsored functions, and serves as a focal point for
downtown Glendale. It includes state-of-the-art audio and visual capabilities, meeting space to accommodate
several hundred people at a time, and a full-service catering facility. In total, the facility consists of 40,000
square feet of rentable space for corporate meetings, conferences, trade shows, graduations and a variety of
social gatherings including weddings and proms. Since its opening in December 1999, more than 1.5 million
persons have used the Civic Center for a variety of events and on average; it hosts approximately 195 events
annually that draws 56,306 persons. As with most public facilities, this volume of traffic often results in a
periodic need to repair and/or replace certain equipment within the Center. One such item is the current
operable “air wall” system.

The Civic Center’s Crowne Ballroom and Diamond Ballroom are equipped with a total of six (6) operable “air
walls” that require ongoing maintenance and repairs. The current system was installed in December 1999

and is now in need of repair and maintenance in order to sustain mobility and operations to accommodate
the events at the Civic Center.

Approval of this linking agreement will allow the Civic Center to move forward with these needed repairs.

Analysis

The existing operable air walls at the Civic Center are the original walls installed when the facility opened in
December 1999. It is crucial for the staff to have the ability to move these walls as business levels dictate.

City of Glendale Page 1 of 2 Printed on 4/3/2017
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File #: 17-121, Version: 1

Each event requires a unique room layout and it is necessary to move the walls to accommodate the clients
booking events at the Civic Center. These walls are moved quite often as each event has different
requirements for room layouts. It is therefore very important to maintain them on a regular basis; if not, their
movement can become restricted and they can become a safety hazard.

Linking agreements are a form of cooperative purchasing, which allows counties, municipalities, schools,
colleges and universities in Arizona the opportunity to use the same contract as competitively procured by
another governmental entity or purchasing cooperative. Such purchasing helps reduce the cost of
procurement, allows access to a multitude of competitively bid contracts, and provides the opportunity to
take advantage of volume pricing. The Glendale City Code authorizes cooperative purchases when the
solicitation process utilized complies with the intent of Glendale’s procurement processes. This cooperative
purchase is compliant with Chapter 2, Article V, Division 2, Section 2-149 of the Glendale City Code, per review
by Materials Management.

On September 16, 2016, Norcon Industries was awarded their contract by the Mohave Educational Services
Cooperative, Inc. through a competitive bid process and includes a provision for cooperative purchasing under
the Mohave Educational Services Cooperative program. Under these parameters, Norcon Industries is
qualified and capable of performing the needed repair and maintenance of the Civic Center walls.

The Procurement Division and the City Attorney’s Office have reviewed and approved the utilization of the
agreement for the defined services and concur that this cooperative purchase agreement is in the best

interest of the city.

Community Benefit/Public Involvement

It is necessary to maintain and repair these walls in order to accommodate various community events booked
at the Civic Center. Their timely repair will result in maintaining a well-respected City facility in downtown
Glendale.

Budget and Financial Impacts

Current and future funding for agreement with Norcon Industries, Inc., is available in the Civic Center Building
Maintenance Budget, #1000-14725-522400. Repairs to the wall system will be phased the next three years as
follows: FY 16-17: $24,062.48; FY 17-18: $24,062.48 and FY 18-19: $21,369.78.

Cost Fund-Department-Account
$69,494.74 (3 year [1000-14725-522400, Building Maintenance & Repair
total)

Capital Expense? No
Budgeted? Yes
Requesting Budget or Appropriation Transfer? No

City of Glendale Page 2 of 2 Printed on 4/3/2017
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LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
NORCON INDUSTRIES, INC.

THIS LINKING AGREEMENT (this “Agreement”) is entered into as of this day of

, 2017, between the City of Glendale, an Arizona municipal corporadon (the “City”), and

Norcon Industres, Inc., an Atizona corporatation (“Contractor”), collectively, the “Partes.”

RECITALS

On September 16, 2016, under the Mohave Arizona Cooperative Purchasing, the Mohave
Educational Services Cooperative (MESC) entered into a contract with Contractor to purchase
the goods and services described in the Doors, Locking Systems, Door Hardware and
Operable Walls, Contract No. 16G-NPAR-0916 (“Cooperative Purchasing Agreement™),
which is attached hereto as Exhibit A. The Cooperative Purchasing Agreement permits its
cooperative use by other governmental agencies including the City.

Secton 2-149 of the City’s Procurement Code permits the Materials Manager to procure goods
and services by participating with other governmental units in cooperative purchasing
agreements when the best interests of the City would be served.

Section 2-149 also provides that the Materials Manager may enter into such cooperative
agreements without meeting the formal or informal solicitaion and bid requirements of
Glendale City Code Sections 2-145 and 2-146.

The City desires to contract with Contractor for supplies or services identical, or nearly
identical, to the supplies or services Contractor is providing other units of government under
the Cooperative Purchasing Agreement. Contractor consents to the City’s utllization of the
Cooperative Purchasing Agreement as the basis of this Agreement, and Contractor desircs to
enter into this Agreement to provide the supplies and services set forth in this Agreement.

AGREEMENT

NOW, THEREFORE, in consideration of the foregoing recitals, which are incorporated by reference,
and the covenants and promises contained in this Linking Agreement, the parties agree as follows:

1.

Term of Agreement  The City is purchasing supplies and/or services from Contractor
pursuant to the Cooperadve Purchasing Agreement. According to the Cooperative
Purchasing Agreement, purchases can be made by governmental endties from the date of
award, which was September 16, 2016, undl the date the contract expires on Septembet 16,
2017, unless the term of the Cooperative Purchasing Agreement is extended by the mutual
agreement of the original contracting parties. The Cooperative Purchasing Agreement,
however, may not be cxtended beyond September 16, 2021. The iminal period of this
Agreement, therefore, is the period from the Effectve Date of this Agreement untl
Seprember 16, 2017. The City Manager or designee, however, may renew the term of this

10/4/16
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Agreement for 4 additonal one-year periods untl the Cooperative Purchasing Agreement
expires on September 16, 2021. Renewals are not automatic and shall only occur if the Citr
gives the Contractor notice of its intent to renew. The City may give the Contractor notice of
its intent to renew this Agreement 30 days prior to the anniversary of the Effective Date to
effectuate such renewal.

Scope of Work: Terms. Condidons. and Specificadons.

Al Contractor shall provide City the supplies and/or services identified in the Scope of
Work attached as Exhibit B.

B. Contractor agrees to comply with all the terms, conditions and specifications of the

Cooperative Purchasing Agreement. Such terms, conditions and specifications are
specifically incorporated into and are an enforceable part of this Agreement.

Compensatdon.

A. City shall pay Contractor compensation at the same rate and on the same schedule as
provided in the Cooperatve Purchasing Agreement, which is attached herero as
Exhibit C.

B. The total purchase price for the supplies and/or services purchased under this

Agreement shall not exceed two hundred and fifty thousand dollars ($250,000) for the
entire term of the Agreement (initial term plus any renewals).

A

Cancelladon. This Agreement may be cancelled pursuant to ARS8 § 28511,

(B ]

Non-discriminaton. Contractor must not discriminate against any employee or applicant for
emplovment on the basis of race, coloz, religion, sex, national otigin, age, marital status, sexual
otientaton, gender identity or expression, genetic characteristics, familial status, ULS. military
veteran status or any chsabﬂity Contractor will require any Sub-contractor to be bound to the
same requirements as stated within this section. Contractor, and on behalf of any
subcontractors, warrants compliance with this section.

Insurance Certificate. A certificate of insurance applying to this Agreement must be provided
to the City prior to the Effectve Date.

E-verify. Contractor complies with A-R.S. § 23-214 and agrees to comply with the
requirements of A.R.S. § 41-4401.

No Boveott of Israel. The Parties agree that they are not currently engaged in, and agree that
for the duration of the Agreement they will not engage in, a boycott of Israel, as that term is

defined in A.R.S. §35-393.

Arrestation of PCI Compliance. When applicable, the Contractor will provide the City
annually with a Payment Card Industry Data Security Standard (PCI DSS) attestation of
compliance certificate signed by an officer of Contractor with oversight responsibility.

[§o]
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Notices. Any notices that must be provided under this Agreement shall be sent to the Partes’
respective authotized representatives at the address listed below

Citr of Glendale

¢/ o Diane Williams, Civic Center Administrator
5750 West Glenn Drive

Glendale, Arizona 85301

623-930-4312

and

Norcon Industries, Inc.

¢/o Edward B. Norris, President
5412 East Calle Certitos
Guadalupe, Arizona 85283

480-839-2324

IN WITNESS WHEREOF, the parties heteto have executed this Agteement as of the date and vear

set forth above.
“Cit}"”
City of Glendale, an Atizona

municipal corporation

Bw:

Kevin R. Phelps
City Manager

ATTEST:

Julie K. Bower (SEAL)
City Clerk

APPROVED AS TO FORM:

Michael D. Bailey
City Attorney

“Contractor”

Norcon Industries, Inc.,
an Arizona corporation

By: c_“_.———-:?_/_: =
Name: Edward B. Norns
Title: President

10/13/16



LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
NORCON INDUSTRIES, INC.

EXHIBIT A

MOHAVE ARIZONA COOPERATIVE PURCHASING
Doors, Locking Systems, Door Hardward and Operable Walls, Contract No. 16G-NPAR-0916

10/13/16
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ARIZONA COOPERATIVE PURCHASING

16G-NPAR-0916 Norcon Industries, Inc.
Award, Extension, and Amendment Documents

16G-NPAR-0916 AWArd LELEET .....covvueririeiieeiirtnie et e stente et e e snessaenesrene s et aasssessessenesaes 2
16G-NPAR-0916 Offer and ACCEPLANCE FOPM ....c.cceeiiiceeciecerrcecvees et eseses e seesen e ssn s sreenees 5
16G-0624 Signed Award Recommendation ........c..ceecveevieeiecimeeecesseeceseeseseses e et e e eresnesneesens 6
16G-0624 EValuator ABFEEMENTS .....cecceevieiiieeieieesreeestesiistssreesasssesesesreenssesssssssesssesasmesssnnsessoeens 10
16G-NPAR-0916 Federal and State Excluded Parties DOCUMENTS .......o.cvevvecmeeircerernenneneseeereesvones 13
16G-NPAR-0916 Contract Extension DOCUMENTS .....cceovererreeiremsiecireiecretceissircse e sts e seveeneae s 16
16G-NPAR-0916 Contract AMendmeNnts .........cocccivmeieirrencrsereeeseneeseesensesssssiessessssseeeessansensesnes 17

Click section title to be taken directly to that section.

8/7/15 EH
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NOTIFICATION OF AWARD LETTER

August 15, 2016

Sent this day via email to tim@norconindustries.net

Edward B. Norris, President
Norcon Industries, Inc.
5412 E. Calle Cerritos
Guadalupe, AZ 85283

Congratulations, Norcon Industries, Inc.’s response has been awarded a contract under IFB 16G-0624. Attached is a copy
of the contract signature page. Important notes and action items regarding the award are listed on the following pages.
Some action items contain important deadlines noted in bold font. Be sure to meet the requests and/or

requirements on or before the deadlines noted.

Your organizatior is bound by the terms of this coniract; only items specifically requested in this solicitation and
awarded in your response to this solicitation will be authorized/allowed.

Advise your Mohave customers to make purchase orders out to Norcon Industries, Inc. In the event you receive a
purchase order from a member that does not contain the “MESC REVIEWED" stamp, it should be faxed to (928-718-

3232), or emailed (orders@mesc.org) to Mohave for review.

Do not perform any work or provide any products until you receive a "MESC Reviewed” purchase order.

We highly recommend having your staff review our vendor information pages at (http://www.mesc.org/resources-
brochures) to learn more about working with Mohave. Especially helpful is the Vendor Handbook.

The procurement file for IFB 16G-0624 shall be made available for public inspection on August 16, 2016.

Please check all the entries on the contract record attached. You may make additions or revisions to the description (40
words or less), contact persons, etc. Email back any changes as soon as possible to mike@mesc.org.

Your contract number is 16G-NPAR-0916 and will take effect on September 16, 2016.

If you have any questions regarding your new contract, please call me at (928) 718-3203. We look forward to working
with you and your company in the future.

PG =

Michael R. Nentwig
Contract Specialist I

Mohave Educational Services Cooperative, Inc.
625 E. Beale St. » Kingman « AZ » 86401 = 928:753-6945 » WWWIMESC.ONg




NOTES ON AWARD FOR: Noicon Industries, Inc.

Please remind the member of their responsibility to independently verify that quotations and purchase orders
comply with the terms of the award of a contract or procurement. This responsibility is set by rule and statute,
and cannot be changed by Mohave. Members can go to (service.mesc.org/PVF/plist.php) to assist in meeting this

due diligence responsibility.

Financial information included under Tab 2 of your response will be kept confidential.
All products must be priced using contract pricing approved by Mohave.

All guotes shall include your contract #16G-NPAR-0916.

Send requests for pricing updates to Mike Nentwig — mike@mesc.org.

Do not provide any goods/services until you receive a Mohave reviewed purchase order.

Quick payment discounts must be approved by Mohave before being offered to members, and must be available
equally.

Order cycle overview:
- Member forwards purchase orders to Mohave. Vendor is Norcon Industries, Inc.

- Mohave reviews and emails member order with “MESC Reviewed" stamp, to Norcon Industries, Inc.
. Norcon Industries, Inc. provides product/services.

. Norcon Industries, Inc. invoices member.

. Member pays Norcon Industries, Inc.

. Norcon Industries, Inc. sends Usage and Reconciliation Report to Mohave.

. Norcon Industrigs, Inc. remits administration fee monthly, based on invoices paid.

. Mohave audits selected purchases.

QN U BN e

REQUIREMENTS/ACTION ITEMS FOR THE AWARD:

This award combines the following solicitations: 11F-0708 (Locking Systems for Doors and
Related Hardware) and 123-0615 (Doors, Accordion Doors and Operable Walls). These
contracts will be replaced effective September 16, 2016. Please indicate your
acknowledgment. Email this acknowledgement to mike@mesc.org no later than

September 1, 2016.

You agreed to provide a reconciliation report detailing activity under the contract, and payment for Mohave
administration fees. Your report is due on the 15th of each month. These reports will detail activity under the
contract, and payment for Mohave administration fees for invoices paid in the previous month. Mohave's Audit
Specialist will contact you about two weeks prior to your first report’s due date to provide you with
a sample report. They will also provide information and assist you in understanding what is

required when submitting your reconciliation report.

Items in the reconciliation report must include member names, PO numbers, invoiced amounts, administration
fees, invoice numbers, and credit/return information for all invoices paid and credits issued in the prior month.
You may submit alternate reports (different format, different field names, etc. from what is
contained in the sample reconcillation report provided by Mohave’s Audit Specialist), as long as the
required information is provided.

If no invoices were paid under the contract in the previous month, you must send an email to
adminreport@mesc.org advising of no sales to report for the month.

Your Procurement Specialist will be contacting you once orders have been processed under your contract. They
will discuss the Open Order Report and Status Report requirements with you at that time.

Mohave Educational Services Cooperative, Ine.

625F. Beale St.» Kingman » AZ » 8640 » 928-753-6945 » WIWW-MESC.Org




NOTES ON AWARD FOR: Norcon Industries, Inc.

You agreed to provide a Reconciliation Report detailing activity under the contract, and payment for Mohave
administration fees for invoices paid in the previous month. Your report is due on the 15th of each month.
Mohave's Audit Specialist will contact you and provide you with a sample report, based on reports
provided under contract 12J-NPAR-0825.

If no invoices were paid under the contract in the previous month, you may send an email to
adminreport@mesc.org advising of no sales to report for the month.

Because you have an existing Mohave contract, we want to address how to properly report invoices on your
monthly reconciliation reports because it may be necessary to submit two separate reports until all old contract
purchases are closed:
o Line item purchase orders that remain open under 12J-NPAR-0825 should be reported on 123-NPAR-0825
reconciliation reports.
o Blanket purchase order invoices with a ship date prior to, or on September 15, 2016 should be reported
on the 123-NPAR-0825 reconciliation reports.
o New purchase orders issued under the 16G-NPAR-0916 contract should be reported under 16G-NPAR-
0916 reconciliation reports.
o Blanket purchase order invoices with a ship date after September 15, 2016 should be reported on the
16G-NPAR-0916 reconciliation reports.

Administration fee payments should be mailed to:
Mohave Educational Services
625 E. Beale St.
Kingman, AZ 86401

In order to assist members with new contract award notices, Mohave will be releasing your contract award
information to the members prior to September 16, 2016. Information regarding your contract award will be
posted to our website and will be made available in our product vendor finder. Pricing from your awarded
contract will also be made available to our members. All of this information will be accessible by our members
before September 16, 2016. You may provide quotes to members for this contract. However, it will be your
responsibility to inform members the contract is not effective until September 16, 2016, and members should not
be processing purchase orders until that date. Acting on purchase orders (delivering products or services) prior
to September 16, 2016 is a violation of the contract. Please ensure that your staff is aware of the effective

date September 16, 2016, in order to avoid contract confusion.

All future pricing updates must be electronic. Updates on the original Excel workbooks are preferred. Similar
formats in Word or PDF are acceptable.

We feature marketing information about your current contract in the product vendor finder on our website.
Please visit our website (www.mesc.org) and go to the "All Products/Vendors" under the “"Contracts &
Solicitations” menu. Find your company from the list and click on your name. Once on your company
information, review the "About Vendor" section of the "Overview." Confirm in writing if that information is still
accurate, or if changes need to be made. Mohave reserves the right to edit information for content or length.
Email this information to mike@mesc.org no later than September 1, 2016.

The answer to Primary Vendor Information — Method of Approach Question Three addressing the use of
subcontractors stated, "We will not subcontract any work. Installer must be factory trained.” A statement in the
Supplemental Information — Method of Approach contradicted this answer. Your bid stated, “We have the full
capabilities to support a contract of the size using our in-house staff; however, when necessary, we will
supplement with qualified, factory-trained subcontractors when excessive workloads dictate.” Clarify which
statement is correct regarding the use of subcontractors. Email this information to mike@mesc.org no

later than September 1, 2016.

The shipping description listed in the submitted 16G-0624 Workbook is unclearly stated. Provide a revised pricing
workbook with a clear and understandabie shipping statement. Email this information to mike@mesc.org

no later than September 1, 2016.




Bid and Acceptance Form

(Place after Tab 1a)

IFB 16G-0624
Doors, Locking Systems, Door Hardware and Operable Walls

To Mohave Educational Services Cooperative, Inc.:

The undersigned hereby certifies understanding and compliance with the requirements in all terms,
conditions, specifications and amendments, Bidder further agrees to furnish materials and/or services in
compliance with all terms, conditions, specifications and amendments in the solicitation and any written
exceptions in the bid.

Federal Emplayer Identification Number 86-0557816

Company Name ___Norcon Industries, Inc.

Address 5412 E. Calle Cemitos City _Guadalupe State _AZ Zip _85283

Telephone Number __480-839-2324

The Bid and Acceptance Form should be submitted with a signature of the person authorized to sign the
bid. The person signing the bid shall Initial erasures, interlineations, or other modifications in bid. Fallure
to sign the Bid and Acceptance Form, or to make other notations as indicated, may result In rejection of

bid.
Authorized Signature %’%

Printed Name Edward B. Norris Title  President
Primary Email tim@norconindustrigs.net Alternate email _nancic@norconindustries.net

Note: The primary emaii address will be used for all communication from Mohave regarding your
response to this solicitation. Provide an alternate emall address that will be used anly if the primary
emajf addrass Is not valid.

Tha contract vendor shall not commence any billable work or provide any material or service
under this contract uniess and untii confract vendor receives a purchase order with
#Hohava's review noted.

_Acceptance of Bid and Award (Mohave Only

Your Bid Is Hereby Accepted:
As an awarded contract vendor, you are now bound to sell the materials and/or services offered to and
accepted by Mohave in accordance with the solicitation, including all terms, conditrons, specifications,

amendments and any accepted written exoeptions.
This contract shall be referred to as Contract Number N —

Awarded this \ﬁ day of HT )Qc A‘::-:k-‘ 2016.
This contract shall be effective this __I\# __day of _&pmm 2016.
&)fwz'/ = 7 Aot

Anita McLemore, Interim Executive Director
Mohave Educational Services Cooperative, Inc.

IFB 16G-0624 '

2
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Date: August 11, 2016

To: Anita S. McLemore, C.P.M,, Inteiim Executive Director
Through: Mark DiBlasi, CPPB, Contracts Manager

From: Mike Nentwig, Contract Specialist I

Subject: Award Recommendation for IFB 16G-0624, Doors, Locking Systems, Door Hardware and Operable
Walls

On June 24, 2016 Mchave received ten responses to IFB 16G-0624. In accordance with the procurement ruies and the
solicitation, the basis of award was lowest responsive and responsible bidder(s). Market basket pricing was used to
develop a ranking from lowest to highest price for the bids determined to be responsive and responsible. The market
basket pricing was created using the submitted pricing from all responsible and responsive bidders. Clark Security
Products, DH Pace Company, Inc., Norcon Industries, Inc. and Twin City Hardware, Inc. Phoenix Office dba TCH
Southwest were determined to be the lowest bidders using the individual, as well as grand totals for eleven different

market baskets.

Clark Security Products, DH Pace Company, Inc., Norcon Industries, Inc. and Twin City Hardware, Inc. Phoenix Office dba
TCH Southwest were determined to be responsive and responsible. They provided the following required information:

»  Bid security of $100,000

* Evidence of required licenses

*  Evidence of required bonding capacity

* Provided the majority of the products and setvices requested in solicitation

¢ Demonstrated necessary experience
* Demonstrated ability to adequately service members statewide for all products and services offered

The evaluation committee determined a single award is not advantageous to Mohave's members. The solficitation
authorized multiple awards to meet the needs of Mohave's large number of various types of members located throughout
Arizona. This is a statewide contract aimed at providing door, door hardware, door locks, overhead doors operable walls
and partitions. No single offer demonstrated the ability to effectively, and efficiently meet all our members’ needs for
doors, door hardware, door locks, operable walls and pattition projects.

Award is recommended to the least number of bidders determined necessary to meet the members’ requirements. The
decision was based upon considerations for the large number of members, diverse types of members, location of

members throughout Arizona and members’ past usage of similar contracts.

The criteria for selecting bidders for multiple contracts is based upon considerations for members’ experience with
existing doors, door hardware, door locks, operable walls and partition products and systems, brand continuity for parts
replacement and future expansion, contract vendor's ability to provide for our large, diverse membership, bonding
capacity of $150,000, geographic area(s) served, Mohave's past experience with contracts for similar product/services,

and/or other relevant criteria.

MSC6/15/16
Mahave Edlicational ServicesiCoaperative, Inc

625 k- Beale:St . Kingman -+ AZ « 8640| = 928-753.6945 » wwwmesc.org




IFB 16G-0624 Award Recommendation

Awards are recommended to the responsible and responsive bidders with the lowest cost, based upon the market baskets
referenced above. Market basket pricing from the responsible and responsive bidders follows:

larket Basket Grand T
Clark Security DH Pace Norcon Twin City
Products Company, Inc. Industries, Inc. Hardware, Inc.
Market Basket Phoenix Office
Segments dba TCH
Southwest
Market Basket — No Bid $842.10 No Bid $817.04
(1 — 3) - Doors
Market Basket — $3028.22 $3087.16 No Bid $2,776.13
(4 - 6) — Door
Hardware /
Locksets
Market Basket — No Bid $7,593.12 No Bid No Bid
(7 - 9) Overhead
Doors
Market Basket — No Bid $16,113.60 $14,384.88 No Bid
(10 -11) -
Operable Walls
and Partitions

Individual Market Basket Results

Clark Security DH Pace Norcon Twin City
Products Company, Inc. Industries, Inc. Hardware, Inc.
Market Basket Phoenix Office
Segments dba TCH
Southwest
Market Basket 1 No Bid $348.60 No Bid $310.94
Market Basket 2 No Bid $373.80 No Bid $317.30
Market Basket 3 No Bid $119.70 No Bid $188.80
Market Basket 4 $677.41 $568.69 No Bid $610.78
Market Basket 5 $276.82 $240.47 No Bid $261.35
Market Basket 6 $2,074.00 $2,278.00 No Bid $1,904.00
Market Basket 7 No Bid $1,773.60 No Bid No Bid
Market Basket 8 No Bid $3,824.70 No Bid No Bid
Market Basket 9 No Bid ~ $1994.82 No Bid No Bid
Market Basket 10 No Bid $9885.60 $10,361.63 No Bid
Market Basket 11 No Bid $6228.00 $4023.25 No Bid

Details for the recommended awards are as follows:

* Twin City Hardware, Inc. Phoenix Office dba TCH Southwest was the lowest overall bidder in the door and door
hardware market basket segments. They were the lowest bidder in three individual market baskets and the
second lowest in three other individual market baskets. Twin Cities Hardware, Inc. Phoenix Office dba TCH
Southwest bid a total of 37 manufacturers. They provided the best discount for 10 manufacturers as compared to
the other bidders. Manufacturers included Don-Jo, Schlage Electric, Schlage Lock, and Stanley — Closers. They
also provided 4 unique manufacturers not provided by the other bidders. These manufacturers include Hiawatha,
Kaba Simplex and Securam. Their current aggregate bonding capacity is $4,000,000.




IFB 16G-0624 Award Recommendation

« DH Pace Company, Inc. was the only bidder to bid all specifications of the solicitation. In the door and door
hardware market basket segments they were the lowest bidder in three individual market baskets and second
lowest in two other market baskets. They were the only bidder to provide overhead doors and operators. In the
partition market basket segment they were the lowest bidder in one market basket. They have a large installed
base of products in Arizona. DH Pace Company, Inc. bid a total of 71 manufacturers. They provided the best
discount for 20 manufacturers as compared to the other bidders. Manufacturers include Adams Rite, Glynn-
Johnson, HES, Ives, Pemko, Schlage Lock, Stanley — Precision and Trimco. They also provided 35 unique
manufacturers not provided by any other bidder. Manufacturers include ABH, DCI, Door Controls, Hirsch,
Jackson, Norton, PDQ, Record, Vanderbilt and Zerio International. Their current aggregate bonding capacity is
$40,000,000.

* Norcon Industries was the overall lowest bidder for the operable walls and partitions market basket segment,
They were the lowest bidder in one of two individual market baskets. They have a large installed base of
products in Arizona. They were the only bidder recommended award to offer Modernfold products, Norcon
Industries provided the lowest labor and travel/drive rates. Their current aggregate bonding capacity is
$20,000,000.

*  Clark Security Products was the second lowest overall bidder in the door hardware market basket segment. They
bid a total of 137 different manufacturers for door hardware. Of these 137 manufacturers, 99 were unique and
were not provided by DH Pace Company or TCH Southwest. Some of these unique manufacturers include
American Lock, ASSA Inc., Command Access Technologies, Emtek, HID Global, Instakey, Master Lock, Maxell
Corp., United Security and Weiser Lock.  Clark Security Products also provide the best discount for 13
manufacturers as compared to the other bidders. These manufacturers include Stanley Best —~ Parts, Security
Door Controls, LCN Closer, Von Duprin and BEA Inc. Their current aggregate bonding capacity is $30,000,000.

None of the bidders recommended for award are on the United States General Services Administration’s Excluded Parties
List, or on the Arizona Department of Administration Excluded Parties List.

The current contracts under IFB 11F-0708 expires on September 15, 2016 and IFB 12J-0615 expires on August 25, 2017.
It is recommended the awards under IFB 16G-0624 take effect on September 16, 2016.

It is the recommendation of the evaluation committee that contracts be awarded to Clark Security Products, DH Pace
Company, Inc., Norcon Industries, Inc. and Twin City Hardware, Inc. Phoenix Office dba TCH Southwest for Doors,

Locking Systems, Door Hardware and Operable Walls.

Not recommended for award (Non-responsive)
American Direct Procurement, Inc. - Bid did not contain a letter from a bonding agency describing the bidders

current bonding capacity (single and aggregate levels),

APL Access & Security, Inc. — Bidder indicated “No Bid” to specifications 1.1.01 through 1.1.14 - General
Requirements and 1.2.01 through 1.2.04 - Installation Requirements. In doing so, they did not respond to critical
specifications regarding the products being bid or any assurance that their methods comply with the minimal standards
set forth by Mohave and trade organizations that oversee this industry.

Intermountain Lock & Security Supply — Bid did not contain the required bid bond in the amount of $100,000 or the
letter from a bonding agency describing the bidders current bonding capacity (single and aggregate levels).

IPVision, LLC - Bid did not contain the required bid bond in the amount of $100,000 or the letter from a bonding agency
describing the bidders current bonding capacity (single and aggregate levels),

Kelley Brothers of Arizona - Bid did not contain a letter from a bonding agency describing the bidders current bonding
capacity (single and aggregate levels).

L.R. Borelli Inc. dba Partitions & Accessories Company - Bidder indicated “No Bid” to specifications 1.1.01 through
1.1.14 - General Requirements and 1.2.01 through 1.2.04 - Instaliation Requirements. In doing so, they did not respond
to critical specifications regarding the products being bid or any assurance that their methods comply with the minimal
standards set forth by Mohave and trade organizations that oversee this industry.

- Mohave Educational Services Caooperative, Inc

625 E. Beale St. = Kingm




IFB 16G-0624 Award Recommendation

Approval of the #16G-0624 award as recommended:

D

Signature: Date: 8/12/16
Mark DiBlasi, CPPB
Contracts Manager

(Drnizer3 P Hamars_

Signature: Date: ~  8/12/16

Anita S. McLemore, C.P.M,
Interim Executive Director




MOHAVE IFB 16G-0624 EVALUATOR AGREEMENT

NAME m{c V\o@\ ﬂ@ﬁ\"ublg TITLE J? \ ‘E{‘V
emplover _LYEX prone _JAE - 193 - 3903
aooress (0SS £ Panle OV, Y—'\ﬁsf*\m\ A2 o4O |

Statement of Understanding

I agree to evaluate the responses to the solicitation according to its terms. I understand that Mohave will consider
my evaluation along with evaluations by other professionals, However, I also agree that Mohave Is under no
obligation to accept my evaluation, except as advisory. I also understand that Mohave will hold my employer and/or
me harmiless if any vendor or interested party protests any award or lack of award made by Mohave under the
terms of this solicitation. If any confiict or potentlal of confiict of interest exists, I will disclose the conflict to
Mohave.

[ alsc agree not to discuss my evaluation or any of the evaluation process prior to the announcement of an award,
as required by Arizona law (per ARS § 41-2616, C).

Please read the following statements duplicated from the IFB prior to evaluation:

Basis of award: Award(s) wiil be made to the responsive and responsible bidder(s) whose bid(s) Is (are)
determined in writing to be the low responsive and responsible bid or bids. Mohave reserves the right to use
model projects/market baskets to determine the low ranking of bids. It is Mohave’s intent to award a complete
line of products, when possible and advantageous.

Responsible bidder: A responsible bidder is a firm or person with the capability to perform the contract
requirements and the integrity and reliability which will assure good faith performance. Mohave must
determine a bidder to be responsible before awarding a contract to bidder.

Responsive bids: A responsive bid reasonably and substantially conforms to all material requirements of the
solicitation.  Bids must be responsive to receive award consideration. Mohave reserves the right to waive
minor informalities.

NOTE: Mohave may publicly thank members of the evaluation committee who are not employed by Mohave on our
website. Your signature below indicates understanding that we may publicly recognize your help with the evaluation
process. If you do not wish to be thanked in this manner, please indicate that below.

Please check one of the following:
.&I have no conflict of interest.

— I'have attached a statement of potential conflict of interest,

Signature m\gmk‘f— pate. i 3, B0l
Signature by Mohave: 2 -5 m z oA

IFB8 16G-0624 Mohave Evaluator Agreement




MOHAVE IFB16G-0624 EVALUATOR AGREEMENT

NAME &rls{?ldu Cruz e _Audi+ Qm'é l(5-4+

eMpLOYER  Monave Eduphinal Services  prone _(42R)7(8°3 2002
ADDRESS (425 _E. Bentle §. Kiaman A2, 0404

Statement of Understanding

I agree to evaluate the responses to the solicitation according to its terms. I understand that Mohave will consider
my evaluation along with evaluations by other professionals. However, [ also agree that Mohave is under no
obligation to accept my evaluation, except as advisory. I also understand that Mohave will hold my employer and/or
me harmless If any vendor or Interested party protests any award or lack of award made by Mohave under the
terms of this solicitation. If any conflict or potential of conflict of Interest exists, I will disciose the confiict to
Mohave.

1 also agree not to discuss my evaluation or any of the evaluation process prior to the announcement of an award,
as required by Arizona law (per ARS § 41-2616, C).

Please read the following statements duplicated from the IFB prior to evaluation:

Basis of award: Award(s) will be made to the responsive and responsible bidder(s) whose bid(s) is (are)
determined In writing to be the low responsive and responsibie bid or bids. Mohave reserves the right to use
model projects/market baskets to determine the low ranking of bids. Tt is Mohave's intent to award a complete
line of products, when pessible and advantagecus.

Responsible bidder: A responsible bidder is a firm or person with the capability to perform the contract
requirements and the Integrity and reliabllity which will assure good faith performance. Mohave must
determine a bidder to be responsible before awarding a contract to bidder.

Responsive bids: A responsive bid reasonably and substantially conforms to all material requirements of the
solicitation. Bids must be responsive to receive award consideration. Mohave reserves the right to waive
miner informalities.

NOTE: Mohave may publicly thank members of the evaluation committee who are not employed by Mohave on our
website. Your signature below indicates understanding that we may publicly recognize your help with the evaluation
process. If you do not wish to be thanked In this manner, please indicate that below.
Please check one of the following:
,_( 1 have no conflict of interest.

I have attached tement of potential conflict of interest.

Oy~ Datel[ﬁ&mﬂ_
Signature by Mohave: Z , -j m M

IFB 16G-0624 Mohave Evaluator Agreement
M5 577716



MOHAVE IFB 16G-0624 EVALUATOR AGREEMENT

wve e cla Lerenzen e __Lead Pyer”
EMPLOYER S-é;mpg \Uron ngg éﬁm( Biskict prone @ﬁ’o ) 343 314
ADDRESS ___Fne> ) G'zuada(ufoe Rd  Tempe Az §5783

Statement of Undesstanding

I agree to evaluate the responses to the solicitation according to its terms. I understand that Mohave will consider
my evaluation along with evaluations by other professionals. However, I also agree that Mohave is under no
obligation to accept my evaluation, except as advisory. I also understand that Mohave will hold my employer and/or
me harmiess If any vendor or Interested party protests any award or lack of award made by Mohave under the
terms of this solicitation. If any conflict or potential of conflict of interest exists, I will disclose the conflict to
Mchave,

I also agree not to discuss my evaluation or any of the evaluation process prior to the announcement of an award,
as required by Arizona law (per ARS § 41-2615, C).

Please read the following statements duplicated from the IFB prior to evaluation:

Basis of award; Award(s) will be made to the responsive and responsible bidder(s) whose bid(s) Is (are)
determined in writing to be the low responsive and responsible bid or bids, Mohave reserves the right to use
moxdel projects/market baskets to determine the low ranking of bids. It is Mohave's intent to award a complete
line of products, when possible and advantageous.

Responsible bidder: A responsible bidder is a firm or person with the capability to perform the contract
requirements and the integrity and reliability which wili assure good faith performance. Mohave must
determine a bidder to be responsible before awarding a contract to bidder.

Responsive bids: A responsive bid reasonably and substantially conforms to all material requirements of the
solicitation. Blds must be responsive to receive award conslderation, Mohave reserves the right to waive
miner informalities.

NOTE: Mohave may publicly thank members of the evaluation committee who are not employed by Mohave on our
website. Your signature below indicates understanding that we may publicly recognize your help with the evaluation
process. If you do not wish to be thanked in this manner, please indicate that below,
Please check one of the following:
x_ I have no confiict of interest.

1 have attached a statement of potential conflict of interest.

'l w0
Signmre;‘\»‘_'}t‘rmnwk- Lrwk Date Mzﬂl(/

Signature by Mohave: Z _5 m 2:

IFB 16G-0624 Mohave Evaluator Agreement
MSC S/7/16




SAM Search Results
List of records matching your search for :

Search Term : Norcon* Industries* Inc.*
Record Status: Active

IENTITY.___ |[NORCON INDUSTRIES, INC. Status-Active

DUNS: 174870012 +4:

CAGE Code: 0ZZK7  DoDAAC:

Expiration Date: Jun 21, 2017 Has Active Exclusion?: No Delinquent Federal Debt?: No

Address: 5412 E CALLE CERRITO

City: TEMPE
ZIP Code: 85283-1001

State/Province: ARIZONA
Country: UNITED STATES
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ARIZONA COOPERATIVE PURCHASING

Mohave Contract
16G-NPAR-0016

Norcon Industries, Inc.
Via Email

September 6, 2016

Agreement To Amend the Terms and Conditions for Certification

In ordet for Mohave Educational Services Cooperative, Inc.’s (Mcohave’s) contracts to comply with new legislation that went into
effect August 6, 2016, Mohave is amending its existing contracts. This law * prohibits public entities from entering into contract
with a company to aoquire or dispose of services, supplies from information technology or construction, unless the contract
includes a written certification that the company is not currently engaged in, and agrees for the duration of the contract to not
engage in, a boycott of Israel.”

The Terms and Conditions of your contract have been modified as follows:

6. CERTIFICATION
By signing the amendment below, offeror certifies the following:

«Offeror shall comply with ARS §35-393.01 and certify that they are not currently engaged in, and agree that for the
duration of the contract to not engage in, a boycott of Israel.

/ / | / . i W‘L
- . Dateq 9132016 (Orezies 2 ) Tt
_.//

Tim Norris Dated September 6, 2016

/
Norcon Inﬁustries, I@/ Anita McLemore, Interim Executive Director
Mohave Educational Services Cooperative, Inc.
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LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
NORCON INDUSTRIES, INC.

EXHIBIT B
Scope of Work

PROJECT

Purchase of equipment and setvices for operable walls and partitions repair and maintenance on an

as needed basis for the city of Glendale Civic Center.

10/13/16
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2.

Scope of Work
(Place after Tab 1e)

DESCRIPTION

In order to gain economies of scale, Mohave is formally soliciting sources and installation of doors,
locking systems, hardware, operable walls and accordion doors as specified within this Invitation for Bid.
These products/services are requested for Mohave's statewide membership of approximately 450 public
agencies. A current kst of all members can be found on Mohave's website at www.mesc.org. Contracts,
in whole or in part, shall be awarded to bidder, or bidders, for an initial one (1) year term and four (4)
potential one-year extensions.

The intent of this contract is to combine locking systems, doors, accordion doors, operable walls and
related hardware described in the scope of work/speafications, The award and effective dates of this
contract are estimated dates only. Mohave may elect to award and make effeciive this contract prior to,
or after the dates contained in the Estimated Timeline of Events (Page 5). A contract vendor holding an
awarded contract under IFB 11F-0708 or IFB 123-0615, who is also awarded a contract under 16G-0624,
may elect to cancel their existing contract and use the newly awarded contract. All other contract
vendors shall fulfill their current contracts awarded under IFB 11F-0708 or IFB 12J-0615.

The scope of work/services and specifications define the quality and characteristics of the desired
materials and applicaton. They are based upon specifications for known acceptable manufacturers,
processes, matenals and/or brands such as Modernfold, Curries, Stanley, Sargent, Schiage, Hufcor, Awr
Louvers, Total Door, Best Access and Don-Jo. The specifications are not intended to be exclusive or to
restrict competition. Bidders may offer alternate solutions, including alternate manufacturers, which
meet the quality and peirformance characteristics in the specifications. Mohave shall review such bids
and be the final judge an the acceptance of any alternate solutions.

Two contract vendors hold Mohave's current contracts for the specified products and services. Activity
urider the contracts from the effective date including year to date activity (as of the publication date of
this 1FB) 1s $7,630,017. This information is provided as an aid to bidders in preparing bids only. Itis
not to be considered a guarantee of volume under an awarded contract. The discount and pricing
schedule shall apply regardless of the volume of business under the contract.

ESTIMATED TIMELINE OF EVENTS

Mohave has developed the following estimated timeline of events related to this formal solicitation. All
dates are subject to change as required and at the sole discretion of Mohave,

EVENT ESTIMATED DATE
Invitation for Bid Issued May 16, 2016
Pre-bid Conference Held June 7, 2016 at 10:00 a.m. (local AZ time)

Pre-bid conference will be held using WebEx
tetephone conferencing.  Please contact
Mohave for reservation details.

Deadiine for Questions June 17, 2016 at 5:00 p.m. (local AZ time)
Published IFB Due Date and Time June 24, 2016 at 3:00 p.m. (local AZ time)

625 East Beale Street, Kingman, AZ 86401
Public Opening of Bids June 24, 2016 at 3:00 p.m. (local AZ time)

Notice of Intent to Award (esiimated date onlyy | August 15, 2016

NOTE: Notification will be sent by email to
all awardee(s) and non awardee(s) on or
before this date,

Execution of Contract(s) (estimated date only) September 15, 2016

IFB 16G-0624
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3.

Scope of Work
(Place after Tab 1e)

SUBMISSION OF BIDS

3.1. Bids should provide straightforward, concise information that satisfies the requirements.
Expensive bindings and/or color displays are not necessary. Emphasis should be placed on
conformity to the specifications and terms and conditions, as well as the completeness and
clarity of the submittal content.

3.2. The hidder must submit a bid following information detailed in the Instructions to Bidder and
Checklist Form,

3.3. A bid submitted n response to this solicitabion shafl be valid and irrevocable for one hundred
twenty (120} days after specified due date and time.

CONTRACT TYPE

The term contract shall be a percent of discount off manufacturer's price list or catalog, fixed price,
or a combination of both with indefinite quantities.

AWARD CRITERIA

Award(s) shall be made to the lowest responsive and responsible bidder(s) whose bid(s)
conform in all material respects to the requirements and evaluation criteria below:

1) Pricing Information: Paper copy of summary section worksheets, two (2) electronic coples
of the entire workbook, price schedules, additional requested price information, market basket
pricing data (in paper and electronic format), mobilization and travel description, pricing
methodology, bund methodology description, volume discount information, quick pay discount
information, Pcard acceptance information;

2) Bid and Acceptance, Terms and Conditions, Scope of Work and Specification
Documents, Bid Bond, Bonding Capacity: Bid and Acceptance, amendments (if any),
General and Special Terms and Conditions Acceptance Forms, Standard Terms and Conditions for
Construction Acceptance Form, Scope of Work, Specifications with exceptions/deviations noted,
onginal bid bondfaiternate bid security, current single job and aggregate bonding capacity
information, Scope of Work and Specifications Acceptance Form;

3) Pdmary Vendor Information: Complete response to the Method of Approach and
Qualification and Experience pages, evidence of Anzona contractor’s license, references (past
performance information), cerbficate of insurance, financial information;

4) Supporting Contract Documents: Completed supporting contract documents, support and
matntenance information, sampie supplemental or end-user agreements, extended warranty or
maintenance service plan information;

5) Additional Information: Instructions to Bidder and Checkdist form, descriptive literature,
shicks and any other supporhing printed data.

References and definitions used for specifications: (acronyms used in the soliatation are noted in
bold font below):

American Association of Automatic Door Manufacturers (ARADM) hitp:/fwww.aaadm.com
American with Disability Act (ADA) http://www.ada.gov

American National Standards Institute (ANSI) hitp://www.ansi.org

American Society for Testing and Matertals (ASTM) http://www.astm.org

Architectural Woodwork Tnstitute (AWT) http://awinet. org

Arizona Department of Education (ADE): www.ade.az.gov

Arizona Revised Statutes (ARS): www.azleg,state.az.us/arizonarevisedstatutes.asp
Buillders Hardware Manufacturers Association (BHMA) http://buildersshardware.com
Code of Federal Regulations (CFR): www.ecfr.gov/cgi-bin/text-idx tpl=%_2Findex.tpl
Doar & Access Systems Manufacturers Association (DASMA] htip://www.dasma.com
Door Hardware Insutute (DHI) hitp://dhi.org

IFB 16G-0624




Special Terms and Conditions
{Place after Tab 1d)

Some Special Terms and Conditions specify placement of information in tabs other than Tab 1¢ as noted
in the title above. Pay close attention to placement Information (identified in bold text) as indicated in

select Special Terms and Conditions,

1. BIDDER QUALIFECATIONS

It is preferred that the bidder has extensive knowledge and at jeast thiree (3) years experience with
the provision, installation and maintenance of the product, material, process, or services offered.
Mohave reserves the right to accept or reject newly formed companies based solely on information
provided in the bid and/or its own investigation of the company.

2. BID BONDS AND BONDING CAPACITY

2.1. Bid Bond: Bidder shall provide an original bid bond or alternate bid security in the amount of
$100,000. Place after Tab 1f. Note: Bid security as a percentage of the bid value (e.g. —
10% of contract award) is not acceptable.

2.2. Bonding Capacity: The required minimum single job bonding capacity for this contract shall be
$150,000. Bidder shall provide a letter from your bonding agency describing your current
bonding capacity, as follows:

* Your single job bonding capacity.
* Your aggregate bonding capacity.
* An agent of your licensed bonding agency shall sign the letter,

If the original letter is not signed and/or has conflicting information, it shall render your bid
norresponsive. Place letier from bondlng agency after Tab 1f.

3. DELIVERY

3.1. Default in one installment to constitute total breach: Contract vendor shafl deliver
conforrming materials in each installment or lot under this contract and may not substtute
nonconforming materials, Mohave reserves the right to declare a breach of contract if contract
vendor delivers nonconforming materials to any member under this contract,

3.2. Defective goods: Contract vendor agrees to arrange and pay for return shipment of goods
that arrive in a defective or non-operable condton.

3.3, Delivery time: Failure to deliver any order within the time frame specified on the purchase
order may result in cancellation of that purchase order.

3.4. Improper defivery: If the goods or tender of delvery fail in any respect to conform to this
contract, member may reject the whole, accept the whole, or accept any commercial unit or
units and reject the rest.

3.5. Restocking fees: A restocking fee may only be charged on products ordered and delivered to
member’s site. Restocking fees n excess of fifteen percent (15%) shall not be allowed, Contract
vendor may waive restocking fees. Restocking and return shipping charges shall be idenbfied in
the price workbook.

4. FORM OF CONTRACT

4.1. Contract vendor contract documents: If a firm submitting a bid requires member to sign
an additional agreement, a copy of the proposed agreement shall be included with the bid.

If awarded @ contract, any additional contract vendor's documents shall not become part of
Mohave’s contract unless, and until, an authorized representative of Mohave reviews and
approves them.

4.2. Form of contract: The form of contract for this solicitation shall be the Invitation For Bid, the
awarded bid(s}, and praperiy 1ssued member purchase orders referencing the requirements of

the Invitation For 8id.
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Special Terms and Canditions
(Place after Tab 1d)

4.3. Parol evidence: The contract represents the final written expression of agreement. All
agreements are contained herein and no other agreements or representations that materially

alter it are acceptable.

INSTALLATION

Installation shall be scheduled directly with member and be done in & reasonable amount of time,
Instaliation shall be in accordance with the manufacturer's instructions and shall be accomplished by

skilled and properly licensed individuals.

INSURANCE

6.1, Deductibles: Contract vendor shall pay the deductibles required by the insurance provided under
this contract,

6.2, Liability insurance: Prior to commencing services under this contract, contract vendor shall
procure and maintain during the life of this agreement, comprehensive general liability
insurance, to include automobile liability, prowiding limits of an aggregate amount of not less
than $2,000,000, Evidence of the required insurance shall be provided with your bid by means
of a current certificate of insurance with the coverage as stated above. Before any orders are
pracessed under an awarded contract, contract vendor shall provide a certificate that names
Mohave as the certificate holder. Place after Tab 2c¢.

In addition, contract vendor must be wilking to provide, upon request, identical certificate of
insurance to any member using this contract.

6.3. Scope of Insurance: Contract vendor's insurance shall provide adequate protection for contract
vendor against damage claims which may anse from operations under this contract, whether such
operations are by the insured or by anyone direclly or indirectly employed by the insured. All
insurance must be wntten by companies incorporated within the United States (excluswve of
Territories or Possessions) and licensed or authorized to do business in Arlzona,

6.4. Subcontractor insurance: Prior (o commencing any work, any subcontractor shall procure
and maintain at its own expense unt final acceptance of the work, insurance coverage in a form
and from insurers acceptable to the prime contractor. All subcontractors will provide workers’
compensation Insurance, which walves all subrogation rights against the prime contractor,

member and Mohave,

6.5, Warkers’' compensation insurance: Contract vendor shall also procure and maintain during
the life of this agreement, workers' compensation insurance for all of contract vendor’s
employees engaged In work under the contract. All workers' compensation insurance wilt be in
compliance with Arizona state statute and evidenced by a certificate of insurance.

MAINTENANCE FACILITIES AND SUPPORT

1t is preferred that each contract vendor should have maintenance facilities and a maintenance
support system avaitable for servicing products throughout Arizona, or the regions specified in their
bid, Maintenance facilities shall have sufficient parts inventory to provide quality service on products
sold to members. Trained and qualified technicians shall be available to cover alf parts of the state, or
specfic regions within the state for regional bids. It 15 preferred thai maintenance services are
available within 24 hours. If a third party 1s used to provide maintenance or warranty work, bidder
shall include details of any such arrangement in the bid.

MANUFACTURER SUPPORT

Bidders submitting hids as a manufacturer's representative must be able, if requested by Mohave, to
supplement the bid with a ietter from the manufacturer certifying that bidder is a bona fide dealer for
the equipment offered, and that bidder is authorized to submit a bid on such equipment.

ME R A
Some members may request the addition of specific requirements that would apply to products and

services purchased under an awarded contract. These additional requirements shall be addressed
through the use of an additional member agreement. In any agreement between the contract
vendor and a member based on this contract, the terms and condibons of this contract shall prevail,
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Special Terms and Conditions
(Place after Tab 1d)

Contract vendor and member must agree to all provisions in any additional agreements. If
agreement requirements result in additional costs to the contract vendor, the contract vendor shall
be entitled to direct reimbursement for these costs, in addition and separate from approved confract
pricing. - A copy of the additional member agreement shall accompany the member's purchase order,

PRICING

10.1. Administration fee: Mohave's 1% administration fee shall be included in bidder's contract
price. Contract vendor shall not add the administration fee to approved contract prices, The
value of trade-ins or rebates shall not affect the amount of administration fee pald to Mohave.

10.2. Application of pricing: In Mohave’s purchase order review process, the date of a valid
contract vendor's quote or the date Mohave receives a3 member purchase order will generaily be
used to determine the contract pricing that is in effect for that order. The date Mohave receives
a member purchase arder will only be used to determine the contract pricing that is in effect for
an order when a contract vendor's guote does not exist or is invalid. However, other factors
may apply,

10.3. Basis for pricing: Contract pricing under this IFB shall be based upon:

1. Percent of discount(s) off manufacturer’s price list(s) or catalog(s);

2. Firm fixed price with economic adjustment (contingencles for economic prce
adjustments must be identified in the bid). Mohave shall make the sole determination
whether contingencies for economic price adjustments identified In your bid are

appropriate under an awarded contract; or
3. A combination of the above.

The price included in a catalog, pnice list, schedule or other form that:
= Is regularly maintamed by a manufacturer, distributor or confractor;
« Is either published or otherwise available for inspection by customers; and/or

*  States prices at which sales sre cumrenily or were last made to & significant number of
buyers for the product, material, process or services,

Established catalog price is referred to as meanufacturer's price list, price list, or catalogs
throughout this salicitation.

10.4. Initiai catalogs/price lists: A copy of the latest edition of the price list or catalog to which
discount shall be applied shall be included with bid. Include a copy of the latest edition of all
applicable price lists or catalogs to which discount shall be applied with your bid. Submission of
outdated price lists or catalogs may result in rejection of bid.

10.5. Fixed prices: Fixed price bids shah inciude prices for any and all items, Fixed prices shali be
firm until each anrnuversary date of the contract, unless there 1s an occurrence of one or more
allowable economic price adjustment contingencies outlined in the bd. If allowable price
adjustment contingencies occur, contract vendor may submit a fully documented request for
price adjustment to Mohave. The documentation must substantiate that any requested price
increase was clearly unpredictable at the time of subrittal and results from an increased cost to
contract vendor that was out of contract vendor's control. Mohave shall review requests for fixed
price adjustments 1o determine if the requested adjustments shall be allowed. New fixed prices
shall not apply untif approved by Mohave. Price changes shall be a factor in contract renewal.

10.6. Combination pricing: Bids for combination contracts shall clearly Identify tems covered by
discount(s} and those with fixed prices, Prices for such contracts shall be adjusted as identified
for the appropriate contract type above.

10.7.Decimal places: Pricing shall use a maximum of threa (3) decimal places, unless specified
atherwise.

10.8, Discounts: Submitted pricing shall clearly identify the percent of discount to apply to the
price list. If muttiple discounts apply, bidder shali clearly indicate the discounts and applicable
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Speclal Terms and Conditions
(Place after Tab 1d)

materials or services. Bidder shall agree that there will be no reduction in discount(s) during the
term of contract.

10.9. New catalogs/price lists: New price lists, workbooks and/or catalogs may be submitted for
review throughout the term of the contract, Mohave will review new price lists, workbooks
and/or catalogs to determine if the new prices or an altemative option is in the members’ best
interests. New price lists, workbooks and/for catalogs shall apply to the contract only upon
approval from Mohave. New price lists, workbooks and/or catalogs found to be non-competitive
at any time during the contract shall be grounds for terminating the contract. Any new
catalogs/price lists shall meet requirements as stated in Basis for pricing.

10.10. Percent of discount as fixed price: Percent of discount bids that are not based upon
published price lists or catalogs will be administered as fixed price contracts.

10.11. Price reduction and adjustment: Price reduction may be offered at any time dunng a
contract and shall become effective upon notice of acceptance from Mohave. Price reductions
(e.g., quantity discounts, time sensitive offers, bundles) must apply to alf Mohave orders of
similar size and scope. Price reductions limited to a single member are not acceptable. Special
time-limited reductions are permissible under the following conditions: 1) reduction is available
to all members equally; 2) reduction is for a specific time period, normally not less than thirty
(30) days; 3) original price is not exceeded after the time-limit; and 4) Mohave has approved the
new prices prior to any offer of the prices to a member. Mohave shall be the sole judge on the

acceptance of price reductions under an awarded contract.

10.12. Reimbursement for transportation, mileage, lodging, meals and incidental

expenses (M&IE): Contract vendor may charge for transportation, mileage, lodging and M&IE
costs for employees that are required to travel to perform services at member site under this
contract. An overnight stay is required for lodging reimbursement. Mileage reimbursement shafl
be at a specified rate. Transportation charges are separate from mileage, and may inciude
girfare, car rental, etc,
Reimbursements under this section shall not exceed the rates listed in approved pricing, and
shail not exceed the actual charge. To be eligible for reimbursement, estimated charges must be
on the quote and approved by the member. Receipts for such reimbursements must be provided
upon request from the member. ,

10.13. Travel/drive rates or mabilization: Contract vendor may charge for travel/drive rates or
mabilization under this contract. Travel/drive rates are only applicable for out of area
employees working under this contract. Charges under this section shall not exceed the rates
listed in approved pricing. Such charges must be on the quote and approved by the member,

*Travel/drive rates may be an hourly rate or a per mile rate. If you are using a per mile rate,
list your travel/drive reimbursement separately from mileage reimbursement.

*Mabilization charges are for the movement of equipment to the jobsite. Mobilization may be
billed at a per mile rate or a flat rate,

11.SITE REQUIREMENTS

11.1.Cleanup: Contract vendor shall clean up and remove ail debris resulting from their work as
required or directed by member. Upon completion of the work, the premises shall be left in
good repair and unobstructed condition.

11.2,Contract vendor employee fingerprinting: Contract vendor and its employees or
subcontractors working under an awarded contract who are required to provide services on a
regular basis at an individual school, shall obtain and present a valid Department of Public Safety
fingerprint clearance card in accordance with ARS §15-512(H). The fingerprint card shall be
issued pursuant to Title 41, Chapter 12, Article 3.1. Charges for such fingerprint checks will be
the responsibility of the contract vendor, subcontractor or individual employee as determined by

the member.
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Speclal Terms and Conditions
(Place after Tab 1d)

materials or services. Bidder shall agree that there will be no reduction in discount(s) during the
term of contract.

10.9. New catalogs/price lists: New price lists, workbooks and/or catalogs may be submitted for
review throughout the term of the contract. Mohave will review new price lists, workbooks
and/or catalogs to determine if the new prices or an alternative option is in the members’ best
interests, New price lists, workbooks and/or catalogs shall apply to the contract only upon
approval from Mchave. New price lists, workbooks and/or catalogs found to be non-competitive
at any time during the contract shall be grounds for terminating the contract. Any new
catalogs/price lists shall meet requirements as stated in Basis for pricing.

10.10. Percent of discount as fixed price: Percent of discount bids that are not based upon
published price lists or catalogs will be administered as fixed price contracts.

10.11. Price reduction and adjustment: Price reduction may be offered at any time during a
contract and shall become effective upon notice of acceptance from Mohave. Price reductions
(e.g., quantity discounts, time sensitive offers, bundles) must apply to all Mohave orders of
similar size and scape. Price reductions limited to a single member are not acceptable. Special
time-limited reductions are permissible under the following conditions: 1) reduction is available
to all members equally; 2) reduction is for a specific time period, normally not less than thirty
(30) days; 3) original price is not exceeded after the time-limit; and 4) Mohave has approved the
new prices prior to any offer of the prices to a member. Mohave shall be the sole judge on the

acceptance of price reductions under an awarded contract,

10.12. Reimbursement for transportation, mileage, lodging, meals and incidental

expenses (M&IE): Contract vendor may charge for transportation, mileage, lodging and M&IE
costs for employees that are required to travel to perform services at member site under this
contract. An overnight stay is required for lodging reimbursement, Mileage reimbursement shall
be at a specified rate. Transportation charges are separate from mileage, and may include
airfare, car reptal, etc.
Reimbursements under this section shall not exceed the rates listed in approved pricing, and
shaif not exceed the actual charge. To be eligible for reimbursement, estimated charges must be
on the quote and approved by the member. Receipts for such reimbursements must be provided
upon request from the member.,

10.13. Travel/drive rates or mabilization: Contract vendor may charge for travel/drive rates or
mobilization under this contract, Travel/drive rates are only applicable for out of area
employees warking under this contract. Charges under this section shalt not exceed the rates
listed in approved pricing. Such charges must be on the quote and approved by the member.

=Travel/drive rates may be an hourly rate or a per mile rate. If you are using a per mile rate,
list your travel/drive reimbursement separately fram mileage reimbursement,

*Mobilization charges are for the movement of equipment to the jobsite, Mobilization may be
billed at a per mile rate or a fiat rate,

11, SITE REQUIREME
11.1.Cleanup: Contract vendor shall clean up and remove all debris resulting from their work as
required or directed by member. Upon completion of the work, the premises shall be left in
good repair and unobstructed condition.

11.2.Contract vendor employee fingerprinting: Contract vendor and its employees or
subcontractors working under an awarded contract who are required to provide services on a
regular basis at an individual school, shall obtain and present a valid Department of Public Safety
fingerprint clearance card In accordance with ARS §15-512(H). The fingerprint card shalt be
Issued pursuant to Title 41, Chapter 12, Article 3.1. Charges for such fingerprint checks will be
the responslbility of the contract vendor, subcontractor or individual employee as determined by

the member.
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Special Terms and Conditions
(Place after Tab 1d)

An excepbon to this requirement may be authorized in members Governing Board policy, for
persons who, “as part of the normal job duties of the persons, are not likely to have
Independent access to or unsupervised contact with pupils.”

Contract vendor and its employees or subcontractors shall not provide services on school district
property until so autharized by the school district. Additionally, contract vendor shall comply with
applicable governing board fingerprinting policy(ies) at the school district where services are
pravided.

11.3. Onsite Contract Vendor Responsibilities: The contract vendor Is responsible for ensuring
that all onsite work performed under this contract meets or exceeds the current OSHA
standards, and Is responsible for ensuring safe work performance of employees and subcontract

vendors.

Contract vendor and its employees or subcontractors shall report acoidents and incidents
immediately to the member’s responsible staff or its administration, The contract vendor is
responsible for providing and obtaining appropriate medical and emergency assistance and
notifying fire and law enforcement agencies, when necessary. Except for rescue and emergency
measures, the scene of the accident or incident shall not be disturbed, and the operation shall
not resume untit authorized by the member's responsible staff or administration. The contract
vendor must assist and cooperate fully with the investigation of the acciden/incident and ensure
avaflability of all information, personnel and data pertinent to the investigation.

For preemplive purposes, contract vendor and its employees or subcontractors shall immediately
report to the member’s responsible staff or administration all areas of concern that could
potentially lead to accident or injury.

11.4.Preparation: Contract vendor shall not begin a project for which member has not prepared
the site. Site preparation Includes, but is not limited to: moving furniture, Installing wiring for

networks or power, and similar pre-installation requirements.

11.5.Registered sex offender restrictions: For work to be performed at an Anzona school,
contract vendor agrees that no employee or employee of a subcontractor who has been
adjudicated to be a registered sex offender will perform work at any time when students are or
are reasonably expected to be present. Contract vendor agrees that a viclation of this condition
shall be considered a material breach and may result in the cancellation of the purchase order at
the member’s discretion.

11.6.Safety measures: Contract vendor shall take all reasonable precautions for safety on the
workslte, and shall erect and properly maintain all necessary safeguards for protection of
warkers and the public. Contract vendor shall post warning signs against all hazards created by
its operation and work in progress. Proper precautions shall be taken pursuant to current
Arizona law and standard practices to protect workers, general public, and existing structures
from injury or damage,

11.7.Smoking: Persons working under the contract shall adhere to current local smoking policies,

11.8, Stored materials: Upon prior written agreement between the contract vendor and member,
payment may be made for materials not incorporated in the work but delivered and suitably
stored at the site or some other location, for [nstaliation at a later date. An inventory of the
stored materials shall be provided to member prior to payment. Such materials shall be stored
and protected n a secure jocation, and be insured for their full value by the contract vendor
against lpss and damage, Contract vendor agrees to provide proof of coverage and/or addition
of member as an additional insured upon member’s request. Additionally, if stored offsite, the
materials shall also be clearly identified as property of member and be separated from other
materials. Member shall be allowed reasonable opportumty to mspect and take inventory of
stored materials, on or offsite, as necessary.

Payment for stored materials shall not constitute final acceptance of such materials, The
contract vendor shall be responsible for the protection of all material and equipment, whether
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Special Terms and Conditions
(Place after Tab 1d)

stored on or off site. Title for all work, materials and equipment shall pass to the member only
upon final inspection and payment of remaining job costs.

12. SUBCONTRACTORS
12.1.Awarding subcontracts: Bidder agrees that any subcontract competitively solicited by
contract vendor will not be awarded solely upon membership or non-membership in a union or
professional assoclation,

12.2, Entering subcontracts: Subcontracts shall incorporate by reference the terms and conditions
of the Mohave contract.

12.3.Prime contractor: Contract vendor will be considered a prime contractor and not a
subcontractor. Neither Mohave nor the member will establish a contractual relationship with

subcontractors,

12.4. Subcontracts: No subcontracts shall be entered into with any unlicensed party. Contract
vendor must use subcontractors openly, include such arrangements in the bid, and certify upon
request that such use complies with the current rules of the Arizona Registrar of Contractors and
the Anzona procurement rules and code. No subcontracting costs may be hidden in a cost bid
to member,

12,5, Subcontractor payment: Contract vendor agrees to pay subcontractors within seven days
after receipt of payment from member, as required in Anzona procurement rules and code, If
contract vendor receives any Interest monies for delay of payment from member, contract
vendor will pay subcontractor the comect proportion of interest recewved. Complaints by
subcontractor may be resclved as described in Anizona procurement rules and code, Failure to
pay subcontracter for work falthfully performed and properly Invoiced may result in the
suspensian or cancellation of this contract.

12.6.Use of subcontractors: Use of subcontractors shall permit work to be managed effectively
and without delay and shall not cause any disturbance or interference to the progress of the
project (e.g. engaging in strike, work stoppage, picketing, ceasing work due to a labor dispute).
Subcontractor shall not employ anyone whose employment may be objected to by prime
contractor, member or Mohave,

13. TERM OF CONTRACT AND EXTENSION

13.1.Contract period: 1t is Mohave's intent to award a multi-term contract for the speafied
product, material, process, or services. The initial contract term shall be for one (1) calendar
year from the effective date of contract award. By mutual written agreement between Mohave
and contract vendor, the contract may be extended for up to four (4} consecutive additional 12-
month periods, beginmng immediately after expiration of the prior term. However, no contract
extension exists unless and untl contract vendor 15 so notified by Mohave.

13.2, Contract extension: Conditions for contract extension may Include, but are not hmited to:
contract usage, satisfactory performance of services during the preceding contract term, ability
to continue to provide satisfactory services, continued adherence to the contract requirements,
and continued competitive prices for the materfals and services provided under the contract.

13.3. Month-to-month extensions: Mohave reserves the right to offer month-to-month
extensions, if that is determined to be in the best interests of members.

14. TRADE-IN EQUIPMENT
Member and contract vendor shall determine values placed on trade-in products. The value of trade-
in shall not affect the amount of administration fee paid to Mohave. Trade-in equipment shall be
dismantled and removed at contract vendor's expense. The condition of trade-in equipment at the
time it s turned over to contract vendor shall be the same as when the original agreement was
made, except for normal wear and tear from use between the time of the offer and trade-in,
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Special Terms and Conditions
(Place after Tab 1d)

15. WARRANTY/QUALITY GUARANTEE
15.1. Extended warranties/service contracts: The contract vendor or a manufacturer may offer
extended warranties available at extra cost for members that agree to a maintenance contract.
The extended warranty contract shall be offered as a separate line tem.

15.2. Fitness: Contract vendor warrants that any equipment or material supplied to Mohave or its
members shall fully conform to all requirements of the contract, all representations of contract

vendor, and shall be fit for all purposes and uses required by the contract.

15.3.Inspection: The warranties set forth in this section shall not be affected by inspection or
testing of, or payment, for the product or materials to contract vendor by member.

15.4.Quality: Unless otherwise specified, contract vendor warrants that for a period of one (1)
year after acceptance of the equipment or materials by member, they shall be:

» Of 3 quality to pass without objection in the industry or trade normally associated with

them;

«  Fit for the intended purpose(s) for which they are used;

+ Of even kind, quanbty and quality within each unit and among all units, within the
variations permitted by the contract;

* Adequately contained, packaged and marked as the contract may require; and

+ Conform to the written promises or affirmations of fact made by contract vendor.

15.5. Warranty requirements: Contract vendor warrants that all products, materials, processes
and services delivered under this contract shall conform to the specifications. Unless stated
otherwise, all equipment shall carry a minimum 24-month manufacturer’s warranty that includes
parts and [abor. Contract vendor agrees to help member reach resolution in a dispute with the
manufacturer over warmranty terms. Any extended manufacturer's warranty shall be passed on to
member without exception, Mohave reserves the right to cancel the contract if contract vendor
charges member for a replacement part that the contract vendor received at no cost under a
warranty.

* Al hardware shall be guaranteed against defects in materials and workmanship for two
(2) years upon acceptance of work with @ minimum 90-day warranty on service and
installation. Reparr, replacement, or correction shall be at no additional cost to the
Member for warranty work,

* Warranties on wood doors shall cover the full life of the original installation, including
hanging and finishing, delaminating, warping, bow, cup and telegraphing of core
construction beyond warranty tolerances,

*  Accordion doors and operable walls shall be warranted for a period of two (2) years or
more,

*  Heavy-duty door closers shall be warranted for a period of ten (10) years,

15.6. Warranty work: The contract vendor shall perform all warranty work and remain available
to the member should continued service be required after warranty obligations are met,
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Special Terms and Conditions Acceptance Form
(Place after Tab 1d)

Signature on Page 2 certifies complete acceptance of the Spedal Terms and Conditions in ths soficitation,
except as noted below (additional pages may be attached, if necessary).

Check one of the following responses to the Special Terms and Conditions:

K  We take no exceptions/deviations to the Special Terms and Conditions,
(Note: If nothing is listed below, it is understood that no exceptions/deviations are taken.)

| We take the following exceptions/deviations to the Special Terms and Conditions. All
exceptions/deviations shall be clearly explained. Reference the corresponding Special
Terms and Conditions that vou are taking exceptions/deviations to. Clearly state
it you are adding additional terms and conditions to the Special Terms and
Conditions. Provide detalls on your exceptions/deviations below:

(Note: All requested exceplions/deviations must be clearly explained. Reference the specific
special terms and conditions that you are taking exceplions/deviations to, detail any proposed
substitute special terms and conditions, and clearly demonstrate how Mohave and its
membership will be better served by the substituted special terms and conditions. Unacceptable
exceptions/deviations shall remove your bid from consideration for award. Mohave shall be
the sofe judge on the acceptance of exceptions/deviations and Mohave’s decision shall be final.)
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Scope of Work
(Place after Tab 1e)

Federal Acquisiion Regulation (FAR): www.gsa.gov/portsl/content/101126
Federal Immigration and Nationality Act (FINA): hitps://www.uscis.gov
International Building Code {IBC) http://iccsafe.org

National Fire Protection Association (NFPA) http://www.nfpa.org/

Steel Door Institute (SDY) htip://www.steeldoor.org

Underwriters Laboratories (UL) http://www.ul.com/

U.S. Department of Agriculture (USDA): www.usda.gov

Window and Door Manufacturers Association (WDMA) http://www.wdma.com
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LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
NORCON INDUSTRIES, INC.
EXHIBIT C
METHOD AND AMOUNT OF COMPENSATION

Contractor will be paid at the same rate and on the same schedule as provided in the Cooperative
Purchasing Agreement. The work will be performed on an as needed basis and in accordance as the
attached exhibit C.

NOT TO EXCEED AMOUNT

The total amount of compensation paid to Contractor for full completion of all work required by
the Project must not exceed $250,000 for the entire term of the Agreement.

DETAILED PROJECT COMPENSATION

Projects include preventative maintenance on operable walls and partitions, replacement of operable
wall tracks and panels, and repair and/or replacement of other patts as needed.

-Mohave Modernfold Operable Wall and Partition Pricing is 5% off list Price.

-Prices available in Modetnfold Opetable Partitions and Accordion Doors Price Book April 2016.

10/13/16



Section Four: Labor Rutes

Labor Rates:

Replace the text below with a description of each of your labor service rates. Replace the "Lahor Description”
below with the name of the lahor rate (i.e., Service Technician I). Replace the "Labor Rate" below with the
actual rate, or range of rates, Include regular, overtime, weekend and holiday rates for that specified labor
type. Add additional line items as necessary to descrihe ail of your labor rates. Indicate "N/A"if labor rates to
not apply under an awarded contract.

L

Type of Labor Rate

Normsal Hours

Overtime Hours

Weekend/Heliday Hours |

Installer

See worksheet titled,
"Mobilization Travel".

See worksheet titled,
"Mobilization Travel"

See warksheet titled,
"Mobilization Travel".

Laborer

Sece worksheet titled,
“Mobilization Travel”.

See worksheet titled,
"Mobilization Travel".

See worksheet titled,
"Mobilization Travel".

Assistant

Sec worksheet titled,
"Mobilization Travel".

See worksheet titled,
"Maobilization Travel".

See worksheet titled,
"Mobilization Travel”.

Emergency

See worksheet titled,
"Mobilization Travel"

See worksheet titled,
"Mobilization Travel".

See worksheet titled,
"Mobilization Travel".

Section Five: Manufacturer's Discount Informatioa

Manufacturer's
Discounts:

Replace the text below with a description of each of your manufacturer's discount information. Replace the
"manufacturer” below with the name of the manufacturer, Replace the "Product Type" below with a
description of the products provided by that manufacturcr. Include the discount off MSRP, shipping and
warranty information for that manufacturcr. _Add additional line items as necessary to describe all of your

Mannfacturer

Type of Produets

Discounnt off MSRP

Shipping

Warranty
Period

Modemfold

Operable Walls

5%

Shipping/Handling

2 years

Sectior Six: Volume Disconnt Information

Volume Discounts:

Replace the text belaw with a description of your volume discounts, Replace the "manufacturer” helow with
the name of the manufacturer. Replace the "volume purchase amount" with the purchase level necessary to

uality. Replace the "additional discount" with the additional discount amount.

Manufacturer

Amount of Purchase
Required

Additional Discount

None offered

Section Seven: Extended Wsrran'ly and Anpus) Maintenance Information

Extended Warranty and
Annuval Maintenaoce
Information:

Replace the text below with a description of your extended warranty program. Replace the "manufacturer”
below with the name of the manufacturer, Replace the "Extended Warranty" below with 8 description of the
extended warranty. Replace the "'warranty cost” with the cost of the warranty. Replace the "Licensing
Support Cost" with the costs for any ongoing annual costs for support and licensing,

o

Manufacturer

Extended Warranty
Description

Warranty Cosl

Annual Licensing &
Support Cost

None offered




Mobave Price

{with Admin.

jlart Number Description MSRP Price. Biscount Fee)
110201-001 [R-T 100 4 42.62 5% $ 40.48
109956-001 [R-T 200 $109.13 5% $ 103.67
109636-001 [Rubber Bumper $ 1.02 5% $ 0.97
109290-00x_|Astragal w/ sound seal Steel Panels $ 2.33 5% $ 2.21
109180-002 JA-2 Endcaps Gray 3.18" $ 1.70 5% $ 1.61
109180-001 |A-2 Endcaps Bronze 3.18" $ 1.7¢ 5% $ 1.61
108657-00x |Bulb Seal Assy Gyp Panel w/ clips - spacers 3 6.63 5% $ 6.30
108635-00x _{Retainer 1.54" wide legs k3 3.00 G% $ 2.85
108580-001 |For Morse 250 0SB on Modernfold #384 chain drive 2.50" OD x 1.64" ID x .156 thick $ 3930 5% $ 37.34
108579-001 [For Dalton 450 OSD on Modernfold #1 chain drive 4.50” OD X 2.25" ID x .156 thick $  34.28 5% $ 32.56
108578-001 |Handle, Operator, Interim 1988-90 $_49.04 5% 3 46.59
108576-001 _|Top Sweep, Soundmaster $ 5.33 5% $ 5.06
108528-008 A2 Long w/ Roller $_ 60.42 5% s 57.40
108528-004 A2 Long w/ Astraaal + E1.90 5% 3 49.31
108528-002 A2 Short Adjustable $  58.35 5% $ 55.43
108528-001 [A2 Nominai Drop Seal $_472.70 5% $ 45.32
108502-001 |New 24 Voit Replacement key $ 17.52 5% $ 16.64
1084599-001 Rollformed Marker Board w/ Trim Steel Panel $ 112.50 5% $ 106.88
108497-001 |Rollformed Marker Board w/ Trim Gyp Panel $ 112.50 5% $ 106.88
108480-001 |A2 Hi pivot bracket 3 17,29 5% $ 16.43
108445-001 |Cabie drop seai repair kit $1,328.76 5% 4 1,262.32
108441-001 _|Antf float spring loading tog! $ _18.88 5% $ 17.94
108440-001 |Safe Path Key H 15.77 5% $ 14.98
108439-001 |Splice tab toal for #6 and 7 track $ 91583 5% 3 86,95
108428-001_|Tro, Bolt 1/2-13, 4" [g, Emco part #120-0207 $ 2.97 5% $ 2.82
108418-002 |#51 Puil, silver, WDM $ 5132 5% 3 48.74
10841R-001 £#51 Pull, Woodmaster, bronze $  51.31 3% $ 48.74
108417-001 [#51 Pull, #8 Door $ __55.37 5% $ 52,60
108392-001 |Omni trolley 3/4" dia. boit $ 315.00 5% $ 299,25
108377-001_|[For AIT speclal OSD on A/S (old) belt drive motor 3.00" OO x 2.60" IDx.21 thk w/tabs $  B1.72 5% $ 77.63
108375-001 |For Dalton 337 ROSDC on Modernfold #5 chain drive 3.37" OD x 1.88" ID x .12 thick 27.84 5% $ 26.45
108373-001 |{Op 6 Handle 123.76 5% $ 117.58
108372-001 |Qperator handia - OP3 priar to 1988 $ 161.80 5% < 153.81
108348-001 |Crimper for sweep to retainer - aluminum retainer $ __70.88 5% $ 67.33
108346-001 |Spring Guide Assembly $ 7.93 5% $ 7.54
108342-001 |Foot bolt floor plate & fasteners $ 3.74 5% $ 3.55
108341-001 |Rod lever 3 54.26 5% $ 51.55
108335-001 [Track Plug #7 $ 3.97 5% % 3.77
108334-001 |500 DR Trolley % 225.00 5% % 213.75
i08333-001 (#300 DR Troiiey assembiy $  67.01 5% $ 63.66
108318-001 |Low profile 840 tro, For stl. Trk., Emca part #120-030 $ 101.48 5% 96.40
108316-001_|Tro. Boit 1/2-13, milled sldes, 4" ig, Emco part #120-0205 3 3.94 5% g 3.74
108274-001 [Aluminum Markerboard Trim, Vinyl covered panels 48" $ 9,95 5% 4 Q.45
108273-001 jAluminum Markerboard Trim, Carpet covered panels 48* $ B.49 5% $ 8.07
108125-001 |#25 track stop 48,27 5% % 45.86
108061-00x_[Astragal w/ sound seal Gyp Panels 3 2.32 5% 3 2.2%
107667-001 |{#62 pull In Latch $ 136.83 5% 3 128.99
107665-001 _|Bolt and pin assy. $ 3217 5% $ 11.57
107549-001 |Cable Connector Assembly For Paired Panels $ 8.11 5% $ 271
107325-003 |Exp Mechanlsm slave unit $ 11527 % $ 109.51
107325-062 |Multi Point Exp Mechanism over 10'-2.00" $ 250,22 5% $ 237.71
107325-021 |Single Polnt Exp Mechanism under 10'-2.00" $ _200.88 5% $ 190,83
107265-001 [End Cap Assembly w/slave cable IM2 Drop Seal 932H $ 10.19 5% $ 9.68
107263-001 |Cable & end cap Assy. - IM2 Drop seal - 932 H $ 3674 5% 3 34.91
107243-001 {#860 track Stop $  34.47 5% s 32.75
107242-001 [#17 Remaoveable track stop $ 2481 5% $ 23.57
107219-001 |"L" trim w/out bag sea! 48" 5 6.14 5% $ 5.83
107097-001 |#92 Lock, #12 & Audlowali % 118.05 5% £ 112.15
107096-001 [#91 Lock, #8 Post 3 1i4.04 5% $ 108.34
107092-001 | #91 Lock, silver, #12 post $  92.50 5% 3 87.88
107091-001 [#91 Lock, #8 Post $ 92.50 5% 8 §7.88
107063-001 {#82 Lock, #12 Post $ 9458 5% 3 89,85
107062-001 {#82 Lock #8 Post $ _83.19 5% 3 79.03
107027-001 |Pivot track package "D" screws & anchors only $ 7.03 5% $ 6.68
107013-001 [# 10 Trolley, top diverter or same side S _1563.44 5% $ 155.27
107012-001 [# 10 Trolley, top diverter an opposite side $ 156,16 5% $ 148.35
107011-001 |# 10 Trolley, bottom diverter $ _168.21 5% $ 159.80
107009-001 |Top Sweep, Audiowall 8 3.55 5% $ 3.38
106976-001 |#81 Lock Bronze $ 7711 S% $ 73.26
106975-001 |#81 Lock Silver $  590.64 5% $ 86,10
106974-001 |#81 Lock $ 90,26 5% 4 85.75
106673-001 [#81 Lock, #8 Past $ 50,29 5% $ B5.78
106972-001 |#51 Pull, #12 Post $ 57.52 5% $ 54.85
106933-001 |#71 Latrch, Silver #12 Post S 83.22 5% $ 79.06




106932-001 1#71 Latch, Silver #8 Post $ B6,56 5% $ 82.24
106916-001 |#5 Intermediate Trolley-truss plates $ 18,25 5% k] 17.34
106694-002 |Troliey spacer .63" long $ 5.28 5% 3 5.02
106694-001 jTrolley spacer .1.50" long 3 2.61 5% $ 2.48
106653-001 |IM2 Drop seal assy -Exp. pnl. - handie one edge - S00D $ 8814 5% $ 83.73
106652-001 IM2 Drop seal assy - Int pnl. - handle both edges - 900H $ 9711 5% $ 92.25
106618-00x_|Retainer 2.17" wide iaqs & 2.40 %o 3 2.28
106613-00x_|Bulb Seal Steel Panels & ALL exp noses $ 6.43 5% ¢ 6.10
106599-001 {#3 Lead Trolley 5 18.88 5% 3 17.94
106522-001 |Track Plug #5 & #6 5% $ 0.6%
106513-001 {#7 Troilley with #8 hinge plate assembly, curved, dbi row g 5% $ 33.33
106504-001 JHook ~ tie back wall mount 3 5% $ 2.76
106409-002 [1C! Drop ses! assy. W/dropbolt cutout s 5% $ 43.77
106409-001 |IC1 Drop seal assy, for Int. pnl. 5 5% 3 43.77
106296-D02 Paint, "New" Off White all apps BLX2379-01 $ 5% $ 12,80
106283-001 [Latch Keeper $ 5% $ 1.79
106273-001 [#72 Latch, Silver #8 Post $ 5% $ 69.34
106273-001 |#14 Decelerating track stop 3 5% $ 23.97
106076-003 )Spring Rod Assembly ¢ 5% $ 9,80
106D060-017 1Spring Latch - D-Ring ES 5% ] 105.51
106049-001 |IC2 Drop seal assy. For Exp. pris. S . 5% $ 78.47
106047-001_[1C2 Drop sea) assy. W/footbolt cutout $ 82.28 5% 3 78.17
106046-001 |IC2 Drop seal assy. For Int. pals, $ 77.67 5% 3 73.79
106046-001 {IC2 Drop Seal $ 8749 5% S B3.12
106045-003 |IC2 Top seal assy, For 931 pnls. $ 6450 5% $ 61.28
106045-001 |IC2 Top seai assy. For 932 pnis, $__64.21 5% $ 61.00
106038-001 _|"L" trim with bag seal 48" $ 10.32 5% S 9.80
106032-001 |Top Sweep Assembly - S00H 3 2101 5% $ 19.96
105853-001 [Top sweep assy - 900H, 932, 933 $ 27.50 5% $ 26.12
105787-002 j#5 Lead Trolley with ball bearing wheels, bronze 5 21,58 5% $ 20.50
105787-001 | #5 Lead Trolley with ball bearing wheels $ 21.58 5% % 20.50
105786-002 !#5 Lead Trolley with nylon wheels, bronze $ 15.62 5% % 14.84
105786-001 1#5 Lead Troiley with nylon wheels $ 15.62 5% $ 14.84
105783-001 | #5 Intermediate Trolley with ball bearing wheels 5 10.71 5% $ 10.17
105777-003 {Handle - IM2 edge operated - 900H, Smoke gray 4,73 5% $ 4.49
105777-002 |Handle, IM2 Edge Operated 900H 4.73 5% $ 4,49
105773-001 [Excutcheon plate(2) $ 1432 5% $ 13.61
105772-002 |Pendant Pull, 31" $ _27.79 5% $ 26,40
105772-001 |Pendant Pul, 16" 3 24.56 5% $ 23.33
105747-001 | #7 Troiley with #8 hinge plate assembly, curved, sgl row $__31.50 5% $ 29.93
105745-001 | #6 Intermediate Trolley with #8 hingle plate $  21.33 5% $ 20.27
105744-001 |#5 Intermadiate Trolley w/ haif plates $ 1885 S% $ 17,91
105743-001 | #5 Troltey with # 8 hinge piate assembly, curved, s 17.26 5% $ 16.40
105732-001 |#5 intermediate trolley assembly w/ 1 Pair Plates $ 18.70 5% $ 17.77
105726-001 |#7 Intermediate Trolley with small wheels o $ _ 30.58 5% k3 29.05
105724-001 |#7 Intermediate Tralley, chain drive with iarge $_ 8a.22 5% $ 76,21
105569-001 |Clip - Adjustable seal $ 4.65 5% $ 4.42
105459-001 [Handie S-3 Drop seal $ 43.14 5% $ 40.98
105454-001 |#7 Intermediate Trolley with chain drive $ 27.87 5% $ 26.48
105451-001 ;#7 Intermedlate Trolley, small wheels $ 14.41 5% $ 13.69
105448-001 |#6 Lead Trolley $ 36.79 5% % 34.85
105435-001 |# 7 Lead Trolley with small wheels $ 3863 5% $ 36.69
105419-001 #5 Lead trolley, clevis 4,22 5% 3 4,01
105273-001 |Track, Floor, surface mounted ~Spacer 4 27.89 5% % 26.49
105272-001 |Track, Floor, recess mounted ~Spacer E: 16.89 5% k: 16.04
105194-001 1 #5 Intermediate Trolley $ 1084 5% 5 10,29
105193-001 [#5 intermediate trolley w/ball bearing whis - mod, 1201 {OBS) $ 1293 5% 12.28
105182-601 1Tie Back Assembiy~Type # 2 $ 2497 5% $ 23,72
105191-001_|Tie Back Assembly~Type # 1 $ 22,31 5% $ 21.19
105178-003 [Button # chain assy, - 12 bead chain, 1 button £ 2,61 5% $ 2.48
105178-002 |Button # chaln assy. -1C bead chain, 1 button % 2.03 5% $ 1.93
105178-001 |Button # chain assy. - 7 bead chain, 1 button $ 1.75 5% i 1.66
105177-001 |#5 Lead trolley $ 2124 5% $ 20.17
105176-001 [#72 Latch, Silver #12 Post $ 83.08 5% ¥ 78,92
10517C-002 [Nose end cap - [M2, Smoke gray $ 8.22 5% % 7,81
105170-001 |Nose Cap End - IM2 g 7.30 5% 3 6.94
105168-001 |Button retriever $ 6384 5% $ 60.65
105165-001_|Escutcheon Plate, op3 & op6 (old) 5.29 5% $ 5.02
105164-001 |#3 Intermediate Trolley § 13.85 5% 3 13.16
105159-001 ]Bail rolier for FerroWall Steel track, Emco Part #300-076 $ 102,00 5% g 96.90
105051-002_lJedrn Fixed Latch & Brackst Assembly 4" Panel $  16.89 5% $ 16.04
105051-001_|Jedco Fixed Latch & Bracket Assembly 3" Panel $_ 1684 5% % 16.00
105047-001 [Fabric fasteners $ 0.30 5% $ 0.29
105046-001 |{Clutch wrench 2 1/2" - Lise on Modernfold type 1 motor drive units $ 8578 5% : 81.49
105045-001 | Clutch Wrench - type 5 Mfd drive unit $ 72,50 S% 73.62
105044-001 [Clutch Wrench ~ type 3,4 Mfd drive unit $__76.79 5% 72.95
105041-001 |Track, floar pivot quide 933E 3 15.11 5% $ 14.35
105038-001 |Handle,Drop Seal, Face Dperated (EMCO) $  62.11 5% $ 59,00
105037-001 |Handle, Drop seal (EMCO) % 49.04 5% ] 46.59




185031-001 ;Cable & Pulley Bracket Assenibiy IM1 $ _ 33.30 5% $ 31.64 |
105027-002 |# |4 Trolley, guide on opposite side, ground bearing 3§ 202.34 5% $ 192.23
105027-001 |# |4 Trolley, guide an opposite side, ground bearing $ 184.42 5% % 175.20
105024-002 |# 14 Intermediate Trolley with 4 wheels, ground bearings $ 202.34 5% $ 192.23
105024-001 {# |14 Intermediate Troliey with 4 wheels, ground bearings $ 184,42 5% 4 175.20
105002-001 |Button Piiers $ 32945 5% $ 312.97
104995-001_|Handle, expander, (EMCO) $__53.85 5% 3 55.81
104968-001 |Cable Assembly Intermediate Panel Edge OF LM1 $__11.60 S% 4 11.02
104957-003_|#860 trolley assy, 900H, 1/2"x 6.50 lg/. Bolt $ 4B.49 5% 3 46.06
104957-002 |#860 trolley assy, 900D, 1/2"x 6.50 la/, Bolt % 47.29 5% $ 44.92
104957-001 |[#860 Trolley, A/S 900, 1/2" x 6.50 Bolt, Stack $ 4627 5% $ 43.95
104941-001 |[Trolley Assembly, 860 Emco $ 4740 5% 3 45.03
104936-001 | # 14 Intermeaiate Trolley with 8 wheels grouing bearings $ 324,55 S% 308.71
104935-001 |# 14 Lead Trolley with 8 wheels, ground bearings, $ 343.14 5% E: 325.98
104886-001 |Hex Shaft 95" long 2.37 5% E 2.25
104885-001 [Screw for Hex shaft 0.23 5% $ 0.21
104455-001 |Right Angle Drive - 1C4 Drop Seal $ 119.95 5% $ 113.95
104416-001 |Nut, #10-24 Nyloc 0.20 5% 3 0.19
104258-001 |#6 (7) bead button chain $ 0.97 5% $ 0.92
104257-601 [Butten chaln #6 - 12 ball H 1.27 5% $ 1.20
104256-001 | #6 (10) bead button chain $ 3.14 5% 3 1.08
104211-003 1A1.5 Drop seal assy.w/roller for lead pnl. w/astragal $__45.80 5% $ 43,51
104211-001 |A1.5 Drop sea) assy.w/roller for lead pni. w/bulb seal $ . 56.84 5% $ 54.00
104159-001 [Caster, Swivel 1" $ 8,76 5% $ 8.32
104155-001 |Breaker arm assembly universal $ 782,70 5% $ 743.56
104137-001 | # i4 Trolley, guide on same side, ground bearing $  143.05 5% & 135.90
104136-001 | # |4 Trolley, guide on opposite side, ground bearing $ _143.05 5% & 135.90
104039-001 |Floating Seal Castar Assembly 900H $ 6.52 5% $ 6.20
104035-001 [Rack assy for 101316-001 Exp. Mech. 125.99 5% $ 119.70
104009-003 {# 17 Trolley, block mount without thrust bearings 5 20.73 5% $ 18.70
104009-002 |# 17 Trolley, block mount without thrust bearings 19.19 5% $ 18.23
1040059-001 [# 17 Trolley, block mount without thrust tearings $  18.17 5% [ 17.26
104007-003 |#17 tro. W/thrust brg., 1.56" tro,. Spacer, 4-1/2" lg. Bolt $ 3296 5% $ 31.32
104007-002 [#17 tro, W/thrust brg., 1/2" tro,. Spacer, 4-1/2" ig. Bolt $_29.75 5% $ 28.26
104007-001 |#17 tro. W/thrust brg,, no tro,, Spacer, 4 1/2" 1g. Bolt $ 2675 5% $ 25.41
104003-003 [Cable & End Cap Assembly IM2 Drap Seal 932H 24,33 5% $ 23.12
103998-002 |IM2 Drop seal assy - Int pnl. - handle one edge - 900D 62.08 5% $ 58.98
103966-001 | #14 Bracket assembly w/pivot 39.04 5% $ 37.09
103943-003 }4# 17 Puck Assembly with thrust Searing $__18.07 5% $ i7.1
103943-002 |# 17 Puck Assemhly with thrust bearing $ __ 16.53 5% $ 15.70
103943-001 |# 17 Puck Assembly with thrust bearing $ 13.55 5% 3 12.87
103893-001 [IM2 Drrop seal assy. W/faotbolt cutout $ B67.16 5% % 63.80
103892-001 |ledco Movable Latch & Bracket Assembly $ 7.53 5% $ 7.15
103887-001_|Cabie Guide Assembly IM2 Drop Seal $ 4.36 5% $ 4.18%
103882-001 |Nose drop seal mechanism for Exp, Pnl, $ 3266 5% $ 31,02
103878-001 (Al Drop seal assy. w/foot bolt cutout $ 2841 5% $ 26.99
103876-005 |Al Drop seal assy., Int, Pnl $ 39,63 5% $ 37,65
103876-004 (Al Drop seal assy, long w/ astragal $ 43,88 5% 41.69
103876-003 |Al Drop seal assy, short $ 4234 5% 40.22
103876-002 |Al Drop seal assy., Id./short w/bulb seal $ _ 45.67 5% 43.38
103876-001 A1 Drop seal assy.. Id. Pnl w/bulb seal $ 57,79 5% $ 54,30
103871-001 [High Pivot Bracket Al Drop Seal $ 14,39 5% % 13.67
103868-001 |Drop ring & door pull assy. $  21.46 5% $ 86.89
103862-001 |Trolley Assembly Floor Supportad $ 43.31 5% $ 41.15
103846-001 |Handpuil Kit $ 1569 5% $ 14.90
103842-001 {Jedco tatch for 932H 20.68 5% $ 19.65
103749-001 |IM2 & IC2 Vinyl Bottom Seal 48" $ 12.74 5% [ 12.10
103664-009 |Cable Operator Handle Assembly E: 3.28 5% $ 3.11
103664-001L |Cable Assembly IM2 both edges operate $ 11.58 5% $ 11.00
103663-002 |Latch assy pln - #12 post and Audiowalt 5 2.30 5% $ 2.19
103663-001 iLakch assembly pin $ 2.24 5% $ 2.13
103339-001 |Escutchenn Plate, dead bait master cylinder & 3.54 5% $ 3.36
103322-001_|Spring, Passdoor Panel IM2 $ 3.94 5% ] 3.27
103314-003 |Handle - IM2 edge operated ~ 900D, Smoke gray $ 3.84 5% $ 3.65
103314-002 (Handie, {MZ Edge Operated 900D $ 3.84 5% $ 3.65
103313-003 |[Handle escurcheon - Face operated, Smoke gray 3 2.63 5% $ 2.50
103313-002 [Escutcheon, face operated handle $ 2.76 5% $ 2,62
103277-001 |Hand pull insert $ 5.35 5% $ 5.09
103187-001 |End Seal Clip - Expandabig Panel $ 3.07 5% $ 2.92
103149-001 |Adjustment Angie 2" AFS s 1.17 5% ¢ 1.12
103149-001 |AFS2 Adiustment Clip $ 1.80 5% g 1,71
103145-001 !Adjustment Angle 1" AFS § 0,66 5% $ 0.63
103145-001 {AFS1 Adjustment Clip 3 0.80 5% $ 0.86
103091-001 [Splice Tab, #17 Track $ 2.39 5% $ 2.28
103041-001 _|[Soffit spiicing clip - #14 track $ 6.77 5% $ 6.43
103039-001 |Soffot clip - #14 track $ 1.81 5% $ 1.72
103024-001 |Soffit Mounting Block #14 $ 2.87 5% $ . .282
103009-001 | #14 Universal L/H & R/H Guide Angie $ 635.80 5% $ 66.31
102966-001 [Mounting angle, #14 breaker arm assembly w/ fastener package $  13.60 5% $ 12.92




102833-001 |#14 Lead Trolley with 4 wheels, 3/4" bolt $ _186.28 5% $ 176.97
102835-001 |[# |4 Intermediate Trolley with 4 wheels, ground bearings $ 124.62 5% $ 118.39
102831-001 |+#14 Intermediate Trolley with 4 wheels, 3/4" bolt $ 177.23 5% 3 168.37
102819-001 [Mounting screw, lead trolley for #12 post 3 4.77 5% $ 4.54
102818-002 |Grip Pull (fixed) b 21.07 5% $ 20.02
102818-001 [Grip Pull (fixed) $ 18.28 5% $ 17.36
102815-001 [Button, Aceordlon 3 .52 Ya $ 0.49
102814-001 |Wrench - #59 Jamb lock $ 11.06 5% $ 10.51
102793-001 fLock washer $ 0.40 5% $ 0.38
102786-001 |Flat Washer for IM2 Spring Rod [ G.29 5% $ 0.27
102784-001 |Lockwasher,1/2" nominal Q.23 5% $ 0.22
102771-001 |Lockwasher, 5/16" nominal 0.06 5% $ 0.06
102783-001 |Flat Washer 3 G.11 5% 3 0.10
102746-003 _|Sweep, two finger - Smoke gray $ 2.97 5% $ _2.82
102746-002 |Sweep, two finger - dark bronze $ 1.33 5% $ 1.26
102743-002 |Sweep, two finger tear away $  11.03 5% $ 10.48
102743-00)_[Two Finger Tear Away Sweep $ 7.88 5% $ 7.49
102742-003 |Sweep, two finger w/bulb seal - Smoke gray $ 2.82 5% $ 2.68
102742-002 |Sweep, two finger w/bulb seal - dark bronze $ 2.82 5% $ 2.68
102730-002 ISweep, floating seal - 51" Smoke gray k3 5.52 5% $ 5.24
102730-001 [Floating Seal Sweep Shape 51" Bronze $ 3.18 5% $ 3.02
102715-003 |Gasket, Accardion door lead post $ 2.10 5% $ 2,00
102715-001 |Gasket, vinyl lead post, accordion door $ 2.01 5% 5 1,91
102702-001 {Buib seal vinyi 4" panel 900 H $ 3.37 5% $ 3.21
102696-001 ]Bulb seal vinyl 3" panel 900 H s 2.82 5% & 2.68
102690-001 {Top Seal, (4] Finager 3 5.68 5% 3 5.39
102673-001 |[#5 Lead trolley, yoke $ 4.53 5% 3 4.30
102666-001 [Troliey voke, #8 Intermediate 2" plain truss piates $ 3.63 5% $ 3.45
102665-001 |#5 Intermediate Trolley yoke $ 2.69 5% 3 2.56
102660-001 |#6 Lead Trolley yoke $ 1444 5% $ 13.72
102633-001 IMarkerboard Trim Insert 144" $ 4.96 5% $ 4.71
102592-001 |[Strike Plate $ 16.08 5% 3 15.27
iG2588-001 Strike Fiate (accordion} 3 3.23 2% L} 3.87
102578-001 |Track stop, #5 $ 0.53 5% $ 0.50
102136-001 |Extension Spring IM-2 Drop Seal $ 2,71 5% $ 2.57
102127-001 |Extenson Spiing - Drop seal $ 2.03 5% $ 1.93
102123-001 [Spring- Compression- Counter $ 0.49 5% 0.46
102120-001 |Compression Spring $ 2.61 5% 2.48
102085-001 |Spring ¢lip connecting link £y 3.79 5% $ 3.60
102092-001 |Cahle Take Up Spring $ 3.02 5%, $ 2.87
102088-001 [Track Spring, #5 $ 0.29 5% $ 0.28
1020B5-001 [#12 Lead Trolley Spacer $ 4.17 5% $ 3.96
102077-001 |Spacer Hinger Pin 1 5/32" Iong 4 3.96 5% $ 3.76
102060-001 |Splicing Steeve 3 5.21 5% $ 4.95
102016-001 [Screw, 5/6-18 x1" phil rnd hd machine $ 0.80 5% $ 0.76
101985-001 |Screw, 1/4-20x 3/4" hex hd machine $ 0.20 5% $ 0.19
101966-001 |Screw, #14-10x2-1/2" phil,pn hd type a $ 0.40 5% $ Q.38
101953-001 [Screw, #10-32x 1-3/4" rd hd machine $ 0.11 5% $ 0.10
101939-001 |Screw, #10-24x 1-3/4" rd hd machine % 0.29 5% $ 0,28
101879-001 |Screw $ 0.12 5% $ 0.12
101863-001 |Screw $ 0.08 5% $ 0.07
101854-001 [Screw -~ for wall hook & iiing holder $ §.08 5% $ .07
101806-002 |Safety Release Button Bronze $ 2.73 5% $ 2.60
101806-001 |Safety Release Button Silver $ 2.73 5% S 2.60
101768-001 |Pop rivet $ 0.36 5% $ 0.34
101716-001 |Hand puil shell } $ 8.50 5% $ 8.08
101695-001 |Gasket, O/C foam, MFD female sound channe!, accordlon door % 0.20 5% $ 0.19
101679-001 |Cummy plug #8&12 3 5.32 5% $ 505
101678-001 |Button, Plug jamb lock $ 1,98 5% 3 1.88
101659-001 |Name plate, electrical speration instructions 5 8.82 5% $ B.38
101625-001 |Pivot Pin $ 8.53 5% $ B.11
101606-001 |Pin .312 x 1.00, dowel 3 2.44 5% $ 2.32
101596-001 (Spring Pin 1/4" x 1" plain $ 0.42 5% $ 0.40
101595-001 |Spring Pin - 1/4" X ,B75" Siotted $ 0.40 5% 4 0.38
101586-001 |Pin .187 x 375, drive iock $ 1.42 5% 5 1.35
101572-001 |Drive lock pin $ 0.37 5% $ 0.35
101570-001 [Track, splice pin #5 3 0.25 5% $ 0.23
101510-001 |Jamb nut 3/4-16 thread 5 3.46 5% $ 3.29
101503-001 [Nut, Jamb 1/2-20 hex $ 0.25 5% $ 0,23
101482-001 {Nut, #8-32 hex, zinc 5 0,06 5% $ 0.06
101473-001 INut, 10-24 hex ¥ 2.06 5% $ 0.06
101467-D01 [Nose Cap End - Al Male $ 344 5% $ 3.27
101466-001 jNose Cap End - Al Female $ 3.44 5% $ 3.27
101446-001 |Limit switch with rod arm $ 140.09 5% $ 133.08
101430-001_|Latch, roller friction $ 6731 5% $ 63.94
101428-001 |Latch mechanism -bronze $ 17.96 5% $ 17.06
101419-001 {Southco Latch & Strike $...30.32 5% $ 28.80
101406-001 {label for pendant pull $ 1.22 5% $ 1,16
101396-001 [Electric wall replacement key DO-18 s 30.13 5% $ 28,62




101386001 |Escutcheon Plate, Expandable panc $ 4,43 5% $ 4.21
101372-001 |Ring holder ~ Tle Back Accordion $ 4,04 5% 3 3.84
101371-001 |Pendant Pull Pivot & Connector $ 8.19 5% $ 7.78
101370-001 [Holdback catch~ Accordion 3$ 1.23 5% $ 1,17
101369-001 |Holdback Hook $ 4.73 5% $ 4.49
101354-001 |Hold back catch for door w/4 pair of plates $ 3.72 5% $ 3.54
101348-001 jHandle Pasitioner 900H ¢ 3.00 5% g 2.85
101343-002 {Han for Exp pnl - 4" for older models after 1987 & prier to Aug, 2000 § _28.81 5% b 27.37
101343-001 [Handle, expandable panel $ 4276 $% $ 40.62
101341-003 |Handle - Face operated, Smake gray $ 14.03 5% $ 13.33
101341-002 |Hand!e, face Operated $ 1402 5% 3 13.32
101336-001 {Gulde Roller Lead Panel $ 1260 5% $ 11.97
181328-001 |Guide Block - Spacesetter $ 2.61 5% 3 2,48
101327-002 |Guide Biock - 500 H, Smoke gray $ 4,30 5% 3 4.08
101327-001 jGulde Block - 300 H $ 4.30 5% $ 4.08
101325-001 |Glide, Fioating Seal $ 5.50 5% 3 5.22
101319-001 [Guide #62 pull in latch({2) $ 2.90 5% $ 2.76
101316-001 |Expandabie panel mechanism $ 19594 5% $ 186.14
101308-001 |Footholt, friction $ 4417 5% % 41,97
101307-002 |Concealed footbolt - Smoked gray $ 3087 5%, 29.42
101307-001 |[Footbolt, Concealed, chicory $ 3097 5% 29.42
101306-002 |Footboit, Accordlon 4 1228 5% $ 11.67
101305-001 |Footbolt, Key Locking, Flat wall (Satin Chrome Finish only} $_119.87 5% $ 113.88
101303-001 [Footbolt, Flat Wall $ _ 30,97 5% $ 29.42
101251-002 'Nase end cap - Al, Smoke gray % 3.15 5% $ 2.99
10125i-001 |Nose Cap End - Al [ 2,55 5% g 2.42
101250-002 [Nose end cap - Al1.5, Smaoke gray $ 3.16 5% 2,99
101250-001 |Mose Cap End - AL.5 $ 3.12 5% 2.96
101245-001 |End Cap- Pendant pull $ 0.49 5% $ 0.47
101242-002 |Paint, “older" #14 applications WLX2179 - 01 $ 1267 5% $ 12.04
101241-001 |Paint, "older” #17 applications WLX1723A $ 12.67 5% $ 12.04
101228-001 (Ring, "E" g 0.22 5% ] 9.31
101148-601 [Connecior {ink, bent jug, roller chain re-50 $ 8.03 5% $ 7.63
101146-002 |Eye Connector, Altered $ 1.94 5% $ 1.84
101146-001 {Eye Connector $ 1.11 5% $ 1.05
101144-001 |Ball Connector 3 1.27 5% $ 1.20
101134-001 |Clip, Speed, for Bag Seal $ 0.87 5% $ 0.82
101126-001 [Cable Safety Clip _ $ 3.17 5% $ 3.01
101123-001 [Hold back caten for door w/S pair of olates k] 3,21 5% g 3,08
101122-001 |Hold back catch for door w/5 pair of plates k3 3.03 5% $ 2.88
101098-001 |Turnbuckle, chain take up, 933E $ 45.22 5% 3 42.96
101097-002 |Chain RC50, 50'-0" section S 221.21 5% [ 210.15
101097-001 [Chain, roller RC 50 10' & 50° $ 4587 5% $ 43.58
101094-001 Track #14 Chain Guide $ 12,55 5% 3 11,92
101087-001 |Floating Seal Caster w/ Rivets & 3.91 S% $ 3.71
101084-001 |Caster, Passdoor $ 3251 5% $ 30.88
101074-002 |Cable Take Up Assembly With Siot $ 3.75 5% $ 3.56
101074-001 |Cable Take Up Assembiy $ 3.13 5% $ 297
101073-001 |Cable Gulge Small Face Operated 3 4.67 5% $ 4.44
101070-001 |Edge Operated Cable Guide $ 4.67 5% 3 4.44
101069-001 |Crimper for IM2 Cable fittings $ 617.63 5% $ 586.75
101068-001 |Cable Conngactor - SAVA $ 0.83 5% b 0.79
101061-001 }Bushing, face operated crark hole $ 0.40 5% 3 0.38
101058-001 (Bushing, #12 Post threaded trolley 3 5.90 5% ] 5.61
101004-001 [Wheel, #6 Bali Bearing with nylon tire $ 5.68 5% $ 5.39
101003-001 [Wheel, #5 Ball Bearing with nylon tire $ 4.35 5% & 4.13
100958-001 |Block Stabifizer ABS blk $ 4,94 5% 3 4.69
100908-001 |Channel, modernfoid maie, sound $__16.02 5% $ 15.22
100907-001_|[Channel, modernfold fermale, sound 16" $  27.62 5% $ 26.24
100812-001 [Keylock switch assy $ 159,01 S% ) 151.06
100810-001 |Latch mechanism - silver 4 17.00 5% $ 16,15
100808-002 |Trolley spacer for 1/2" dia bolt .56 * long $ 5.33 5% $ 5.06
100808-001 |Trolley spacer for 1/2" diameter bolt,.50"long $ 2,13 5% $ 2.03
100798-001 [Limlt switch, interlock pocket door R.H, $ 183.22 5% $ 174.06
100695-00i |Hanger Rod /2 - 13 Thread $ 1078 5% 3 10.24
100681-001 [Soffit Liner (baryform) #14 {per foot) $ 4.14 5% $ 3.93
100677-002 |Cable Assembly IM-2 Lead Panei $ 7.85 5% 3 7.55
100673-001 JAFS2 Crop seal Assembly $ 51.19 5% $ 48.63
100664-001 |Guide rail #14 Filler section $ 53.47 5% $ 50.80
100654-002 |Bolt & Pin Assembiy Spacer, Pull in Latch, #12 £ 5,26 5% $ 4.99
160654-001 |Boit & Pin Assemhly Spacer, Pull in Latch, #8 $ 4.96 5% $ 4.72
100652-003 {Pull pin - #12 post and Audiowall 3 4.12 5% 3 3.91
100652-002 [Pull pin - #8 post b 2,56 5% $ 2.43
100652-001 |pull pin $ 1,98 5% $ 1.88
100651-002 | Master cylinder adapter - #12 post and Audiowall $ 1162 5% $ 11.03
100651-001 [Master cylinder adapter $  10.40 5% $ 9.88
100650-004 |Lock set - Woodmaster - bronze $ 10.89 5% E3 10,35
100650-003 |Lock set - Woodmaster - Silver $__10.86 5% $ 10.32
100650-002 jLock set - #12 post and Audiowall $_10.25 3% $ 9.74




10065C-00L {Lock set ~ accordion door $ 8.42 5% $ 8.00
100649-002 [Turnbuttcn #8 Post E 4.75 5%, $ 4.52
100648-001 |Turnbutton#12 & AW Post $ 4.75 5% $ 4.52
100648-002 {Safety Release Button #8 Post $ 2.87 S% $ 2.73
100648-001 |Safety Releasa Button #12 Post $ 2.87 5% 3 2.73
100647-003_[Bolt cam - #12 Post & Audiowall . $ 1.64 5% 3 1.56
100647-002 {Bolt cam - #8 Post ) $ 164 5% % 1.56
100647-001 [Bolt Cam 3 1.64 5% $ 1.58
100646-003 {Grip pull for master cylinder, Bronze $ 35.75 5% $ 33.96
100646-001 |Grip Pull for Master Cylinder $ 34,05 5% S 32.35
100645-003 | Grip pull - Active - Bronze . $  20.64 5% $ 19,61
100645-001_|Grip Pull (active) $ 2486 5% $ 23,62
100643-005_Shaft, pendant pull (MFD 800 w/ Guict Wal opt) $ 13.84 5% $ 13.15
100643-005_jshaft, pendant pull (MFD 1200 w/ Quiet Wall opt) $  13.84 5% $ 13.15
100643-004 [Shaft, pendant pull (MFD_1200/15" AW Lat #62 + D190) $ 1384 5% $ 13.15
100643-003 |Shaft, pendant pull (MFD 800 - P.P) $ 1353 5% $ 12.86
100643-002 |Shaft, pendant pult (MFD 1200/AW 15 Lat #62) % 13.84 5% 3 13.15
100643-001 [Shaft, pendant pull {MFD 800 Lat #62) $ 1384 5% $ 13.15
1100625-033 |A2 Viny! Bottom Seaf 48° $ 1744 5% % 16.58
100524-001 [Trolley, #7 Intermediate with small wheels $ 3146 5% 5 25.88
100519-001 |Troiley, #7 Intermediate, chain drive with small wheels $ 20,92 5% $ 29.37
100514-001 | #6 Track splice tab $ 2.35 5% 3 2,23
100513-001 [#7 Track splice tab ] 2.78 5% $ 2.64
100444-001 |Floating Seal Assy w/glide % 87.86 5% g 83.47
100308-001 |Floating Seal Assy w/caster $ 116,33 5% 110.51




MSRF Price Diicount

Standard Fabric up ta 50 vards $3308 5.0% $31.43

Fabric 51-200 yards $30.54 5.0% $29.01

Fabrie 201-500 yards $28.36 5.0% $26.94 !

o 501-1000 yards 226,46 5.0% 82504

Campet Standard Carpet up w 55 yards $24,04 5.0% $22.84

51-200 yards $22.20 5.0% $21.09

201-500 yards 320.62 5.0% 319.59

501-1000 yards 319.24 3.0% £18.28
Heavyweight Vinyl{Standard Heaveywsight Vinyl up te 50 yards $15.58 5.0% $14 80

51-200 yards $14.38 5.0% 313166

201500 yards §1236 0% $12.60

301-10C0 yards $12.48 5.0% F1184
Vinyl Standard Vinyl up to 50 vards $11.56 5.0% $10.98

51-200 vards 310,66 3.0% 5101

201-500 yards $3.90 5.0% $2.41

501-1000 yards $9.24 5.0% 33.78
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Search Time;
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File Number:
01877743

Corporation Name:
NORCON INDUSTRIES, INC.

Corporate Status Inquiry

This Corporation is in Good Standing

This information is provided as a courtesy and does not constitute legally binding information
regarding the status of the entity listed above. To obtain an officia! Certificate indicating that
the entity is in good standing click on Print Certificate and follow printing instructions. To re-
print a previously generated Certificate of Good Standing click Reprint Certificate.

Print Certificate (/GoodStanding/Printinstructions?corpld=%2001 877743”
!
Reprint Certificate (/GoodStanding/Reprint?corpld=%2001877743) J

L Return to Corporate Details (/Details/Corp?corpld=%2001877743) ]

Privacy Policy (http://www.azcc.gov/Divisions/Administration/Privacy.asp) I Contact Us
(http://www.azcc.gov/divisions/corporations/conta ct-us.asp)

http://ecorp.azce. gov/GoodStanding/CheckStanding ?corpld=+01877743 2/9/2017
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I’VD me INC. ' FOLLOWING A TRADITION OF BUSINESS IN ARIZONA SINCE 1917
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March 8, 2017

Ms. Diane Williams
GLENDALE CIVIC CENTER
5750 West Glenn Drive
Glendale, AZ 85301
(623)930-4312

FAX: (623)930-4319

Project: CROWNE BALLROOM WALL “C”, “D” & “E”
Subject: Modernfold Operable Wall #14 Track & Trolley System

Per your request, NORCON Industries, Inc., would like to furnish our proposal regarding
the above reference project as follows:

ACOUSTI-SEAL 931 — as manufactured by Modernfold, Inc., of Dyersville, lowa as
distributed by NORCON of Guadalupe, AZ.

WALL “C” RH RADIUS

e Provide labor, equipment & materials to convert existing 860 Track into #14
Track for an opening with dimension as follows: 43°-0” x 16’- 0” “Wall “C”

e Heavy Duty Bracket mounted #14 Right Hand Radius parallel stack track design.

¢ Provide all new special #14 Trolleys with milled pendant bolts to adapt to existing
panels onsite.

o Special Note: Glendale Civic Center to open up the finished ceiling 12 on both

sides of existing track in order to gain access to track brackets for removal of

existing 860 Track for installation of new #14 track system. Once #14 tracks are

installed Glendale Civic Center shall be responsible for closing up soffit back to

new track installation.

Provide 86° / 43° per each side of #14 drop soffit trim for new finish at ceiling.

Adjust all panels for proper alignment; lock off all trolley blocks.

Provide scissor lifts for track & trolley installation.

Based upon Mohave Contract #16G-NPAR-0916

e o @ @

DELIVERED & INSTALLED AS INDICATED FOR THE SUM OF $21,369.78

5412 E. CALLE CERRITOS GUADALUPE, AZ 85283 PHONE: (480) 839-2324 FAX: (480)839-2281
2840 W. RUTHRAUFF RD., STE. 140P TUCSON, AZ 85705 PHONE: (520) 3255752 FAX: (520) 325-5753
1905 VILLA PARK LANE ROLLADAY{ UT 84121 PHONE: (801) 8031;'?65 ___FAX (EOI) 38:1-_}:’1(!__
Send all Remitftances & Secure Documents to:  Norcon Industries, Inc. - PO. 3:31988 _T__l;hoenix:—:?~§:6;m583‘l




WALL “D “ RH RADIUS

e Provide labor, equipment & materials to convert existing 860 Track into #14
Track for an opening with dimension as follows: 52°-9” x 16’- ¢” “Wall “D”

e Heavy Duty Bracket mounted #14 Right Hand Radius parallel stack track design.

e Provide all new special #14 Trolleys with milled pendant bolts to adapt to existing
panels onsite.

« Special Note: Glendale Civic Center to open up the finished ceiling 12* on both

sides of existing track in order to gain access to track brackets for removal of

existing 860 Track for installation of new #14 track system. Once #14 tracks are

installed Glendale Civic Center shall be responsible for closing up soffit back to

new track installation.

Provide 106’ / 53” per each side of #14 drop soffit trim for new finish at ceiling.

Adjust all panels for proper alignment; lock off all trolley blocks.

Provide scissor lifts for track & trolley installation.

Based upon Mohave Contract #16G-NPAR-0916

? @ e @

DELIVERED & INSTALLED AS INDICATED FOR THE SUM OF $24,062.48

WALL “E “ LH RADIUS

e Provide labor, equipment & materials to convert existing 860 Track into #14
Track for an opening with dimension as follows: 52°-9” x 16’- 0” “Wall “E”

» Heavy Duty Bracket mounted #14 Left Hand Radius parallel stack track design.

o Provide all new special #14 Trolleys with milled pendant bolts to adapt to existing
panels onsite.

» Special Note: Glendale Civic Center to open up the finished ceiling 12” on both
sides of existing track in order to gain access to track brackets for removal of
existing 860 Track for installation of new #14 track system. Once #14 tracks are
installed Glendale Civic Center shall be responsible for closing up soffit back to
new track installation.

o Provide 106’ / 53’ per each side of #14 drop soffit trim for new finish at ceiling.

e Adjust all panels for proper alignment; lock off all trolley blocks.

e Provide scissor lifts for track & trolley installation.

» Based upon Mohave Contract #16G-NPAR-0916

DELIVERED & INSTALLED AS INDICATED FOR THE SUM OF $24,062.48

5412 E. CALLE CERRITOS GUADALUPE, AZ 85283  PHONE: (480)839-2324 FAX: (480) 8302281 |

2840 W.RUTHRAUFF RD,, STE. 140P __ TUCSON, AZ 85705 PHONE: (520) 3255752 FAX: (520) 3255753

1905 VILLA PARK LANE HOLLADAY, UT 84121  PHONE:(801)803.8766  FAX: (801)384-1240 |

PO Boxo1m v Phocain A7 ss0n v

Send EHRemi{lances & Secure Documents to:  Norcon lndusgr_i_es, Inc.




TYPICAL EXCLUSIONS FOR ALL THREE WALL LOCATIONS:

EXCLUSIONS:
Any & all quantities, sizes, products, options not listed above, blocking, bracing
insulation, sound testing or related fees, upper structural support of any kind, sound
baffling/insulation above finished ceiling, floor leveling, moving light fixtures,
sensors, removal & relocation of HVAC ducts, fire sprinklers, electrical conduits,
building power to final electrical connect at junction box, key switches, caulking,
punching of holes for track brackets, protection during storage or after installation,
storage/storage fees, delegated design submittal, coordination drawing, engineering
drawings/stamps/testing, seismic test/reports and qualification certificates, FSC-
accredited certification, forest certification, permits, any & all asbestos abatement of
any kind and bonds.

Pricing is based upon acceptance within 60 days and installation of track & trolleys by
end of year 2017. If there are any questions, please give us a call.

Respectfully,

N N INDUSTRIES, INC.

St /1 1o

Peter Willman| Norcon Industries, Inc.
5412 E. Calle Cerritos, Guadalupe AZ 85283
Telephone: 602.320.9134 | Fax: 480.994.3938

Email: petew(@norconindustries.net| Web: www.norconindustries.net
EQE/ AA/ EMPLOYER

NORCON mpusTRIES, INC.

ARIZONA | COLORADO | IDAHO | NEW MEXICO | TEXAS | UTAH | WYOMING

| S412E.CALLE CERRITOS GUADALUPE, AZ 85283 PHONE: (480) 839-2324 FAX: (480)839-2281 |
| 2840 W.RUTHRAUFF RD., STE. 140P __ TUCSON, AZ 85705 PHONE: (520) 3255752 FAX: (520) 3255753
| 1905VILLA PARK LANE _ HOLLADAY, UT 84121 PHONE: (801) 803-8766 FAX: (801) 384-1240

—
: Send all Remittances & Secure Documents to:  Norcon I.ud_u_s_h_'_ies, ln,c',,,, LI P.‘TO'.B,OE 61988 L. lf'_hqg_l}ix,r,&%_ﬁ“s{)szwlgss i
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File #: 17-122, Version: 1

AUTHORIZATION TO ENTER INTO AMENDMENT NO. 1 TO THE CONTRACT WITH ALL ANIMALS RESCUE &
TRANSPORTATION, LLC AND APPROVE AN INCREASE IN THE EXPENDITURE OF FUNDS
Staff Contact: Rick St. John, Police Chief

Purpose and Recommended Action

This is a request for City Council to authorize the City Manager to enter into Amendment No. 1 to the contract
between the City of Glendale and All Animals Rescue & Transportation, LLC (AART), and approve an increase
to the annual expenditure of funds in the amount of $36,000. The annual amount of the contract for the
renewal year will be $235,000.

Background

The City of Glendale and AART previously entered into an initial one (1) year contract (C-10717) on March 22,
2016 for services to protect stray dogs and manage animals posing a risk in the community with an annual
contract amount of $199,000. The contract contains an option to renew for an additional four (4) years in one
(1) year increments. AART responds to and transports stray dogs, vicious animals, and domestic animals
involved in bite activity. Over the last year, AART has provided resources and personnel for specific
situational response and animal transport services needed by the City. Statistical information provided by
AART has shown the number of service calls originally anticipated was underestimated and has exceeded
expectations.

At the time the initial agreement with AART was developed, the compensation amount was based on the calls
for service information provided by the previous vendor. Unfortunately, the information provided by the
previous vendor produced an unrealistic average in the number of service calls. In addition, the initial
contract only required AART to respond during weekends for animals involved in vicious behavior and/or bite
activity, but no weekend response for stray dogs. AART has since increased its days and hours of operation,
and full services are now available seven days a week. With more realistic data indicating the actual number
of calls for service, and an expansion in services to seven days a week, an increase to the annual contract
amount is necessary and is reflected in Amendment No. 1.

Analysis

Amendment No. 1 will modify the language in the scope of services, increase the annual amount of the
contract by $36,000, and will extend the term of the agreement for a one-year period. The option to renew
for additional years in one (1) year increments at the City Manager’s discretion and upon agreement of both
parties remains in effect. Staff is recommending Council authorize the City Manager to enter into
Amendment No. 1 to the contract with the AART and approve the increase in the expenditure of funds.
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Previous Related Council Action

On March 22, 2016, Council authorized the City Manager to enter into an initial one (1) year contract with
AART, with the option to renew for an additional four (4) years in one (1) year increments at his discretion and
upon agreement of both parties, for response to and transport of stray dogs, vicious animals, and domestic
animals involved in bite activity, and approve the expenditure of funds.

Budget and Financial Impacts

Funds for the remaining months in this year’s increase in the expenditure (approximately $6,500) are
available in the Fiscal Year (FY) 16-17 budget that was approved by Council. Funds for the new annual amount
of the contract extension ($235,000) are available in the FY 17-18 budget. Appropriation for future contract
years elected will be requested in those FY budgets presented and is contingent upon Council approval.

Cost Fund-Department-Account
$235,000 1000-12180-518200, Animal Control Contracts

Capital Expense? No

Budgeted? Yes

Requesting Budget or Appropriation Transfer? No

If yes, where will the transfer be taken from?
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AMENDMENT NO. 1
To the Contract between the City of Glendale, Arizona and All Animals Rescue &
Transportation, LLC, For Pickup and Transport of Stray Dogs and Domestic
Animals Involved in Bite Activity

This Amendment No. 1 (“Amendment”) to the Contract between the City of Glendale,
Arizona and All Animals Rescue & Transportation, LLC (“Agreement”) is made this _2. ) =
day of __MARCH , 2017, (“Effective Date”), by and between the City of
Glendale, an Arizona municipal corporation (“City”) and All Animals Rescue &
Transportation, LLC, an Arizona LLC authorized to do business in Arizona (“Contractor”).

RECITALS

A City and All Animals Rescue & Transportation, LLC (“Contractor”) previously
entered into a Contract, No. C-10717, dated 3/22/16 (“Agreement”); and

City and Contractor wish to modify and amend the Agreement subject to and strictly
in accordance with the terms of this Amendment.

AGREEMENT
In consideration of the mutual promises set forth herein and other good and valuable

consideration, the receipt and sufficiency of which are hereby acknowledged, the City and
Contractor hereby agree as follows:

1. Recitals. The recitals set forth above are not merely recitals, but form an integral
part of this Amendment.
2. Term. The term of the Agreement is extended for a one-year period from March

21, 2017 through March 21, 2018, unless otherwise terminated or canceled as
provided by the Agreement. All other provisions of the Agreement except as set
forth in this Amendment shall remain in their entirety, except as provided
hereinafter.

3. Scope of Work. Rermains the same as described in the Agreement dated 3/22/16 in
the paragraph entitled “Scope of Services,” except:

(A) Paragraph 1. B. is amended to provide “Contractor will answer calls
placed by the City from 9:00 a.m to 5:30 p.m. Monday through
Friday, and from 9:00 a.m. to 4:30 p.m. on Saturday and Sunday.”

(B) Paragraph 1. C. is amended to provide “Contractor will respond to
calls seven days a week, from 9:00 a.m. to 5:30 p.m Monday through
Friday, and from 9:00 a.m. to 4:30 p.m on Saturday and Sunday, for
domestic animals involved in vicious behavior or bite activity”



(C) Paragraph 1. D. is amended to provide “Contractor will record
the breed of the animal, to the best of his/her ability, color, weight,
and location of pick-up on a log sheet and maintain animal, person,
and rabies incident database. Contractor will obtain and record 1D
numbers for each animal impounded and surrendered to Maricopa
County Animal Care and Control. Contractor will provide summary
reports to City personnel monthly and detailed reports to City
personnel as needed.”

(D) Paragraph 1. E. is added “E. The contractor will coordinate with
epidemiologists at the county public health department to provide
rabies and other zoonotic risk assessments. Contractor will also
advise the City when quarantine or destruction due to rabies
exposure is required and maintain records of all exposure cases.”

(E) Paragraph 1. F. is added “F. Contractor will assist City code
compliance officers by following up with pet owners who have been
issued a compliance notice when requested by the officer.”

(F) Paragraph 1. G. is added “G. Contractor will perform community
outreach and education when violations are observed by the
Contractor or when requested by the City.”

Compensation. The City will pay Contractor a maximum contract price of
$235,000.00 annually for the services, which shall be paid to the contractor in twelve
equal monthly instaliments.

Insurance Certificate. Current certificate will expire on 3/21/17 and a new
certificate applying to the extended term must be provided prior to this date to
Materials Management and the Contract Administrator.

Non-discrimination. Contractor must not discriminate against any employee or
applicant for employment on the basis of race, color, religion, sex, national origin,
age, muarital status, sexual orientation, gender identity or expression, genetic
characteristics, familial status, U.S. military veteran status or any disability. Contractor
will require any Sub-contractor to be bound to the same requirements as stated
within this section. Contractor, and on behalf of any subcontractors, warrants
compliance with this section.

No Boycott of Israel. The Parties agree that they are not currently engaged in, and
agree that for the duration of the Agreement they will not engage in, a boycott of
Israel, as that termis defined in A.R.S. §35-393.

Attestation of PCI Compliance. When applicable, the Contractor will provide the
City annually with a Payment Card Industry Data Security Standard (PCI DSS)
attestation of compliance certificate signed by an officer of Contractor with
oversight responsibility.



Ratification of Agreement. City and Contractor hereby agree that except as
expressly provided herein, the provisions of the Agreement shall be, and remain in
full force and effect and that if any provision of this Amendment conflicts with the
Agreement, then the provisions of this Amendment shall prevail.

[Signatures on the following page)]



CITY OF GLENDALE, an Arizona
municipal corporation

Kevin R. Phelps,
ATTEST:

Julie K. Bower, City Clerk (SEAL)

APPROVED ASTO FORM:

Michael D. Bailey, City Attorney

All Animals Rescue & Transportation,
LLC

LA

By: _Robert Young

Its:  Owner/Partner
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AUTHORIZATION TO ENTER INTO A LINKING AGREEMENT WITH ON ADVERTISING, INC., UNDER THE STATE
OF ARIZONA COOPERATIVE PURCHASING AGREEMENT FOR MARKETING AND ADVERTISING SERVICES FOR
THE PUBLIC FACILITIES, RECREATION AND SPECIAL EVENTS DEPARTMENT

Staff Contact: Erik Strunk, Director, Public Facilities, Recreation and Special Events

Purpose and Recommended Action

This is a request for City Council to authorize the City Manager to enter into a linking agreement with On
Advertising, Inc., under the State of Arizona Cooperative Purchasing Agreement for Marketing and Advertising
Services for the Public Facilities, Recreation and Special Events (PFRSE) Department in an amount not to
exceed $300,000 annually. If approved, the term of the contract would be a period of one year, with the
administrative option to annually renew it up to four additional years.

Background

In July 2016, the City was re-organized to create the new Public Facilities, Recreation and Special Events
Department. As established, this City department consists of all Parks and Recreation programs and services;
the Glendale Civic Center; the Office of Special Events; and the Glendale Convention & Visitors Bureau (CVB).
In order to effectively market and promote programs and services offered by each of these divisions and to
promote the City as a major destination for tourism, conventions, and visitors, the department is responsible
for a variety of marketing and advertising initiatives on a local, national and international scale. These
initiatives are primarily utilized to promote patronage at Glendale’s hotels and many fee-based facilities,
programs and services such as the Civic Center, aquatics programs, the Glendale Adult Center, Special Interest
Classes, etc. Examples these promotional and marketing initiatives would include the annual publication of
Visit Glendale; ad purchases and articles about Glendale in a variety of national and international travel
magazines such as Arizona Highways, Sports Destination Management, Arizona Business Magazine, El
Imparcial (Sonora, Mexico), Travel Professional, etc.; local, quarterly publications such as Glendale @ Play, the
use of radio, television, and social media to promote the City’s special events such as Glendale Glitters, Touch-
a-Truck, the Chocolate Affaire, Glitter and Glow, and the Folk and Heritage Festival; social media and search
engine optimization; and new efforts to increase business and patronage of the Glendale Civic Center.

Each of these respective divisions has been responsible for its own marketing and promotional efforts, which
takes away from the core functions of certain employee, which is not an optimal use of their time. In an
effort to better consolidate and coordinate these efforts, the new department worked with the Procurement
Division to explore the potential outsourcing of these functions. As a result, it was recommended to enter into
a linking agreement with On Advertising, Inc., to allow for a more enhanced, strategic marketing and
advertising program, with an emphasis on metrics-driven results.

If approved, the department will better be able to coordinate interactive media and marketing strategies to
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increase tourism, participation and visibility of Glendale’s special events, recreation programs and services,
and further establish the City as a regional, national and international destination.

Analysis

As previously mentioned, there are four divisions that will benefit from this agreement with On Advertising,
Inc., if approved:

1. CVB. The Tourism Division, which was established in 1997 and renamed the Glendale Convention &
Visitors Bureau (CVB) in 2010, is responsible for developing and implementing the city's tourism and
visitor services programs to both in-state, out-of-state, and international visitors to Glendale and the West
Valley. Through the CVB’s efforts, Glendale’s hoteliers generated approximately $47.26 million in gross
hotel sales in calendar year 2016, which in turn generated additional revenue to the city in the form of the
bed tax - approximately $1,004,903. In fact, the City’s current “Average Daily Rate” (ADR) earned by
Glendale hotels in 2016 was $125.65 per night, which is also the highest ever.

In addition, the CVB serves over 115 West Valley businesses, and features Glendale in approximately 200
ads annually. The CVB, which has a staff of 2.5 FTEs and two temporary contractual workers, currently
manages an integrated marketing and advertising program that focuses on three core initiatives in
national, international and regional markets: meetings & conferences, travel & trade, and leisure visitors.
The marketing program spans multiple platforms including print, online, out of home, television and
interactive cutting-edge technologies such as digital ad targeting, retargeting and search engine
marketing, with an emphasis on lead-driven placements to increase hotel occupancy in Glendale. Of the
annual contract amount requested, approximately $200,000 will be supported by the CVB’s existing
budget for marketing.

2. Glendale Civic Center. The Glendale Civic Center, a 40,000 square foot facility that books approximately
195 events and draws over 56,000 persons annually to the downtown/Centerline area, does not have a
dedicated marketing budget. As a result, staff has traditionally relied on websites offering free online
listings to generate leads and book business. Since the City re-organization, the CVB has partnered with
the Civic Center utilizing several local trade publications to increase its exposure in the marketplace to
visitors. Additionally, in FY 16-17 and as a part of the City’s agreement with the Tohono O’odham Nation,
the CVB began receiving a $100,000 payment specifically for CVB-related marketing and tourism activities.
Of this amount and as presented to the City Council at workshop in October 2016, $30,000 of this annual
payment has been earmarked for Civic Center marketing and advertising. As a result, this new marketing
bud will be used for the Civic Center with regard to advertising purchases, market research, and/or market
analysis performed via the linking agreement with On Advertising, Inc.

3. Office of Special Events. Similar to the CVB and the Civic Center, the Office of Special Events relies on
marketing and advertising to leverage its budget and to increase attendance at signature and community
events. In FY16-17, an estimated 350,000 persons attended the six free signature events which spanned
from November 2016 through February 2017. With a budget of $105,000 for marketing, Special Events
received 4,946,810 audience views on marketing ads during the event season. The primary platform used
by Special Events includes radio, newspaper, TV, internet advertising and social media engagement. A
linking agreement with On Advertising, Inc., will better enable Special Events the opportunity to identify
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potential media partners and media purchases that will maximize the division’s marketing budget.

4. Parks and Recreation. Each year, the Parks and Recreation Division generates approximately $2,422,090 in
revenue and continually seeks new ways to grow both revenue and patronage at its facilities. To
accomplish this, the division markets its programs and community events via quarterly magazines, flyers,
the Parks and Recreation webpage and social media. While this division’s marketing efforts are
traditionally more grassroots and do not require as many media buys as the other divisions within the
department, a linking agreement with On Advertising, Inc., will provide the opportunity for needed market
research and analysis to evaluate current marketing and outreach initiatives. These efforts will
compliment the City’s broader efforts to locally, nationally and internationally promote assets such as the
Historic Sahuaro Ranch Park, the Thunderbird Conservation Park, and the Paseo-Racquet Center.

Utilizing the state of Arizona Purchasing Cooperative Marketing-Statewide Linking Agreement ensures that
industry best practices, processes and procedures are applied and allows the city to make cost-effective
purchases utilizing On Advertising, Inc., diverse set of industry skills, insight and purchasing power resulting in
the most effective use of available funding.

Community Benefit/Public Involvement

Tourism is the largest export-industry in Arizona. According to the Arizona Office of Tourism, 42.1 million
people visited Arizona in 2015 that collectively spent $21 billion. Additionally, recreation opportunities and
special events attract visitors and improve residents’ quality of life through the collection of sales tax. All of
these activities are impacted by the department’s ability to effectively market and advertise programs and
events, and the results are tangible; effective marketing increases attendance at Glendale Signature Events, it
promotes recreation programs and services, generates leads for and interest in the Civic Center, and increases
hotel occupancy, gross hotel room sales and tourism spending in Glendale and the West Valley. Through
enhanced marketing and advertising, a continued focus will be placed on business and leisure travel ranging
from conferences, meetings groups and international and domestic visitors. In addition, a comprehensive
promotional campaign is a critical step in attracting new residents, entrepreneurs and businesses to move to
Glendale.

Additionally, the use of an outside vendor to provide coordinated and strategic marketing and media services
will result in a more efficient use of staff time that will allow for the additional focus on generating more

tourism, convention business, and facility use, which in turn will generate revenue to Glendale.

(See next page for Budget and Financial Impacts)
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Budget and Financial Impacts

Approval of this agreement will not exceed $300,000 in total annual expenses, all of which is budgeted within

the department.

Cost Fund-Department-Account
$300,000 1000-14130-518200, Bed Tax/Tourism Professional Contractual - $95,000;
annually 1000-14100-518200, City Sales Tax-Bed Tax Professional Contractual -

$40,000; 1840-32108-518200, Maricopa County Proposition 302 Grant -
$95,000; 1000-14109-518200, Special Events Professional Contractual -
$40,000; 1000-14610-529600 Promotion and Publicity - $30,000.

Capital Expense? No

Budgeted? Yes

Requesting Budget or Appropriation Transfer? Yes

City of Glendale

Page 4 of 4

Printed on 4/3/2017

powered by Legistar™


http://www.legistar.com/

LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
ON ADVERTISING, INC.

THIS LINKING AGREEMENT (this “Agteement”) is entered into as of this day of

, 20, between the City of Glendale, an Arizona municipal corporation (the “City”), and On

Advertising, Inc., an Arizona Cotporation (“Contractor”), collectively, the “Parties.”

RECITALS

On August 12, 2016, under the State of Arizona Purchasing Cooperative, the State of Arizona
enteted into a contract with Contractor to purchase the goods and services described in the
Marketing - Statewide, ADSPO16-145336 (“Cooperative Purchasing Agreement”), which is
attached heteto as Exhibit A. The Coopetative Purchasing Agreement permits its coopetative
use by other governmental agencies including the City.

Section 2-149 of the City’s Procurement Code permits the Matetials Manager to procure goods
and services by participating with other governmental units in coopetative purchasing
agreements when the best interests of the City would be setved.

Section 2-149 also provides that the Matetials Manager may enter into such cooperative
agreements without meeting the formal or informal solicitation and bid requirements of

Glendale City Code Sections 2-145 and 2-146.

The City desires to contract with Contractor for supplies ot setvices identical, or neatly
identical, to the supplies or services Conttactor is providing other units of government under
the Cooperative Purchasing Agreement. Conttactor consents to the City’s utilization of the
Cooperative Purchasing Agreement as the basis of this Agreement, and Contractor desires to
enter into this Agreement to provide the supplies and setvices set forth in this Agreement.

REEMENT

NOW, THEREFORE, in consideration of the foregoing recitals, which ate incorpotated by reference,
and the covenants and promises contained in this Linking Agreement, the parties agree as follows:

1.

Term of Agreement. The City is purchasing supplies and/or services from Contractor
pursuant to the Cooperative Purchasing Agreement. According to the Cooperative

Purchasing Agreement, putchases can be made by governmental entities from the date of
award, which was August 12, 2016, until the date the conttact expites on August 11, 2017,
unless the term of the Cooperative Purchasing Agreement is extended by the mutual
agreement of the original contracting parties. The Coopetative Purchasing Agreement,
however, may not be extended beyond August 11, 2021. The initial period of this Agreement,
therefore, is the petiod from the Effective Date of this Agreement until August 11, 2017. The
City Manager or designee, however, may tenew the term of this Agreement for four (4) one-
year periods) periods until the Cooperative Purchasing Agreement expites on August 11, 2021.
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Renewals are not automatic and shall only occur if the City gives the Contractor notice of its
intent to renew. The City may give the Contractor notice of its intent to renew this Agreement
30 days prior to the anniversary of the Effective Date to effectuate such renewal

Scope of Work; Tetms, Conditions, and Specifications.

A Contractor shall provide City the supplies and/or setvices identified in the Scope of
Work attached as Exhibit B.

B. Contractor agtrees to comply with all the terms, conditions and specifications of the
Cooperative Purchasing Agreement. Such terms, conditions and specifications are
specifically incorporated into and ate an enforceable part of this Agreement.

Compensation.

A. City shall pay Contractor compensation at the same rate and on the same schedule as
provided in the Cooperative Purchasing Agteement, which is attached hereto as
Exhibit C.

B. The total purchase price for the supplies and/or services purchased under this
Agteement shall not exceed $1,200,000 (one million two-hundred thousand) for the

entire tetm of the Agreement (initial term plus any renewals).
Cancellation. This Agreement may be cancelled pursuant to A.R.S. § 38-511,

Non-discrimination. Contractor must not discriminate against any employee or applicant for

employment on the basis of race, color, religion, sex, national origin, age, marital status, sexual
otientation, gender identity or expression, genetic charactetistics, familial status, U.S. military

vetetan status or any disability. Contractor will require any Sub-contractot to be bound to the
same requitements as stated within this section. Contractor, and on behalf of any

subcontractors, warrants compliance with this section.

Insurance Certificate. A certificate of insutance applying to this Agreement must be provided
to the City prior to the Effective Date.

E-verify. Contractor complies with A.R.S. § 23-214 and agrees to comply with the
requirements of A.R.S. § 41-4401.

No Boycott of Israel. The Parties agree that they ate not currently engaged in, and agree that
for the duration of the Agreement they will not engage in, 2 boycott of Istael, as that term is

defined in A.R.S. §35-393.

Attestation of PCI Compliance. When applicable, the Contractor will provide the City
annually with a Payment Card Industty Data Secutity Standard (PCI DSS) attestation of

compliance certificate signed by an officer of Contractor with oversight responsibility.
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10. Notices. Any notices that must be provided under this Agreement shall be sent to the Parties’
respective authotized reptesentatives at the address listed below:

City of Glendale

c/o Connie Schneider, C.P.M.

5850 W Glendale Ave #317
Glendale, Arizona 85301
623-930-2868

CSchneider@glendaleaz.com

and

On Advertising, Inc.

c/o Ron Meritt

101 N. 1* Ave #2000
Phoenix, AZ 85003
480-705-6623 x1002
tmeritt@on-advertising.com

IN WITNESS WHEREOF, the parties hereto have executed this Agreement as of the date and year

set forth above.

“City”

City of Glendale, an Arizona
municipal corporation

By:

Kevin R. Phelps
City Manager

ATTEST:

Julie K. Bower (SEAL)
City Clerk

APPROVED AS TO FORM:

Michael D. Bailey
City Attorney

“Contractor”

On Advertising, Inc.,
an Arizona Corporation

o Ror Neadl™ /17

?:ltn_e: Ron MERITT
¢ PRESIDENT
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LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
ON ADVERTISING, INC.

EXHIBIT A
MARKETING - STATEWIDE
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State of Arizona
State Procurement Office
Offer and Acceptance 100 N 15th Ave., Suite 201
Phoenix, AZ 85007

Solicitation No.: ADSPO16-00006127
Description: Marketing - Statewide

OFFER

TO THE STATE OF ARIZONA:
The Undersigned hereby offers and agrees to furnish the material, service or construction in compliance with alf terms, conditions,
specifications and amendments in the Solicitation and any written exceptions in the offer. Signature also certifies Small Business

status.

On Advertising, Inc. !
Company Name ‘ #  Signeture of Person Authorized to Sign Offer
.\ .

101 N. 1* Avenue, Suite 2000 dofin Hemandez
Address Printed Name
Phoenix AZ 85003 Chief Executive Officer
City State Zip Title

Phone:

480-705-6623 x1002
Fax:
rmeritt@on-advertising.com o 480-705-6639

Contact Emall Address

By signature in the Offer section above, the Offeror certifies:

1. The submission of the Offer did not involvs collusian or other anticompetitive practices.

2. The Offeror shall not discriminate against any employee or applicant for employment in viclation of Federal Exscutive Order 11246, State Exscutive Order
2009-9 or A.R.S. §§ 41—1461 through 1465.

3. The Offeror has not given, offered to give, nor intends to give at any time hereafter any economic opportunity, future employment, gift, loan, gratuity, special
discount, trip, favor, or service to a public servant in connection with the submitted offer. Failure to provide a valid signature affirming the stipulations required
by this clause shall result in rejection of the offer. Signing the offer with a false statement shall void the offer, any resulling contract and may be subject to

legal remedies provided by law.
4, The Offeror certifies that the above referenced orgenization _ 54 18/ [J 1S NOT a small business with less than 100 employees or has gross revenues of

$4 million or less.

ACGCEPTANCE OF OFFER

The Offer is hereby accepted.

The Contractor 18 now bound to sell the materials or services listed by the attached contract and based upon the solicitation,
including all terms, conditions, specifications, amendments, etc., and the Contractor's Offer as accepted by the State.

This Contract shall henceforth be referred to as Contract No. _ ADSPQ16-145336

The effective date of the Contractis _September 1, 2016

The Contractor is cautioned not to commence any billable work or to provide any material or service under this contract until
Contractor receives purchase order, contact release document or written notice to proceed.

State of Arizona

Awarded this 12 dayof August Mﬁm
%euramem Ofﬁ% 'é ; ’

Available online at Procure AZ.gov
Page 2 of 46 City of Glendale - Exhibit A




State of Arizona
State Procurement Office
Scope of Work 100 N 15th Ave., Suite 201
Phoenix, AZ 85007

Contract No.: ADSPO17-145336
Description: Marketing - Statewide

1.

1.1.

1.2,

2.1.

2.2,

2.3.

24.

2.5.

3.1.
3.2.
3.3.
3.4.
3.5.
3.6.
3.7.
3.8

3.9.

Introduction

The State of Arizona, its Agencies, Boards and Commissions (State) as well as Participating Members of the
State Purchasing Cooperative (Cooperative) are seeking proposals from qualified contractors to provide
services and materials on an as-needed basis for Marketing. The purpose of this solicitation is to conduct a
competitive process, in accordance with Arizona Revised Statutes (ARS) 41-2501 et seq., to create a
contract(s) from which the State and its Cooperative Members (hereinafter referred to as Eligible Agencies)
may acquire these products and services. This Request for Proposals (RFP) establishes the requirements for
Proposal submission by interested suppliers.

Occasionally a Contractor may be required to perform specialized advertising in non-English language at the
discretion of the Agency. In this document, "Agency” refers to a State Agency using a contract resulting from
this solicitation. In order to reach a wide audience, including the Native American and Hispanic markets, the
Contractor may include minority communities in Arizona as part of the strategic decisions and creative
development. Unless required by the Agency to provide materials in another language, the Contractor shall
provide all materials in English and media will be planned and placed with affiliates who broadcast or print
advertisements in English. If the Agency requires materials in another language, in addition to translation
services, the Contractor shall advise the Agency if creative changes are needed to ensure they are culturally

appropriate.

Background

Successful Contractors will work on projects and assignments as determined by the Agency under the
direction of a designated project manager. The projects may range from a few hours to several months and
will be driven by program need and financial availability. The level of anticipated annual spending will be
determined by the Agency. For most agencies, funds will be encumbered prior to the start of a project. An
Agency wishing to use a service or multiple services available under this contract will provide the contractor(s)
with a task assignment specifying the service expectations and special requirements of that Agency. The
Agency may submit a need description and budget amount to multiple contractors requesting a proposed
solution, selecting the contractor(s) who offers the most desirable solution.

Attached as Exhibit A are descriptions of agency goals and types of services presented as samples of the
types of use envisioned by state agencies under this contract. These descriptions are neither guarantees of
services which would be purchased from this contract nor are they an all-inclusive description of the services
that may be required. The State is looking for providers in all service categories.

This is a statewide contract and may be used by Multiple Agencies and Cooperative Members for any of the
various purposes and types listed below. Offerors may respond to one, or any combination, of these
categories. Many of the services identified individually are also services provided under more general
categories. We encourage Offerors to respond to the category that best describes their business.

Materials developed and/or produced under this contract become the property of the State as defined in the
Uniform Terms and Conditions. The Uniform Terms and Conditions are included as part of this solicitation and
would be a section in any resulting contract.

The Agency shall have complete authority over the plans developed under this contract and shall have the
express rights to modify and/or delete all or any part of the plan.

General Service Requirements

The Contractor shall maintain a full-time office in Arizona so that contractor staff can be readily available to
state agencies on a daily basis.

The Contractor's staff shall be available for meetings at the Agency’s office at the Agency’s discretion.

The Contractor shall make no commitments on behalf of the Agency without prior written approval.

The Contractor shall make recommendations regarding ways to generate cost savings wherever possible.
The Contractor shall be able to transfer documents, creative artwork and files electronically using a mutually
agreed upon format (e.g., PDF).

The Contractor must manage the Agency's account in a business-like manner, consistent with the Agency's
needs, and conform to the highest possible industry and quality standards. This includes, but is not limited to,
adequate staffing to provide effective cost tracking and detailed invoicing as required by the Agency.

The Contractor shall identify for the Agency the staff member servicing as Point of Contact.

The Contractor shall advise Agency of emerging technologies and provide Agency with services using
emerging technologies as appropriate.

The Contractor may be requested to work in collaboration with other Contractor(s) to produce successful
integrated marketing campaigns. In such instances, contractor(s) would be expected to share necessary
information and reporting, perform in a business-like manner, etc.
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3.10.

3.11.

All Information Technology (IT) related services provided by the Contractor, which will be deployed for the
benefit of the public or the State, must adhere to statewide standards as developed by the State of Arizona
Strategic Enterprise Technology Office (ASET). These standards can be found at
https://aset.az.gov/resources/policies-standards-and-procedures.

All broadcast media shall be Closed Captioned (CC).

4. General Marketing Partner. The Contractor shall perform all functions normally required of a full-service advertising
agency necessary for the development, preparation, and placement of advertising in various media as the Agency
shall direct or deem necessary. Service requirements under this contract category may include, but are not limited to,

the following:
4.1. Plan and Budget. The Agency will provide the Contractor with a target amount for advertising services and will

4.2

4.3.

4.4,

expect the Contractor to develop a cost-effective plan that is responsive to the Agency's marketing needs.

Subsequent plans shall be incorporated into the Agency’s budget and are subject to approval by the Agency.

41.1. The Contractor shall develop a campaign or annual Advertising Plan and Budget in a time frame set
by the Agency.

41.2. The Advertising Plan and Budget shall be submitted to the Agency for approval. The plan shall be
reviewed at the time frame established by the Agency and revised as desired by the Agency.

41.3. The Advertising Plan shall detail all campaigns planned during each fiscal year, including budget
estimates for each.

41.4. The Advertising Plan shall provide a breakdown of proposed spending by media type and proposed
production costs.

Staffing/Consulting

421, The Contractor shall provide sufficient staff to meet the Scope of Work and respond to needs as
required by the Agency. The account management staff shall conduct status meetings with the
Agency and provide reports on projects in process at time frames determined in conjunction with the
Agency. The consulting or account management staff shall advise on most effective placements
and approaches to maximize desirable outcomes using limited funds.

Research. The Contractor shall recommend, design, implement, and analyze market research opportunities

and results—utilizing research to develop strategies for marketing Agency products as required by the Agency.

4.3.1. The Contractor will manage research projects to determine campaign or program effectiveness and
gauge changes in target audience attitudes and perceptions. Research services to be provided by
the Contractor may include, but are not limited to, monthly tracking studies, focus group research,
consumer segmentation studies, media research, psychographic behavior studies, brand
identification analysis, and advertising concept testing.

4.3.2. Contractor will work cooperatively with other state research contractors, or to apply results provided
by those contractors, as required by the Agency. The Agency will take ownership of all research
results, materials, and databases generated by the Contractor on behalf of the Agency.

4.3.3. Working with different State agencies as their needs require, the Contractor shall research and
propose a marketing strategy pertinent to the specific outreach requirements of each requesting
agency.

4.3.4. If identified in the plan, the Agency shall pay all telephone and facsimile charges necessary for the

rendering of special or unusual services, such as special phone surveys.

Creative. Under the direction of the Agency, the Contractor shall be responsible for the creation of effective

advertising materials including, but not limited to, radio, television, print, digital, direct, internet, mobile cinema,

Social Media, outdoor and non-traditional or other forms as applicable.

4.41. The Contractor shall develop multimedia campaigns in support of the objectives of the Agency.

442 The Contractor shall offer alternative creative concepts to an Agency for a campaign. Unless
otherwise directed by the Agency, at least three different creative concepts shall be offered when
the Contractor is making any initial creative presentation to the Agency. Each shall reflect a
distinctly different tone, approach, and style.

4.4.3. The Contractor shall provide the Agency with a timely response to its advertising needs and
schedules for all projects, allowing sufficient time for developing, presenting, and refining at least
three creative concepts, editing and revising the selected option per the Agency request, obtaining
final approval from the Agency staff and other Agency designees, producing the final product, and
distributing the finished product according to the Agency specifications. In most cases, materials
will be delivered to one central location—the Agency’s central office.
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4.5.  Production. Under the direction of the Agency, the Contractor shall be responsible for the production of
effective advertising materials for radio, television and digital (contractor will need to be able to program and
design for online ads) as well as social media. Contractor may be required to work with a third party on certain

State projects.

4.5.1.

4.5.2.
453.

4.5.4.

455,

4.5.6.

The Contractor shall have the capability to produce, film and edit television, online and radio
commercials as required by the Agency. The Contractor shall provide all necessary components
which include, but are not limited to: directorial services, production management, audio recording,
music, graphics, animation, film crew, talent, editing personnel, film transfer, and telecine.
Contractor must have the capability to shoot in all digital formats.

The Contractor shall provide all necessary duplication services for distribution of the produced
commercials. For audio, the Contractor must be able to provide the following duplication formats:
cassette, CD, DAT. In addition, the contractor must have an electronic delivery method such as
DGS and other appropriate digital formats as needed.

The Contractor must collaborate with the Agency on all aspects of the production process, including
(but not limited to) storyboard creation, scripting, translation, location scouting, casting, shooting,
audio recording, editing, effects, duplication and trafficking. Commercials may be filmed on-site at
State locations (e.g., State Fairgrounds during Arizona State Fair).

The Contractor shall provide the Agency with a timely response to its production needs and
schedules for all projects. In most cases, materials will be delivered to one central location—the
Agency's central office.

The Contractor shall obtain the most cost-effective talent and usage agreements involving Screen
Actors Guild (SAG) or American Federation of Radio and Television Artists (AFTRA) talent as
appropriate and recommend extended talent cycles and buyouts in cases when additional uses of
advertisements and their components are anticipated and approved in advance by the Agency.

46. Public Relations. The Contractor shall provide comprehensive public relations/communications consultation
and advice to the Agency. The services provided should include, at a minimum:

4.6.1.

4.6.2.

4.6.3.

Planning support such as developing product or initiative promotion plans, strategic communications
plans, corporate and community-based communication programs, and crisis communication
planning.

Consultation support such as providing public relations and media relations counsel, designing and
supporting media relations proposails and designing and supporting corporate and community
outreach.

Staffing and other support such as providing support for publicity, special events, and public
relations, assisting with media, speechwriting, and assisting the agency in maximizing effective
communications (e.g., drafting and distributing news releases, working with the Agency or other
contractors in providing bilingual speakers for events).

4.7. Media Services. The Contractor shall be responsible for developing and updating an annual or campaign
Media Plan, for negotiating and placing Agency materials effectively and efficiently, and for verifying actual

placement as required by the Agency.

4.7.1.

4.7.2.

4.7.3.

4.7.4.

4.7.5.

If requested by the Agency, the Contractor shall develop a plan that maximizes results, achieves
specific objectives, and supports creative and other strategic direction to provide measurable
results. The plan could include such elements as an identification of when and what type of media
should be written and placed, time schedules for identifying and analyzing demographic market and
delivering media coverage, and a means to determine the effectiveness of the media campaign.
The Contractor shall be responsible for the negotiation, purchase, instruction, and delivery of
materials for the placement of media time and space.

In negotiating media purchases, the Contractor shall make the Agency aware of any savings that
might be achieved through long-term commitments or other special programs. Any such
commitments shall be approved by the Agency and any savings shall be passed on to the Agency.
When the Agency is contacted by a company offering media or promotional opportunities for the
Agency, the Agency will direct the inquiring party to provide the information to the Contractor. For all
opportunities recommended by the contractor a written evaluation shall be provided to the agency in
context with Agency objectives and strategies.

Contractor shall have a process in place to reply to each inquiring media party. This will be
available for review by Agency upon request
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4.8.

4.9.

4.10.

4.7.6. The Contractor shall implement a system to ensure that all media was run or published according to
any contracts or placement instructions. Affidavits, tear sheets, or other documentation shall be
provided.

47.7. The Contractor shall notify the Agency before approving any make goods for any ads that did not

run as scheduled. All such materials shall be maintained by the Contractor and shall be available
for inspection by the Agency or authorized by Agency representatives.

4.7.8. The Contractor shall submit to the Agency any invoices for paid media advertising or campaigns in
a timely manner. Affidavits and tear sheets shall accompany any final billings.
4.7.9. The Agency may at any time cancel, at no cost, any space or time previously authorized for

publication or broadcast provided the publisher or other owner of said space or time will accept such
cancellation without financial penalty. The Agency may also cancel any space or other time
previously authorized for which there is a cancellation penalty, but such penalty shall be paid by the
Agency.

4.7.10.  The Contractor shall present alternative outreach options to the Agency such as: bus posters,
movie theaters, or outdoor placements.

Public Service Announcements. If requested by the Agency, the Contractor shall develop informational

materials to be provided to media outlets as public service announcements to run at no charge to the Agency.
The Contractor may be asked to secure statewide public service announcements. The Contractor shall
develop a plan to achieve media acceptance of these materials, propose low-cost production of these
materials, and provide the Agency with a periodic report on the reported usage of such materials. The
Contractor shall be responsible for ensuring proper performance of all public service announcement media
contracts or paid media contracts.

Added-Value/Bonus Commercials. The Contractor shall negotiate added-value promotions and free bonus

space, using the Agency's strategies and direction with all radio and Television stations included in all Agency

media buys. Any added-value promotions or bonus spots provided by participating stations or social media

outlets shall be identified in the summary of media buys, and the value of the bonus spots shall be calculated
and provided to the Agency to demonstrate and quantify the savings.

Promotional or Outreach Events.

4.10.1. The Contractor shall provide through Contractor’s staff, and/or in cooperation with the Agency or
other contractors, the coordination, production, and bilingual staffing of promotional functions at
community and special events. Written Agency approval of expenditures must be received prior to
the event. The Contractor shall be reimbursed for actual expenses incurred as a result of the
Contractor’'s performance of the services provided. ltemized invoices must be submitted according
to Agency billing requirements.

4.10.2. When the Agency is contacted by a company offering promotional or outreach opportunities for the
Agency, the Agency will direct the inquiring party to provide the information to the Contractor. For
each of these requests, the Contractor shall review the information and provide a written evaluation
of the media or promotional opportunity in context with Agency objectives and strategies.

4.10.3. Ifrequested by the Agency, the Contractor shall also develop joint advertising and promotional
opportunities with potential co-sponsors—particularly with other Arizona entities—and facilitate
execution of any Agency-approved program.

5. Design Firm Services (Creative). The Contractor shall perform all functions normally required of a Design Firm/
Creative Services provider necessary for the development of advertising in various media including non-traditional
and social media as the Agency shall direct or deem necessary. Service requirements under this contract category
may include, but are not limited to, the following:

5.1.

5.2.

Plan and Budget. The Agency will provide the Contractor with a target amount for creative services and will

expect the Contractor to develop a cost-effective plan that is responsive to the Agency's marketing needs.

Subsequent plans shall be incorporated into the Agency’s budget and are subject to approval by the Agency.

51.1. The Contractor shall develop a campaign or annual plan and budget in a time frame set by the
Agency.

5.1.2. The plan and budget shall be submitted to the Agency for approval. The plan shall be reviewed at
the time frame established by the Agency and revised as desired by the Agency.

5.1.3. The plan shall detail all campaigns planned during each fiscal year, including budget estimates for
each

Staff/Consulting. The Contractor shall provide sufficient staff to meet the Scope of Work and respond to needs

as required by the Agency. The account management staff shall conduct status meetings with the Agency and
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5.3.

5.4.

provide reports on projects in process at time frames determined in conjunction with the Agency. The account

management staff shall also provide other reports as required by the Agency.

Creative. Under the direction of the Agency, the Contractor shall be responsible for the creation of effective

advertising materials including, but not limited to, radio, television, print, digital, direct, internet, and outdoor.

5.3.1. The Contractor shall develop multimedia campaigns in support of the objectives of the Agency.

5.3.2. The Contractor shall offer alternative creative concepts to an Agency for a campaign. Unless
otherwise directed by the Agency, at least three different creative concepts shall be offered when
the Contractor is making any initial creative presentation to the Agency. Each shall reflect a
distinctly different tone, approach, and style.

5.3.3. The Contractor shall provide the Agency with a timely response to its advertising needs and
schedules for all projects, allowing sufficient time for developing, presenting, and refining at least
three creative concepts, editing and revising the selected option per the Agency request, obtaining
final approval from the Agency staff and other Agency designees, producing the final product, and
distributing the finished product according to the Agency specifications. In most cases, materials
will be delivered to one central location—the Agency's central office.

Public Service Announcements. The Contractor shall be required to develop informational materiais to be

provided to media outlets as public service announcements to run at no charge to the Agency.

6. Production Services. The Contractor shall perform all functions normally required of a Production Company for the
preparation of advertising in various media as the Agency shall direct or deem necessary. Service requirements under
this contract category may include, but are not limited to, the following:

6.1.

6.2.

Plan and Budget. The Contractor shall develop a budget for any proposed Agency production project. The
Agency will provide the Contractor with a target amount for production services and will expect the Contractor
to develop a cost-efficient plan that is responsive to the Agency’s needs. Plans are subject to approval by the
Agency. The plan and budget shall provide a breakdown of proposed spending by media type and proposed
production costs by category.

Production. Under the direction of the Agency, the Contractor shall be responsible for the production of

effective advertising materials for radio and television and digital (contractor will need to be able to program

and design for online ads) as well as social media. Contractor may be required to work with a third party on
certain State projects.

6.2.1. The Contractor shall provide the Agency with a timely response to its advertising needs and
schedules for all projects. Sufficient time will be allowed for developing the project, editing and
revising the product per the Agency request, obtaining final approval from the Agency staff,
producing the final product, and distributing the finished product according to the Agency
specifications. In most cases, materials will be delivered to one central location—the Agency’s
central office.

6.2.2. When producing any creative work, the Contractor shall not vary from approved scripts,
storyboards, or print layouts without Agency approval. Failure to adhere to approved scripts,
storyboards, or layouts may void the Agency’s approval of the estimate for the project. The
Contractor shall be liable for all costs if advertisements or collateral materials are executed in a
manner not consistent with the Agency’s approval.

6.2.3. The Contractor shall provide all necessary components needed to produce television and radio
commercials. These components include, but are not limited to: directorial services, production
management, audio recording, music, graphics, animation, film crew, talent, editing personnel, film
transfer, and telecine.

6.2.4. Contractor must have the capability to shoot in all modern digital formats.

6.2.5. The Contractor shall provide all necessary duplication services for distribution of the produced
commercials. For audio, the Contractor must be able to provide the following duplication formats:
cassette, CD, DAT. In addition, the contractor must have an electronic delivery method such as
DGS and other digital formats as needed.

6.2.6. The Contractor must collaborate with the Agency on all aspects of the production process, including
but not limited to, storyboard creation, scripting, translation, location scouting, casting, shooting,
audio recording, editing, effects, duplication and trafficking. Commercials may be filmed on-site at
State locations (e.g., State Fairgrounds during Arizona State Fair).

6.2.7. The Contractor shall assist with dubbing, transcribing, and duplication of material for broadcasting
services, and with “mechanical art” for print in newspaper, magazines or other publications.
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6.3.

6.2.8. The Contractor shall obtain the most cost-effective talent and usage agreements involving Screen
Actors Guild (SAG) or American Federation of Radio and Television Artists (AFTRA) talent as
appropriate and recommend extended talent cycles and buyouts in cases when additional uses of
advertisements and their components are anticipated and approved in advance by the Agency.

Public Service Announcements. The Contractor shall be required to produce materials to be provided to media

outlets as public service announcements to run at no charge to the Agency.

Media Services. The Contractor shall perform all functions normally required of a Media Placement agency

necessary for the economic and effective placement of advertising in various media as the Agency shall direct or
deem necessary. Service requirements under this contract category may include, but are not limited to, the following:

7.

7.2

7.3.

7.4.

7.5.

Plan and Budget. The Agency will provide the Contractor with a target amount for placement services and will
expect the Contractor to develop a cost-efficient plan that is responsive to the Agency’s marketing needs. The
Contractor shall make recommendations regarding ways to generate cost savings wherever possible.
Staffing/Consulting. The Contractor shall provide sufficient staff to meet the Scope of Work and respond to
needs as required by the Agency. The account management staff shall conduct status meetings with the
Agency and provide status reports on projects in process at timeframes determined in conjunction with the
Agency. The contractor's staff shall advise the Agency on the most effective placements and approaches to
maximize desirable outcomes using limited funds.

Media Service. The Contractor shall be responsible for developing and updating an annual or campaign Media

Plan, for negotiating and placing Agency materials effectively and efficiently, and for verifying actual placement

as required by the Agency.

7.3.1. The Contractor shall be responsible for developing and updating an annual or campaign Media Plan
as required by the Agency that maximizes results, achieves specific objectives, and supports
creative and other strategic direction to provide measurable results. The plan could include such
elements as an identification of when and what type of media should be written and placed, time
schedules for identifying and analyzing demographic market and delivering media coverage, and a
means to determine the effectiveness of the media campaign.

7.3.2. The Contractor shall be responsible for the negotiation, purchase, instruction, and delivery of
materials for the placement of media time and space and shall explain the process of selecting
media outlets to the Agency.

7.3.3. In negotiating media purchases, the Contractor shall make the Agency aware of any savings that
might be achieved through long-term commitments or other special programs. Any such
commitments shall be approved by the Agency and any savings shall be passed on to the Agency.

7.3.4. When the Agency is contacted by a company offering media or promotional opportunities for the
Agency, the Agency shall direct the inquiring party to provide the information to the Contractor. For
each of these requests, the Contractor shall review the information and provide a written evaluation
of the media or promotiona! opportunity in context with Agency objectives and strategies.

7.3.5. The Contractor shall implement a system to ensure that all media was run or published according to
any contracts or placement instructions. Affidavits, tear sheets, or other documentation shall be
provided.

7.3.6. The Contractor shall notify the Agency before approving any make goods for any ads that did not
run as scheduled. All such materials shall be maintained by the Contractor and shall be available
for inspection by the Agency or authorized by Agency representatives.

7.3.7. The Contractor shall submit to the Agency any invoices for paid media advertising or campaigns in
a timely manner. Affidavits and tear sheets shall accompany any final billings.
7.3.8. The Agency may at any time cancel, at no cost, any space or time previously authorized for

publication or broadcast provided the publisher or other owner of said space or time will accept such
cancellation without financial penalty. The Agency may also cancel any space or other time
previously authorized for which there is a cancellation penalty, but such penalty shall be paid by the
Agency.

7.3.9. The Contractor shall present alternative outreach options to the Agency such as: bus posters,
movie theater slides, movie theater digital video, or outdoor placements (30-sheets, bulletins, mall
kiosks, bus shelters, and social media).

Public Service Announcements. The Contractor shall provide informational materials to media outlets as public

service announcements to run at no charge to the Agency.

Added-Value/Bonus Commercials. The Contractor shall negotiate added-value promotions and free bonus

spots, using the Agency’s strategies and direction with all Agency media buys. Any added-value promotions
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8.

or bonus spots provided by participating outlets shall be identified in the summary of media buys, and the
value of the bonus spots shall be calculated and provided to the Agency to demonstrate and quantify the

savings.

Interactive Marketing Services. The Contractor shall perform all functions normally required of an interactive
marketing services provider necessary for the development, preparation, and placement of information or advertising
on the internet or similar electronic media as the Agency shall direct or deem necessary. Service requirements under
this contract category may include, but are not limited to, the following:

8.1.

8.2.

8.3.

Plan and Budget. The Agency will provide the Contractor with a target amount for interactive marketing
services and will expect the Contractor to develop a cost-effective plan that is responsive to the Agency's
needs. Subsequent plans shall be incorporated into the Agency’s budget and are subject to approval by the

Agency.

Staffina/Consulting.

8.2.1. The Contractor shall provide sufficient staff to meet the Scope of Work and respond to needs as
required by the Agency.

8.2.2. Contractor staff would provide Agency with analysis, advice, and support for key Agency initiatives.

8.2.3. The Contractor shall provide support for issues, problems or emergencies related to the Agency

websites, including both at-work hours and in some instances, after hour's coverage.

Interactive.

8.3.1. The Contractor shall be responsible for activities related to the Internet that may include, but are not
limited to: creative development of the Agency website(s) graphics and promotions; smart
phone/tablet applications development; UI/UX services; interactive web-user retention and
acquisition strategies; SEO, SEM, programming HTML, reviewing and evaluating all Internet-related
media proposals; gaining knowledge of website users through research and web-based surveys;
co-promotional opportunities and placing Internet advertising for Agency materials. The Contractor
must collaborate with the Agency on all aspects of the development process. Contractor shall
provide ongoing advice to the Agency regarding effective interactive marketing and promotions to
include but not be limited to online, social media mobile and pay per click advertising.

8.3.2. Contractor shall provide strategic advertising, interactive media and promotional planning.

8.3.3. Contractor shall provide web-based interactive and promotional creative planning and execution.
8.3.4. Contractor shall provide web-based interactive and promotional production.

8.3.5. The Contractor shall negotiate added-value promotions and free bonus spots, using the Agency's

strategies and direction with all on-line vendors included in all Agency media buys. Any added-
value promotions or bonus spots provided by online vendors shall be identified in the summary of
media buys, and the value of the bonus spots shall be calculated and provided to the Agency to
demonstrate and quantify the savings.

Public Relations. The Contractor shall perform all functions normally required of a public relations firm within the
State of Arizona as the Agency shall direct or deem necessary. Service requirements under this contract category

may include, but are not limited to, the following:

9.1.

9.2.

9.3.

Plan and Budget. The Agency will provide the Contractor with a target amount for services and will expect the

Contractor to develop a cost-effective plan that is responsive to the Agency’s needs. Subsequent plans shall

be incorporated into the Agency’s budget and are subject to approval by the Agency.

9.1.1. The Contractor shall develop a budget for all public relations and related expenditures and modify
this budget as required by the Agency.

9.1.2. The Plan and Budget shall be submitted to the Agency for approval. The plan shall be reviewed at
the time frame established by the Agency and revised as desired by the Agency.

Staff/Consulting. The Contractor shall provide sufficient staff to meet the Scope of Work and respond to needs

as required by the Agency. The account management staff shall conduct status meetings with the Agency and

provide reports on projects in process at time frames determined in conjunction with the Agency. The

consulting or account management staff shall advise on most effective placements and approaches to

maximize desirable outcomes using limited funds.

Public Relations. The Contractor shall provide comprehensive public relations/communications consultation

and advice by the Agency. The services provided should include, at a minimum:

9.3.1. Planning support such as developing product or initiative promotion plans, strategic communications
plans, corporate and community-based communication programs, and crisis communication

planning.
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94,

9.5.

9.3.2. Consultation Support such as providing public relations and media relations counsel, designing and
supporting media relations proposals and designing and supporting corporate and community
outreach.

9.3.3. Staffing and other support such as providing support for publicity, special events, and public
relations, assisting with media, speechwriting, and assisting the agency in maximizing effective
communications (e.g., drafting and distributing news releases, working with the Agency or other
contractors in providing bilingual speakers for events).

Public Service Announcements. The Contractor may be asked to secure statewide public service

announcements. The Contractor shall develop a plan to achieve media acceptance of these materials,

propose low-cost production of these materials, and provide the Agency with a periodic report on the reported
usage of such materials.

Promotional or Outreach Events.

9.5.1. The Contractor shall provide through Contractor’s staff, and/or in cooperation with the Agency or
other contractors, the coordination, production, and bilingual staffing of promotional functions at
community and special events. Written Agency approval of expenditures must be received prior to
the event. The Contractor shall be reimbursed for actual expenses incurred as a result of the
Contractor’s performance of the services provided. ltemized invoices must be submitted according
to Agency billing requirements.

9.5.2. When the Agency is contacted by a company offering promotional or outreach opportunities for the
Agency, the Agency will direct the inquiring party to provide the information to the Contractor. For
each of these requests, the Contractor shall review the information and provide a written evaluation
of the media or promotional opportunity in context with Agency objectives and strategies.

9.5.3. If requested by the Agency, the Contractor shall also develop joint advertising and promotional
opportunities with potential co-sponsors—particularly with other Arizona entities—and facilitate
execution of any Agency-approved program.

10. Multicultural Focus Marketing Partner. The Contractor shall perform all functions normally required of a full-service
advertising agency necessary for the development, preparation, and placement of advertising in various media as the
Agency shall direct or deem necessary. The Agency is seeking a Contractor to work cooperatively with the Agency,
the General Market Advertising Contractor, and other contractors in producing successful multicultural marketing,
advertising, and promotional support for Agency products and initiatives. Service requirements under this contract
category may include, but are not limited to, the following:

10.2.

10.3.

Plan and Budget. The Agency will provide the Contractor with a target amount for advertising services and will

expect the Contractor to develop a cost-effective plan that is responsive to the Agency’s marketing needs.

Subsequent plans shall be incorporated into the Agency’s budget and are subject to approval by the Agency.

10.1.1.  The Contractor shall develop a campaign or annual Advertising Plan and Budget in a time frame set
by the Agency.

10.1.2.  The Advertising Plan and Budget shall be submitted to the Agency for approval. The plan shall be
reviewed at the time frame established by the Agency and revised as desired by the Agency.

10.1.3.  The Advertising Plan shall detail all campaigns planned during each fiscal year, including budget
estimates for each.

10.1.4.  The Advertising Plan shall provide a breakdown of proposed spending by media type and proposed
production costs.

Staff/Consulting. The Contractor shall provide sufficient staff to meet the Scope of Work and respond to needs

as required by the Agency. The account management staff shall conduct status meetings with the Agency and

provide reports on projects in process at time frames determined in conjunction with the Agency. The

consulting or account management staff shall advise on most effective placements and approaches to

maximize desirable outcomes using limited funds.

Research. The Contractor shall recommend, design, implement, and analyze market research opportunities

and results—utilizing research to develop strategies for marketing Agency products as required by the Agency.

10.3.1.  The Contractor will manage research projects to determine campaign or program effectiveness and
gauge changes in target audience attitudes and perceptions. Research services to be provided by
the Contractor may include, but are not limited to, monthly tracking studies, focus group research,
consumer segmentation studies, media research, psychographic behavior studies, brand
identification analysis, and advertising concept testing.
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10.3.2.

10.3.3.

10.3.4.

Contractor will work cooperatively with other state research contractors, or to apply results provided
by those contractors, as required by the Agency. The Agency will take ownership of ail research
results, materials, and databases generated by the Contractor on behalf of the Agency.

Working with different State agencies as their needs require, the Contractor shall research and
propose a marketing strategy pertinent to the specific outreach requirements of each requesting
agency.

If identified in the plan, the Agency shall pay all telephone and facsimile charges necessary for the
rendering of special or unusual services, such as special phone surveys.

10.4. Creative. Under the direction of the Agency, the Contractor shall be responsible for the creation of effective
muiticultural-focus advertising materiais inciuding, but not limited to, radio, television, print, digital, direct,
internet, and outdoor.

10.4.1.
10.4.2.

10.4.3.

The Contractor shall develop multimedia campaigns in support of the objectives of the Agency.
The Contractor shall offer alternative creative concepts to an Agency for a campaign. Unless
otherwise directed by the Agency, at least three different creative concepts shall be offered when
the Contractor is making any initial creative presentation to the Agency. Each shall reflect a
distinctly different tone, approach, and style.

The Contractor shali provide the Agency with a timely response to its advertising needs and
schedules for all projects, allowing sufficient time for developing, presenting, and refining at least
three creative concepts, editing and revising the selected option per the Agency request, obtaining
final approval from the Agency staff and other Agency designees, producing the final product, and
distributing the finished product according to the Agency specifications. In most cases, materials
will be delivered to one central location—the Agency’s central office.

10.5. Production. Under the direction of the Agency, the Contractor shall be responsible for the production of
effective advertising materials for radio, television and digital (contractor will need to be able to program and
design for online ads) as well as social media. Contractor may be required to work with a third party on certain

State projects.

10.5.1.

10.5.2.
10.5.3.
10.5.4.

10.5.5.

10.5.6.

10.5.7.

The Contractor shall have the capability to produce, film and edit television, online and radio
commercials as required by the Agency. The Contractor shall provide all necessary components
which include, but are not limited to: directorial services, production management, audio recording,
music, graphics, animation, film crew, talent, editing personnel, film transfer, and telecine.
Contractor must have the capability to shoot in all digital formats.

Contractor must have the capability to shoot in all modern digital formats.

The Contractor shall provide all necessary duplication services for distribution of the produced
commercials. For audio, the Contractor must be able to provide the following duplication formats:
cassette, CD, DAT. In addition, the contractor must have an electronic delivery method such as
DGS and other digital formats as needed.

The Contractor must collaborate with the Agency on all aspects of the production process, including
but not limited to, storyboard creation, scripting, translation, location scouting, casting, shooting,
audio recording, editing, effects, duplication and trafficking. Commercials may be filmed on-site at
State locations (e.g., State Fairgrounds during Arizona State Fair).

The Contractor shall provide the Agency with a timely response to its production needs and
schedules for all projects. In most cases, materials will be delivered to one central location—the
Agency's central office.

The Contractor shall obtain the most cost-effective talent and usage agreements involving Screen
Actors Guild (SAG) or American Federation of Radio and Television Artists (AFTRA) talent as
appropriate and recommend extended talent cycles and buyouts in cases when additional uses of
advertisements and their components are anticipated and approved in advance by the Agency.

10.6. Public Relations. The Contractor shall provide comprehensive public relations/communications consultation
and advice to the Agency. The services provided should include, at a minimum:

10.6.1.

10.6.2.

Planning support such as developing product or initiative promotion plans, strategic communications
plans, corporate and community-based communication programs, and crisis communication
planning.

Consultation support such as providing public relations and media relations counsel, designing and
supporting media relations proposals and designing and supporting corporate and community

outreach.
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10.7.

10.8.

10.9.

10.10.

10.6.3.  Staffing and other support such as providing support for publicity, special events, and public
relations, assisting with media, speechwriting, and assisting the agency in maximizing effective
communications (e.g., drafting and distributing news releases, working with the Agency or other
contractors in providing bilingual speakers for events).

Media Services. The Contractor shall be responsible for developing and updating an annual or campaign

Media Plan, for negotiating and placing Agency materials effectively and efficiently, and for verifying actual

placement as required by the Agency.

10.7.1.  If requested by the Agency, the Contractor shall develop a plan that maximizes results, achieves
specific objectives, and supports creative and other strategic direction to provide measurable
results. The plan could include such elements as a schedule to meet with focus groups, procedures
to implement awareness campaign, identification of when and what type of media should be written
and placed, time schedules for identifying and analyzing demographic market and delivering media
coverage, and a means to determine the effectiveness of the media campaign.

10.7.2.  The Contractor shall be responsible for the negotiation, purchase, instruction, and delivery of
materials for the placement of media time and space and shall explain the process of selecting
media outlets to the Agency.

10.7.3.  In negotiating media purchases, the Contractor shall make the Agency aware of any savings that
might be achieved through long-term commitments or other special programs. Any such
commitments shall be approved by the Agency and any savings shall be passed on to the Agency.

10.7.4. When the Agency is contacted by a company offering media or promotional opportunities for the
Agency, the Agency will direct the inquiring party to provide the information to the Contractor. For
each of these requests, the Contractor shall review the information and provide a written evaluation
of the media or promotional opportunity in context with Agency objectives and strategies.

10.7.5.  The Contractor shall implement a system to ensure that all media was run or published according to
any contracts or placement instructions. Affidavits, tear sheets, or other documentation shall be
provided.

10.7.6.  The Contractor shall notify the Agency before approving any make goods for any ads that did not
run as scheduled. All such materials shall be maintained by the Contractor and shall be available
for inspection by the Agency or authorized by Agency representatives.

10.7.7.  The Contractor shall submit to the Agency any invoices for paid media advertising or campaigns in
a timely manner. Affidavits and tear sheets shall accompany any final billings.

10.7.8. The Agency may at any time cancel, at no cost, any space or time previously authorized for
publication or broadcast provided the publisher or other owner of said space or time will accept such
cancellation without financial penalty. The Agency may also cancel any space or other time
previously authorized for which there is a cancellation penalty, but such penalty shall be paid by the
Agency.

10.7.9. The Contractor shall present alternative outreach options to the Agency such as: bus posters,
movie theaters, or outdoor placements.

Public Service Announcements. If requested by the Agency, the Contractor shall develop informational

materials to be provided to media outlets as public service announcements to run at no charge to the Agency.

The Contractor may be asked to secure statewide public service announcements. The Contractor shall

develop a plan to achieve media acceptance of these materials, propose low-cost production of these

materials, and provide the Agency with a periodic report on the reported usage of such materials. The

Contractor shall be responsible for ensuring proper performance of all public service announcement media

contracts or paid media contracts.

Added-Value/Bonus Commercials. The Contractor shall negotiate added-value promotions and free bonus

spots, using the Agency’s strategies and direction with all radio and television stations included in all Agency

media buys. Any added-value promotions or bonus spots provided by participating stations shall be identified
in the summary of media buys, and the value of the bonus spots shall be calculated and provided to the

Agency to demonstrate and quantify the savings.

Promotional or Qutreach Events.
10.10.1. The Contractor shall provide through Contractor’s staff, and/or in cooperation with the Agency or

other contractors, the coordination, production, and bilingual staffing of promotional functions at
community and special events. Written Agency approval of expenditures must be received prior to
the event. The Contractor shall be reimbursed for actual expenses incurred as a result of the
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Contractor’s performance of the services provided. ltemized invoices must be submitted according
to Agency billing requirements.

10.10.2. When the Agency is contacted by a company offering promotional or outreach opportunities for the
Agency, the Agency will direct the inquiring party to provide the information to the Contractor. For
each of these requests, the Contractor shall review the information and provide a written evaluation
of the media or promotional opportunity in context with Agency objectives and strategies.

10.10.3. If requested by the Agency, the Contractor shall also develop joint advertising and promotional
opportunities with potential co-sponsors—particularly with other Arizona entities—and facilitate
execution of any Agency-approved program.
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1.

1.1.

Definitions

ProcureAZ Terms. ProcureAZ (https://procure.az.gov) is the State’s online eProcurement system. Although
the system was configured for the State’s needs, the application is based on a commercial product known as
BuySpeed Online, made by Periscope Holdings, Inc. As a resuit, some of the terms used in the BuySpeed
Online application may be semantically different to similar terms used by the State. The following terms are as
they appear in BuySpeed Online (and ProcureAZ), along with their corresponding meanings as they apply to
the solicitation.

11.1.
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‘A.A.C." is the abbreviation for the Arizona Administrative Code.

“Actual Cost” means the total value of all items and their extended quantities.

‘Advertising Services” for purposes of this Solicitation is the provision of budget management,
strategic plan development, account management, multicultural, research, creative, public relations,
media, digital, special events, retailer merchandising, and all other related Services detailed in the
Scope of Work.

“A.R.S.” is the abbreviation for Arizona Revised Statutes.

“Catalog ID” is an optional data field and means an identification number to signify a group of
related contracts.

“Contact Instructions” means the contact information for the procurement officer.

“Contract Officer Representative” is the using agency personnel designated by the State
Procurement Office to handle daily Contract administration, after the award of the Contract.

‘Days ARO” means the number of days ‘After Receipt of Order’ in which the customer will receive
the ordered materials and/or services.

“Department” means the State.

“Entered Date” means the date that the Contract was awarded, not necessarily the date the
Contract starts, e.g., Master Blanket/Contract Begin Date.

“Fiscal Year” means the State Fiscal Year in which the solicitation was initiated. In the event of
Contract(s) resulting from the solicitation, the Fiscal Year shall remain unchanged.

“Header Information” means the section of the solicitation or Contract, as displayed in ProcureAZ,
containing solicitation or Contract information other than the line items.

“ltem information” means the section of the solicitation or Contract, as displayed in ProcureAZ,
containing the solicitation or Contract line items.

“Master Blanket/Contract Begin Date” means the date that the Contract starts.

“Master Blanket/Contract End Date” means the date that the Contract ends.

“‘Master Blankel/Contract End Date (Maximum)” means the date that the Contract may be extended
through if all allowable term extensions are exercised.

“Master Blanket/Contract Vendor Distributor List” means the list of companies authorized to
distribute the materials and/or services on behalf of the Contractor under the Contract.

"Master Blanket Purchase Order” means the Contract, indicating that the Contract will be in effect
over a stated period of time.

“May” indicates something that is not mandatory but permissible.

“Media” has multiple meanings depending upon the context in which it is used. In reference to data,
media means the physical mechanism used for data storage or memory (e.g., tapes, CD, DVD, hard
disk). In reference to advertising services, media may mean: (a) the materials used to create
advertising or (b) a method of mass communication, such as television, telephone, radio, print,
outdoor advertising, or the Internet.

“Media Buy” means the purchase of mass communication media.

“Minor Status” is an optional data field and means a type of status indicator of the Contract in
ProcureAZ.

“Offer” is a bid, proposal, or quotation provided in response to the Solicitation.

“Offeror” is a vendor who responds to the Solicitation.

“Pass-Through Costs” is defined as non-“Media” goods or services.

“Payment Terms” means the period of time that payment is due after receipt of an accurate invoice.
“Pcard Enabled” is an optional data field and means that customers are allowed to use their
purchasing card (P-Card or Pcard) to order from the Contract within the ProcureAZ system.

PO Acknowledgement” means the list the notifications to the Contractor and their
acknowledgements of these notices.
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1.1.29.  “PO Type” means the period of time that the Contract is in piace, either a one-time transaction,
Open Market, or for a stated period of time, Blanket.

1.1.30.  “Purchase Order” means Contract.

1.1.31.  “Purchase Order Number” means the Contract’s identification number.

1.1.32.  “Receipt Method” means the method by which materials and/or services under the Contract are
received, either by amount spent, Dollar, or by item units, Quantity.

1.1.33.  “Release Number’ means the order number of each order under the Contract. The Master
Blanket/Contract will always reflect a zero “0” release number.

1.1.34. “Release Type” means the process that orders under the Contract are subject to within ProcureAZ,
requiring approval on an order-by-order basis, e.g., Standard Releases or not requiring approval,
e.g., Direct Release.

1.1.35.  “Request for Proposal or RFP” is synonymous with "Solicitation.”

1.1.36.  “Shall / must” indicates a mandatory requirement. Failure to meet mandatory requirements may
result in the rejection of a proposal as non-responsive.

1.1.37.  “Shipping Method" means the method of shipping to be used under the Contract.

1.1.38.  “Shipping Terms” means the point where the Contractor will ship the materials and/or services to,
and if accepted, the point when responsibility and title passes from the Contractor to the State.

1.1.39.  “Short Description” means the Contract title.

1.1.40.  “Should” indicates something that is recommended but not mandatory. If the Offeror fails to provide

recommended information, the State may, at its sole option, ask the Offeror to provide the
information or evaluate the proposal without the information.

1.1.41.  “Software” is the compilation of electronic programs and other operating information used by a
computer.

1.1.42.  "Solicitation” is the State’s invitation to Offerors to bid on the Contract, and is synonymous with
“Request for Proposal or RFP."

1.1.43.  “Solicitation Amendment” is a written document that is signed by the Procurement Officer and
issued for the purpose of making changes to the Solicitation.

1.1.44.  “Status” means the availability of the Contract within ProcureAZ for ordering, e.g., Sent status.

1.1.45.  “Subcontractor” is any person who, or entity that, has a Subcontract with the State under this
Solicitation.

1.1.46. “Tax Code” if applicable, means the amount of taxes, expressed as a percentage, to be added to all
items purchased under the Contract. As items may be subject to differing tax rates, this field may
be blank.

1.1.47.  “Vendor’ means Contractor.

2. Contract Administration and Operation

2.1.

2.2,

The Contract between the State of Arizona and the Contractor shall consist of the Solicitation as amended,
any requests for clarifications and/or Best and Final Offers, the proposal submitted by the Contractor, their
responses to any requests for clarifications and/or their Best and Final Offer. In the event of a conflict in
language between the documents referenced above, the provision and requirements set forth and/or
referenced in the Solicitation as amended shall govern. However, the State reserves the right to clarify any
contractual requirements in writing, and such written clarification shall govern in case of conflict with the
applicable requirements stated in the Solicitation as amended or the Contractor’s Proposal. In all other matters
not affected by the written clarification, if any, the Solicitation shall govern.

Following award, the Contractor shall contact the Contractor Officer Representative for guidance or direction in
matters of Contract interpretation or problems regarding the performance, terms, conditions, or scope of the

Contract.

3. Term of Contract

3.1.

The term of any resultant Contract shall commence on the date of award and will continue for one (1) year
unless canceled, terminated or extended as otherwise provided herein. The Contract shall not bind nor purport
to bind the State for any contractual commitment in excess of the original Contract term. By mutual written
Contract amendment, any resultant Contract may be extended for supplemental periods with a maximum
aggregate including all extensions not to exceed five (5) years.

4. Contract Extensions

4.1.

By mutual written Contract amendment, any resultant Contract may be extended for four additional 12 month
period or any portion thereof, such that the supplemental periods with a maximum aggregate including all
extensions not to exceed five (5) years.
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5.

10.

11.

Eligible Agencies(Statewide)

5.1. This Contract shall be for the use of all State of Arizona departments, agencies, commissions and boards. In
addition, eligible State Purchasing Cooperative members may participate at their discretion. In order to
participate in this Contract, a cooperative member shall have entered into a Cooperative Purchasing
Agreement with the Department of Administration, State Procurement Office as required by Arizona Revised
Statue § 41-2632.

5.2. Membership in the State Purchasing Cooperative is available to all Arizona political subdivisions including
cities, counties, school districts, and special districts. Membership is also available to ail non-profit
organizations, as well as State governments, the US corporation as designated by the internal revenue service
under section 501 (c)(3) through 501 (c)(6).

Non-Exclusive Contract

6.1.  This Contract has been awarded with the understanding and agreement that it is for the sole convenience of
the State. The State reserves the right to obtain like goods or services from another source when necessary.
Off-Contract purchase authorization(s) may only be approved by the State Procurement Office. Approvals
shall be at the exclusive discretion of the State and shall be final. Off-Contract procurement shall be consistent
with the Arizona Procurement Code.

6.2.  Contractor shall fully cooperate and carefully coordinate its work with the work of other Contractors. The
Contractor shall not commit or permit any act which will interfere with the performance of work by any other
Contractor.

Contract Type

7.1.  This shall be a Firm Fixed-Price Contract

Multiple Awards

8.1. The State has a large number and variety of potential using agencies at locations throughout Arizona. In order
to assure that any ensuing contracts will allow the State to fulfill current and further requirements, the State
reserves the right to award contracts to multiple companies. The actual utilization of any contract will be at the
sole discretion of the State. The fact that the State may make multiple awards should be taken into
consideration by each potential Contractor.

Good Faith Cooperation with the State

9.1. The Contractor shall cooperate fully, in good faith, with the State as may be required in the performance of this
Contract. This shall include attendance at meetings, discussion, and hearings, as may be required;
presentation of data, as may be requested from time to time by the State to effect such cooperation; and
compliance with all directives issued by the State. The Contractor shall not commit or permit any act which will
interfere with the performance of work by State employees.

Task Assigniment.

10.1. All services to be performed as described in this contract, shall be dictated by Task Assighment by the Eligible
Agency. The Contractor shall not begin performance of any work under this Contract without first receiving a
Task Assignment and Purchase Order issued by the Eligible Agency. In addition, the Contractor understands
and agrees that the Task Assignment shall be performed on behalf of the Eligible Agency, which shall be
responsible for the oversight and approval of the completed Task Assignment. All work performed under a
Task Assignment shall be performed in accordance with the Contract. The Eligible Agency will communicate
the Task Assignment to the Contractor describing the requested requirements.

10.2. Pricing may be negotiated on a Task Assignment Basis and shall not exceed Contract pricing.

Billing and Compensation

11.1. Contractor shall include the applicable prices for all services provided under the Contract, within the invoices
submitted to the Eligible Agency and upon receipt of an undisputed payment by the Eligible Agency, wherein
the amount of the Contractor’s fees are not the subject of the dispute, Contract shall deduct the amount of
their fees from the Eligible Agencies payment.

11.2. Invoices shall itemize all costs and fees for Advertising Services, including all expenses required to be prepaid
by the Contractor and pass-through costs. In the case of pass-through costs, the Contractor shall pay for all
such goods and services purchased for the Eligible Agency and shall submit invoices to the Eligible Agency for
reimbursement, itemizing such expenditures without mark-up of any kind.

11.3. The State will not make payments to any Entity, Group or individual other than the Contractor with the Federal
Employer Identification (FEI}) Number identified in the Contract. Contractor invoices requesting payment to any
Entity, Group or individual other than the contractually specified Contractor shall be returned to the Contractor

for correction.
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12.

13.

14.

15.

16.

17.

18.

11.4. Contractor shall review and ensure that the invoices for services provided show the correct Contractor name
prior to sending the payment.

11.5. If the Contractor Name and FEI Number change, the Contractor must complete an “Assignment and
Agreement’ form transferring contract rights and responsibilities to the new Contractor. The State must
indicate consent on the form. A written Contract Amendment must be signed by both parties and a new W-9
form must be submitted by the new Contractor and entered into the system prior to any payments being made
to the new Contractor.

11.6. REMOVED (Reference Solicitation Amendment 1)

11.7. Media Mark-Up shall be based off the Net Media Cost.

Price Adjustments

12.1. Throughout the life of the Contract, the State reserves the right to pursue negotiations with the Contractor to
secure price reductions. Any negotiated price changes shall be documented via a bilateral Contract
Amendment.

Subcontractors
13.1. Supplemental to the Subcontractor term in the Uniform Terms and Conditions, Contractor shall not enter into

any Subcontract under this Contract, for the provision of supplies or performance of services under this
Contract, without the advance written approval, by way of bilateral Contract Amendment, of the State
Procurement Office. When requesting the Procurement Officer’s approval, the Contractor shall list all new
subcontractors, their contact information, certifications required of them, their Minority and Women Owned
Enterprise status (cite any certifications use in determining such status) as well as the Subcontractor's
proposed responsibilities under the Contract. The Subcontractor's most current certificate of insurance shall be
provided at this time as well. With the request, Contractor shall certify that all Subcontracts incorporate by
reference the terms and conditions of the Contract.

Accuracy of Work

14.1. The Contractor shall be responsible for the accuracy of the work and shall promptly make all necessary
revisions or corrections resulting from errors and omissions on the part of the Contractor without additional
compensation. Acceptance of the work by the State will not relieve the Contractor of the responsibility for
subsequent correction of any such errors and the clarification of any ambiguities.

New Equipment

15.1. All equipment, materials, parts and other components incorporated in the work or an item covered by this
Contract shall be new, of the latest model and of the most suitable grade for the purpose intended.

Electronic or Information Technology Products/Services

16.1. Unless specifically authorized in the Contract, any electronic or information technology offered to the State
under this Solicitation shall comply with A.R.S. § 41-3531 and § 41-3532 and Section 508 of the Rehabilitation
Act of 1973, which requires that employees and members of the public shall have access to and use of
information technology that is comparable to the access and use by employees and members of the public
who are not individuals with disabilities.

16.2. Copies of all source code files produced under the Contract, required to develop the system object code and
firmware, with any compilers, utilities, hardware, and required instructions, must be held in escrow for the
duration of the Contract. Versions of the executables shall also be placed in escrow.

16.3. Current Product (Software). All products or software offered in this Contract shall be in current and ongoing
production, shall have been formally announced for general marketing purposes; shall be a version currently
functioning in a user (pay customer) environment and capable of meeting or exceeding all specifications and
requirements set forth.

Protection of Facilities and Grounds

17.1. The Contractor shall provide the services contained herein in such a manner that does not result in damage to
State facilities, grounds, landscaping, equipment, utilities, or structures. In the event that damage does occur
during the performance of this Contract, the Contractor shall repair or replace the damage at no cost to the
State as specified by the Contract Officer Representative.

17.2. Should the Contractor fail or refuse to make proper repairs or replacements, the Contractor shall be liable for
the cost thereof which may be deducted from unpaid invoices or by any other means provided by law. Any
and all equipment supplied by the Contractor(s) for use by the Eligible Agency shall remain the property of the
Contractor.

17.3. The State shall be under no obligation to the Contractor in regards to any restoration or rehabilitation of the
Contractor's premises or property during the Contract term or after the final Contract expiration date.

Safety Standards
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19.

20.

21.

22.

23.

24.

25.

18.1. All items supplied under this Contract must comply with the current applicable occupational safety and health
standards of the State of Arizona Industrial Commission, applicable building and electrical codes, and The
National Fire Protection Association Standards.

Confidentiality of Records

19.1. The Contractor shall establish and maintain procedures and controls acceptable to the State for the purpose of
assuring that information or data in its possession is not mishandled, misused, released, disclosed, or used in
an inappropriate manner by it, its agents, officers, or employees. This includes information contained in its
records obtained from the State or others, necessary for Contract performance. The Contractor shall take all
reasonable steps and precautions to safeguard this information and data and shall not divulge the information
or data to parties other than those needed for the performance of duties under the Contract.

Ownership of Intellectual Property

20.1. To the extent any work created by Contractor does not qualify as a "work for hire," under the Ownership of
Intellectual Property section of the Uniform Terms and Conditions, Contractor hereby assigns, transfers,
releases, and conveys to the State all rights, title, and interest to such Intellectual Property, including but not
limited to all copyright, invention, trademark, trade name and trade secret rights, and United States patent
rights or other patent rights recognized by a treaty to which the United States is a signatory.

20.2. Notwithstanding anything to the contrary in this Contract, if the State elects, in its sole and absolute discretion,
to relinquish its ownership interest in any or all of the Intellectual Property, the State shall have the rights to
use, modify, reproduce, release, perform, display, sublicense or disclose such Intellectual Property within
State government and operations without restriction for any activity in which the State is a party (collectively,
"Government Purpose Rights").

Vendor Performance Reports

21.1. Program management shall document Contractor performance, whether exemplary or needing improvement
where corrective action is needed or desired. Copies of corrective action reports will be forwarded to the State
Procurement Office for review and any necessary follow-up. The State Procurement Office may contact the
Contractor upon receipt of the report and may request corrective action. The State Procurement Office shall
discuss the Contractor’'s suggested corrective action plan with the Contract Officer Representative for approval

of the plan.

Licenses

22.1. The Contractor shall maintain in current status all Federal, State and Local licenses and permits required for
the operation of a business conducted by the Contractor.

Key Personnel
23.1. Contractor shall provide an adequate number of appropriately qualified and authorized individuals dedicated to

the successful performance of the Contract. Contractor shall at a minimum, designate those specific Key
Personnel required by the State along with all other Key Personnel who will support Contractor's performance
of the services described herein. Contractor shall maintain a list of all such Key Personnel and their respective
information and keep this list and the State updated in this regard throughout the Term of the Contract. Should
the actions or inactions of Contractor's Key Personnel delay, compromise, aggravate or otherwise prove to be
disharmonious to the Contractors successful performance of the required Services, at the State’s reasonable
request Contractor shall replace or reassign such Key Personnel. Any replacement Key Personnel shall be of
comparable knowledge. skills and abilities as the previous Key Personnel. All replacement Key Personnel
shall be presented to the State for review and approval.

Travel

24.1. In- State travel or per diem by the Contractor to carry out its obligations under the Contract shall be at the
Contractor's expense.

24.2. Out of State travel costs shall be reimbursed in accordance with the Travel Policies and Procedures set forth
by the State of Arizona’s General Accounting Office. Current Policies and Procedures can be found at
http://www.gao.az.gov/travel/. If the Contractor anticipates travel for the project, the Contractor shall add a line
to the quote identifying travel reimbursement compliant with the contract.

Appropriation of Funds

25.1. Every payment obligation of the Agency under this Contract is conditioned upon the availability of funds
appropriated or allocated for the payment of such obligation. If funds are not allocated and available for the
continuance of this Contract, this Contract may be terminated by the Agency at the end of the period for which
funds are available. No liability shall accrue to the Agency or the State of Arizona in the event this provision is
exercised, and neither the Agency nor the State shall be obligated or liable for any future payments or for any
damages as a result of termination under this paragraph.
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26. Suspension or Debarment Certification

26.1.

By signing the offer section of the Offer and Acceptance page, the bidder or Offeror certifies that the firm,
business or person submitting the vid or offer has not been debarred, suspended or otherwise lawfully
precluded from participating in any public procurement activity with any federal, state or local government.
Signing the offer section without disclosing all pertinent information about a debarment or suspension shall
result in rejection of the bid or offer or cancellation of a contract. The State also may exercise any other
remedy available by law.

27. IT 508 Compliance

28.

29.

30.

27.1.

Unless specifically authorized in the Contract, any electronic or information technology offered to the State of
Arizona under this solicitation shall comply with A.R.S. § 41-3531 and 3532 and Section 508 of the
Rehabilitation Act of 1973, which requires that employees and members of the public shall have access to and
use of information technology that is comparable to the access and use by employees and members of the
public who are not individuals with disabilities.

Financial Soundness

28.1.

The Contractor must be financially stable and able to substantiate the financial stability of its company. If
requested, current financial statements or other financial information deemed appropriate documenting
financial soundness must be provided within five (5) business days of request. The State reserves the right to
request additional documentation from the Contractor, regarding financial stability or reports on financial
stability from independent financial rating services. The State reserves the right to reject Contractor if it does
not demonstrate financial stability sufficient for the scope of this Contract. The State must be notified in writing
of any substantial change in the Contractor's financial condition during the term of the Contract. Failure to
notify the Eligible Agency of such a substantial change in financial condition will be sufficient grounds for
terminating the Contract.

Americans with Disabilities Act of 1990

29.1.

29.2.

The Contractor shall comply with the Americans with Disabilities Act of 1990 (Public Law 101-336) and the
Arizona Disability Act of 1992 (A.R.S § 41-1492 et. seq.), which prohibits discrimination of the basis of physical
or mental disabilities in delivering contract services or in the employment, or advancement in employment of
qualified individuals.

Persons with a disability may request a reasonable accommodation, such as a sign language interpreter, by
contacting the Contractor. Request should be made as early as possible to allow time to arrange the
accommodation.

Administrative Fee/Usage

30.1.

30.2.

30.3.

30.4.

Contractor shall pay an Administrative Fee to the State in the amount of one percent (1%) of the total contract
sales. The Administrative Fee is calculated based on all sales transacted under the contract, minus all taxes
and any returns or credits. The Administrative Fee shall not be charged directly to the customer, e.g., as a
separate line item, a fee or a surcharge, but shall be included in the contract’s unit prices.
The Administrative Fee shall be submitted, along with a Quarterly Usage Report documenting all contract
sales, to the State Procurement Office within thirty (30) days following the end of each calendar quarter. For
more information on the Quarterly Usage Report or the Administrative Fee, its calculation, submission or use,
see the State Procurement Office’s web site at https://spo.az.gov/contractor-resources/statewide-contracts-
administrative-fee.
At its option, the State may limit the applicability of the Administrative Fee to contract sales from some
customers and not to others, e.g., fee is only applicable to sales from members of the State Purchasing
Cooperative and not sales to State Agencies. See the State’s website (above) form more information in this
regard. The State will provide thirty (30) days written notice before exercising or changing this option.
The applicable Administrative Fee shall be submitted, along with a Quarterly Usage Report to the State
Procurement Office no later than the last day of the month following the end of each calendar quarter.
Administrative Fees shall be submitted to the following address:

Department of Administration

Controller's Office

Attn: “Statewide Contracts Administrative Fee”

100 N. 15" Avenue, Suite 202

Phoenix, AZ 85007

The submission schedule for Administrative Fees and Usage Reports shall be as follows:

FY Q1 (July-September) Due October 31

FY Q2 (October-December) Due January 31
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30.5.

FY Q3 (January-March) Due April 30

FY Q4 (April-June) Due July 31
Failure to remit Administrative fees in a timely manner or remit fees inconsistent with the contract’s
requirements may result in the State exercising any recourse available under the contract including a third
party audit of all contract activity. Should an audit be required by the State, the contractor shall reimburse the
State for all costs associated with the audit up to $5,000 or one (1%) percent of the contract's estimated
annual value, whichever is higher.

31. Indemnification

31.1.

31.2.

To the fullest extent permitted by law, Contractor shall defend, indemnify, and hold harmless the State of
Arizona, and its departments, agencies, boards, commissions, universities, officers, officials, agents, and
employees (hereinafter referred to as “Indemnitee”) from and against any and all claims, actions, liabilities,
damages, losses, or expenses (including court costs, attorneys’ fees, and costs of claim processing,
investigation and litigation) (hereinafter referred to as “Claims”) for bodily injury or personal injury (including
death), or loss or damage to tangible or intangible property caused, or alleged to be caused, in whole or in
part, by the negligent or willful acts or omissions of Contractor or any of its owners, officers, directors, agents,
employees or subcontractors. This indemnity includes any claim or amount arising out of, or recovered under,
the Workers' Compensation Law or arising out of the failure of such Contractor to conform to any federal,
state, or local law, statute, ordinance, rule, regulation, or court decree. It is the specific intention of the parties
that the Indemnitee shall, in all instances, except for Claims arising solely from the negligent or willful acts or
omissions of the Indemnitee, be indemnified by Contractor from and against any and all claims. It is agreed
that Contractor will be responsible for primary loss investigation, defense, and judgment costs where this
indemnification is applicable. In consideration of the award of this contract, the Contractor agrees to waive all
rights of subrogation against the State of Arizona, its officers, officials, agents, and employees for losses
arising from the work performed by the Contractor for the State of Arizona.

This indemnity shall not apply if the contractor or sub-contractor(s) is/are an agency, board, commission or
university of the State of Arizona.

32. Insurance Requirements

321.

32.2.

32.3.

Contractor and subcontractors shall procure and maintain, until all of their obligations have been discharged,

including any warranty periods under this Contract, insurance against claims for injury to persons or damage

to property arising from, or in connection with, the performance of the work hereunder by the Contractor, its

agents, representatives, employees or subcontractors.

The Insurance Requirements herein are minimum requirements for this Contract and in no way limit the

indemnity covenants contained in this Contract. The State of Arizona in no way warrants that the minimum

limits contained herein are sufficient to protect the Contractor from liabilities that arise out of the performance

of the work under this Contract by the Contractor, its agents, representatives, employees or subcontractors,

and the Contractor is free to purchase additional insurance.

Minimum Scope and Limits of Insurance. Contractor shall provide coverage with limits of liability not less than

those stated below.

32.3.1. Commercial General Liability — Occurrence Form. Policy shall include bodily injury, property
damage, and broad form contractual liability coverage.

32.3.1.1. General Aggregate $2,000,000
32.3.1.2. Products — Completed Operations Aggregate  $1,000,000
32.3.1.3. Personal and Advertising Injury $1,000,000
32.3.1.4. Damage to Rented Premises $ 50,000
32.3.1.5. Each Occurrence $1,000,000

32.3.1.5.1. The policy shall be endorsed, as required by this written agreement, to
include the State of Arizona, and its departments, agencies, boards,
commissions, universities, officers, officials, agents, and employees as
additional insureds with respect to liability arising out of the activities
performed by or on behalf of the Contractor.

32.3.1.5.2. Policy shall contain a waiver of subrogation endorsement, as required by
this written agreement, in favor of the State of Arizona, and its
departments, agencies, boards, commissions, universities, officers,
officials, agents, and employees for losses arising from work performed by
or on behalf of the Contractor.
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32.3.2.

32.3.3.

32.3.4.

32.3.5.

Automobile Liability. Bodily Injury and Property Damage for any owned, hired, and/or non-owned
vehicles used in the performance of this Contract.

32.3.2.1.

Combined Single Limit (CSL) $1,000,000

32.3.2.1.1. Policy shall be endorsed, as required by this written agreement, to include
the State of Arizona, and its departments, agencies, boards, commissions,
universities, officers, officials, agents, and employees as additional
insureds with respect to liability arising out of the activities performed by,
or on behalf of, the Contractor involving automobiles owned, hired and/or
non-owned by the Contractor.

32.3.2.1.2. Policy shall contain a waiver of subrogation endorsement as required by
this written agreement in favor of the State of Arizona, and its
departments, agencies, boards, commissions, universities, officers,
officials, agents, and employees for losses arising from work performed by
or on behalf of the Contractor.

Workers' Compensation and Employers’ Liability

32.3.31.
32.3.3.2.

32.3.3.3.

32.3.3.4.

Workers’ Compensation Statutory
Employers’ Liability

32.3.3.2.1. Each Accident $1,000,000
32.3.3.2.2. Disease ~ Each Employee $1,000,000
32.3.3.2.3. Disease — Policy Limit $1,000,000

Policy shall contain a waiver of subrogation endorsement, as required by this written
agreement, in favor of the State of Arizona, and its departments, agencies, boards,
commissions, universities, officers, officials, agents, and employees for losses arising
from work performed by or on behalf of the Contractor.

This requirement shall not apply to each Contractor or subcontractor that is exempt
under A.R.S. § 23-901, and when such Contractor or subcontractor executes the
appropriate waiver form (Sole Proprietor or Independent Contractor).

Professional Liability (Errors and Omissions Liability)

32.3.441.
32.3.4.2.
32.3.4.3.

32.3.4.4.

Each Claim $2,000,000

Annual Aggregate $2,000,000

In the event that the Professional Liability insurance required by this Contract is written
on a claims-made basis, Contractor warrants that any retroactive date under the policy
shall precede the effective date of this Contract and, either continuous coverage will be
maintained, or an extended discovery period will be exercised, for a period of two (2)
years beginning at the time work under this Contract is completed.

The policy shall cover professional misconduct or negligent acts for those positions
defined in the Scope of Work of this contract.

Network Security (Cyber) and Privacy Liability

32.3.5.1.

32.3.56.2.

32.3.5.3.

32.3.54.

32.3.5.5.

Each Claim $2,000,000

Annual Aggregate $2,000,000

Such insurance shall include, but not be limited to, coverage for third party claims and
losses with respect to network risks (such as data breaches, unauthorized access or
use, ID theft, theft of data) and invasion of privacy regardless of the type of media
involved in the loss of private information, crisis management and identity theft response
costs. This should also include breach notification costs, credit remediation and credit
monitoring, defense and claims expenses, regulatory defense costs plus fines and
penalties, cyber extortion, computer program and electronic data restoration expenses
coverage (data asset protection), network business interruption, computer fraud
coverage, and funds transfer loss.

In the event that the Network Security and Privacy Liability insurance required by this
Contract is written on a claims-made basis, Contractor warrants that any retroactive date
under the policy shall precede the effective date of this Contract and, either continuous
coverage will be maintained, or an extended discovery period will be exercised for a
period of two (2} years beginning at the time work under this Contract is completed.

The policy shall be endorsed, as required by this written agreement, to include the State
of Arizona, and its departments, agencies, boards, commissions, universities, officers,
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32.4.

32.5.

32.6.

32.7.

32.8.

32.9.

officials, agents, and employees as additional insureds with respect to liability arising out
of the activities performed by or on behalf of the Contractor.
32.3.5.6. Policy shall contain a waiver of subrogation endorsement, as required by this written
agreement, in favor of the State of Arizona, and its departments, agencies, boards,
commissions, universities, officers, officials, agents, and employees for losses arising
from work performed by or on behalf of the Contractor.
Additional Insurance Requirements. The policies shall include, or be endorsed to include, as required by this

written agreement, the following provisions:
32.4.1. The Contractor's policies, as applicable, shall stipulate that the insurance afforded the Contractor

shall be primary and that any insurance carried by the Department, its agents, officials, employees
or the State of Arizona shall be excess and not contributory insurance, as provided by A.R.S. § 41-
621 (E).
32.4.2. Insurance provided by the Contractor shall not limit the Contractor’s liability assumed under the
indemnification provisions of this Contract.
Notice of Cancellation. Applicable to all insurance policies required within the Insurance Requirements of this
Contract, Contractor’s insurance shall not be permitted to expire, be suspended, be canceled, or be materially
changed for any reason without thirty (30) days prior written notice to the State of Arizona. Within two (2)
business days of receipt, Contractor must provide notice to the State of Arizona if they receive notice of a
policy that has been or will be suspended, canceled, materially changed for any reason, has expired, or will be
expiring. Such notice shall be sent directly to the Department and shall be mailed, emailed, hand delivered or
sent by facsimile transmission to (State Representative’s Name, Address & Fax Number).
Acceptability of Insurers. Contractor’s insurance shall be placed with companies licensed in the State of
Arizona or hold approved non-admitted status on the Arizona Department of Insurance List of Qualified
Unauthorized Insurers. Insurers shall have an “A.M. Best’ rating of not less than A- VII. The State of Arizona in
no way warrants that the above-required minimum insurer rating is sufficient to protect the Contractor from
potential insurer insolvency.

Verification of Coverage
32.7.1.  Contractor shall furnish the State of Arizona with certificates of insurance (valid ACORD form or

equivalent approved by the State of Arizona) evidencing that Contractor has the insurance as
required by this Contract. An authorized representative of the insurer shall sign the certificates.
32.7.1.1. All such certificates of insurance and policy endorsements must be received by the State
before work commences. The State's receipt of any certificates of insurance or policy
endorsements that do not comply with this written agreement shall not waive or
otherwise affect the requirements of this agreement.
32.7.1.2. Each insurance policy required by this Contract must be in effect at, or prior to,
commencement of work under this Contract. Failure to maintain the insurance policies
as required by this Contract, or to provide evidence of renewal, is a material breach of
contract.
32.7.1.3. All certificates required by this Contract shall be sent directly to the Department. The
State of Arizona project/contract number and project description shall be noted on the
certificate of insurance. The State of Arizona reserves the right to require complete -
copies of all insurance policies required by this Contract at any time.
Subcontractors. Contractor’s certificate(s) shall include all subcontractors as insureds under its policies or
Contractor shall be responsible for ensuring and/or verifying that all subcontractors have valid and collectable
insurance as evidenced by the certificates of insurance and endorsements for each subcontractor. All
coverages for subcontractors shall be subject to the minimum Insurance Requirements identified above. The
Department reserves the right to require, at any time throughout the life of the Contract, proof from the
Contractor that its subcontractors have the required coverage.
Approval and Modifications. The Contracting Agency, in consultation with State Risk, reserves the right to
review or make modifications to the insurance limits, required coverages, or endorsements throughout the life
of this contract, as deemed necessary. Such action will not require a formal Coniract amendment but may be

made by administrative action.

32.10. Exceptions. In the event the Contractor or subcontractor(s) is/are a public entity, then the Insurance

Requirements shall not apply. Such public entity shall provide a certificate of self-insurance. If the Contractor
or subcontractor(s) is/are a State of Arizona agency, board, commission, or university, none of the above shall

apply.
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1.

Definition of Terms. As used in this Solicitation and any resulting Contract, the terms listed below are defined as

follows:

1.1.
1.2

oor W

1.12.
1.13.

2.1.

2.2.

2.3.

24,
2.5.

2.6.

27

3.1.

“Affachment” means any item the Solicitation requires the Offeror to submit as part of the Offer.

“Contract” means the combination of the Solicitation, including the Uniform and Special Instructions to
Offerors, the Uniform and Special Terms and Conditions, and the Specifications and Statement or Scope of
Work; the Offer and any Best and Final Offers; and any Solicitation Amendments or Contract Amendments.
"Contract Amendment” means a written document signed by the Procurement Officer that is issued for the
purpose of making changes in the Contract.

“Contractor” means any person who has a Contract with the State.

‘Days” means calendar days unless otherwise specified.

“Exhibit” means any item labeled as an Exhibit in the Solicitation or placed in the Exhibits section of the
Solicitation.

“Gratuity” means a payment, loan, subscription, advance, deposit of money, services, or anything of more than
nominal value, present or promised, unless consideration of substantially equal or greater value is received.
“Materials” means all property, including equipment, supplies, printing, insurance and leases of property but
does not include land, a permanent interest in land or real property or leasing space.

‘Procurement Officer’ means the person, or his or her designee, duly authorized by the State to enter into and
administer Contracts and make written determinations with respect to the Contract.

“Services” means the furnishing of labor, time or effort by a contractor or subcontractor which does not involve
the delivery of a specific end product other than required reports and performance, but does not include
employment agreements or collective bargaining agreements.

“Subcontract” means any Contract, express or implied, between the Contractor and another party or between
a subcontractor and another party delegating or assigning, in whole or in part, the making or furnishing of any
material or any service required for the performance of the Contract.

“Stale” means the State of Arizona and Department or Agency of the State that executes the Contract.

“State Fiscal Year” means the period beginning with July 1 and ending June 30.

Contract Interpretation

Arizona Law. The Arizona law applies to this Contract including, where applicable, the Uniform Commercial
Code as adopted by the State of Arizona and the Arizona Procurement Code, Arizona Revised Statutes
(A.R.8.) Title 41, Chapter 23, and its implementing rules, Arizona Administrative Code (A.A.C.) Title 2, Chapter
7.

Implied Contract Terms. Each provision of law and any terms required by law to be in this Contract are a part
of this Contract as if fully stated in it.

Contract Order of Precedence. In the event of a conflict in the provisions of the Contract, as accepted by the
State and as they may be amended, the following shall prevail in the order set forth below:

2.31. Special Terms and Conditions;

2.3.2. Uniform Terms and Conditions;

2.3.3. Statement or Scope of Work;

2.3.4. Specifications;

2.3.5. Attachments;

2.3.6. Exhibits;

23.7. Documents referenced or included in the Solicitation.

Relationship of Parties. The Contractor under this Contract is an independent Contractor. Neither party to this
Contract shall be deemed to be the employee or agent of the other party to the Contract.

Severability. The provisions of this Contract are severable. Any term or condition deemed illegal or invalid shall
not affect any other term or condition of the Contract.

No Parole Evidence. This Contract is intended by the parties as a final and complete expression of their
agreement. No course of prior dealings between the parties and no usage of the trade shall supplement or
explain any terms used in this document and no other understanding either oral or in writing shall be binding.
No Waiver. Either party’s failure to insist on strict performance of any term or condition of the Contract shall
not be deemed a waiver of that term or condition even if the party accepting or acquiescing in the
nonconforming performance knows of the nature of the performance and fails to object to it.

Contract Administration and Operation

Records. Under A.R.S. § 35-214 and § 35-215, the Contractor shall retain and shall contractually require each
subcontractor to retain all data and other “records” relating to the acquisition and performance of the Contract
for a period of five years after the completion of the Contract. All records shall be subject to inspection and
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3.2.
3.3.

3.4.

3.5

3.6.

3.7.

3.8.

3.9.

3.10.

3.11.

audit by the State at reasonable times. Upon request, the Contractor shall produce a legible copy of any or all
such records.

Non-Discrimination. The Contractor shall comply with State Executive Order No. 2009-09 and all other
applicable Federal and State laws, rules and regulations, including the Americans with Disabilities Act.

Audit. Pursuant to ARS § 35-214, at any time during the term of this Contract and five (5) years thereafter, the
Contractor’s or any subcontractor's books and records shall be subject to audit by the State and, where
applicable, the Federal Government, to the extent that the books and records relate to the performance of the
Contract or Subcontract.

Facilities Inspection and Materials Testing. The Contractor agrees to permit access to its facilities,
subcontractor facilities and the Contractor’s processes or services, at reasonable times for inspection of the
facilities or materials covered under this Contract. The State shall also have the right to test, at its own cost,
the materials to be supplied under this Contract. Neither inspection of the Contractor's facilities nor materials
testing shall constitute final acceptance of the materials or services. If the State determines non-compliance of
the materials, the Contractor shall be responsible for the payment of all costs incurred by the State for testing
and inspection.

Notices. Notices to the Contractor required by this Contract shall be made by the State to the person indicated
on the Offer and Acceptance form submitted by the Contractor unless otherwise stated in the Contract.
Notices to the State required by the Contract shall be made by the Contractor to the Solicitation Contact
Person indicated on the Solicitation cover sheet, unless otherwise stated in the Contract. An authorized
Procurement Officer and an authorized Contractor representative may change their respective person to
whom notice shall be given by written notice to the other and an amendment to the Contract shall not be
necessary.

Advertising, Publishing and Promotion of Contract. The Contractor shall not use, advertise or promote
information for commercial benefit concerning this Contract without the prior written approval of the
Procurement Officer.

Property of the State. Any materials, including reports, computer programs and other deliverables, created
under this Contract are the sole property of the State. The Contractor is not entitled to a patent or copyright on
those materials and may not transfer the patent or copyright to anyone else. The Contractor shall not use or
release these materials without the prior written consent of the State.

Ownership of Intellectual Property. Any and all intellectual property, including but not limited to copyright,
invention, trademark, trade name, service mark, and/or trade secrets created or conceived pursuant to or as a
result of this contract and any related subcontract (“Intellectual Property”), shall be work made for hire and the
State shall be considered the creator of such Intellectual Property. The agency, department, division, board or
commission of the State of Arizona requesting the issuance of this contract shall own (for and on behalf of the
State) the entire right, title and interest to the Intellectual Property throughout the world. Contractor shall notify
the State, within thirty (30) days, of the creation of any Intellectual Property by it or its subcontractor(s).
Contractor, on behalf of itself and any subcontractor(s), agrees to execute any and all document(s) necessary
to assure ownership of the Intellectual Property vests in the State and shall take no affirmative actions that
might have the effect of vesting all or part of the Intellectual Property in any entity other than the State. The
Intellectual Property shall not be disclosed by contractor or its subcontractor(s) to any entity not the State
without the express written authorization of the agency, department, division, board or commission of the State
of Arizona requesting the issuance of this contract.

Federal Immigration and Nationality Act. The contractor shall comply with all federal, state and local
immigration laws and regulations relating to the immigration status of their employees during the term of the
contract. Further, the contractor shall flow down this requirement to all subcontractors utilized during the term
of the contract. The State shall retain the right to perform random audits of contractor and subcontractor
records or to inspect papers of any employee thereof to ensure compliance. Should the State determine that
the contractor and/or any subcontractors be found noncompliant, the State may pursue all remedies allowed
by law, including, but not limited to; suspension of work, termination of the contract for default and suspension
and/or debarment of the contractor.

E-Verify Reguirements. In accordance with A.R.S. § 41-4401, Contractor warrants compliance with all Federal
immigration laws and regulations relating to employees and warrants its compliance with Section A.R.S. § 23-
214, Subsection A.

Offshore Performance of Work Prohibited. Any services that are described in the specifications or scope of
work that directly serve the State of Arizona or its clients and involve access to secure or sensitive data or
personal client data shall be performed within the defined territories of the United States. Unless specifically
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stated otherwise in the specifications, this paragraph does not apply to indirect or ‘overhead' services,
redundant back-up services or services that are incidental to the performance of the contract. This provision
applies to work performed by subcontractors at all tiers.

4. Costs and Payments

4.1.

4.2.

4.3.

4.4.

4.5,

5.
5.1.
5.2.
5.3.
6.
6.1.
6.2.

Payments. Payments shall comply with the requirements of A.R.S. Titles 35 and 41, Net 30 days. Upon receipt
and acceptance of goods or services, the Contractor shall submit a complete and accurate invoice for payment
from the State within thirty (30) days.

Delivery. Unless stated otherwise in the Contract, all prices shall be F.O.B. Destination and shall include all

freight delivery and unloading at the destination.

Applicable Taxes.

4.3.1. Payment of Taxes. The Contractor shall be responsible for paying all applicable taxes.

432 State and Local Transaction Privilege Taxes. The State of Arizona is subject to all applicable state
and local transaction privilege taxes. Transaction privilege taxes apply to the sale and are the
responsibility of the seller to remit. Failure to collect such taxes from the buyer does not relieve the
seller from its obligation to remit taxes.

4.3.3. Tax Indemnification. Contractor and all subcontractors shall pay all Federal, state and local taxes
applicable to its operation and any persons employed by the Contractor. Contractor shall, and
require all subcontractors to hold the State harmless from any responsibility for taxes, damages and
interest, if applicable, contributions required under Federal, and/or state and local laws and
regulations and any other costs including transaction privilege taxes, unemployment compensation
insurance, Social Security and Worker's Compensation.

4.3.4. IRS W9 Form. In order to receive payment the Contractor shall have a current LR.S. W9 Form on
file with the State of Arizona, unless not required by law.

Availability of Funds for the Next State Fiscal Year. Funds may not presently be available for performance

under this Contract beyond the current state fiscal year. No legal liability on the part of the State for any

payment may arise under this Contract beyond the current state fiscal year until funds are made available for
performance of this Contract.

Availability of Funds for the Current State Fiscal Year. Should the State Legislature enter back into session

and reduce the appropriations or for any reason and these goods or services are not funded, the State may

take any of the following actions:

4.5.1. Accept a decrease in price offered by the Contractor;
452 Cancel the Contract; or
4.5.3. Cancel the Contract and re-solicit the requirements.

Contract Changes

Amendments. This Contract is issued under the authority of the Procurement Officer who signed this Contract.
The Contract may be modified only through a Contract Amendment within the scope of the Contract. Changes
to the Contract, including the addition of work or materials, the revision of payment terms, or the substitution of
work or materials, directed by a person who is not specifically authorized by the procurement officer in writing
or made unilaterally by the Contractor are violations of the Contract and of applicable law. Such changes,
including unauthorized written Contract Amendments shall be void and without effect, and the Contractor shall
not be entitled to any claim under this Contract based on those changes.

Subcontracts. The Contractor shall not enter into any Subcontract under this Contract for the performance of
this contract without the advance written approval of the Procurement Officer. The Contractor shall clearly list
any proposed subcontractors and the subcontractor's proposed responsibilities. The Subcontract shall
incorporate by reference the terms and conditions of this Contract.

Assignment of Delegation. The Contractor shall not assign any right nor delegate any duty under this Contract
without the prior written approval of the Procurement Officer. The State shall not unreasonably withhold

approval.

Risk and Liability

Risk of Loss. The Contractor shall bear all loss of conforming material covered under this Contract until
received by authorized personnel at the location designated in the purchase order or Contract. Mere receipt
does not constitute final acceptance. The risk of loss for nonconforming materials shall remain with the
Contractor regardless of receipt.

Indemnification.

6.2.1. Contractor/Vendor Indemnification (Not Public Agency). The parties to this contract agree that the

State of Arizona, its departments, agencies, boards and commissions shall be indemnified and held
City of Glendale - Exhibit A




State of Arizona

. ugs State Procurement Office
Uniform Terms and Conditions 100 N 15th Ave., Suite 201

Phoenix, AZ 85007

Contract No.: ADSPO17-145336
Description: Marketing - Statewide

6.3.

6.4.

6.5.

harmless by the contractor for the vicarious liability of the State as a result of entering into this
contract. However, the parties further agree that the State of Arizona, its departments, agencies,
boards and commissions shall be responsible for its own negligence. Each party to this contract is
responsible for its own negligence.

6.2.2. Public Agency Language Only. Each party (as 'indemnitor’) agrees to indemnify, defend, and hold
harmless the other party (as 'indemnitee’) from and against any and all claims, losses, liability,
costs, or expenses (including reasonable attorney's fees) (hereinafter collectively referred to as
‘claims') arising out of bodily injury of any person (including death) or property damage but only to
the extent that such claims which result in vicarious/derivative liability to the indemnitee, are caused
by the act, omission, negligence, misconduct, or other fault of the indemnitor, its officers, officials,
agents, employees, or volunteers."

Indemnification — Patent and Copyright. The Contractor shall indemnify and hold harmless the State against

any liability, including costs and expenses, for infringement of any patent, trademark or copyright arising out of

Contract performance or use by the State of materials furnished or work performed under this Contract. The

State shall reasonably notify the Contractor of any claim for which it may be liable under this paragraph. If the

contractor is insured pursuant to A.R.S. § 41-621 and § 35-154, this section shall not apply.
Force Majeure.
6.4.1. Except for payment of sums due, neither party shall be liable to the other nor deemed in default
under this Contract if and to the extent that such party’s performance of this Contract is prevented
by reason of force majeure. The term “force majeure” means an occurrence that is beyond the
control of the party affected and occurs without its fault or negligence. Without limiting the foregoing,
force majeure includes acts of God; acts of the public enemy; war; riots; strikes; mobilization; labor
disputes; civil disorders; fire; flood; lockouts; injunctions-intervention-acts; or failures or refusals to
act by government authority; and other similar occurrences beyond the control of the party declaring
force majeure which such party is unable to prevent by exercising reasonable diligence.
6.4.2. Force Majeure shall not include the following occurrences:
6.4.2.1. Late delivery of equipment or materials caused by congestion at a manufacturer's plant
or elsewhere, or an oversold condition of the market;

6.4.2.2. Late performance by a subcontractor unless the delay arises out of a force majeure
occurrence in accordance with this force majeure term and condition; or

6.4.2.3.  Inability of either the Contractor or any subcontractor to acquire or maintain any required
insurance, bonds, licenses or permits.

6.4.3. If either party is delayed at any time in the progress of the work by force majeure, the delayed party
shall notify the other party in writing of such delay, as soon as is practicable and no later than the
following working day, of the commencement thereof and shall specify the causes of such delay in
such notice. Such notice shall be delivered or mailed certified-return receipt and shall make a
specific reference to this article, thereby invoking its provisions. The delayed party shall cause such
delay to cease as soon as practicable and shall notify the other party in writing when it has done so.
The time of completion shall be extended by Contract Amendment for a period of time equal to the
time that results or effects of such delay prevent the delayed party from performing in accordance
with this Contract.

6.4.4. Any delay or failure in performance by either party hereto shall not constitute default hereunder or
give rise to any claim for damages or loss of anticipated profits if, and to the extent that such delay
or failure is caused by force majeure.

Third Party Antitrust Violations. The Contractor assigns to the State any claim for overcharges resulting from

antitrust violations to the extent that those violations concern materials or services supplied by third parties to

the Contractor, toward fulfilment of this Contract.

7. Warranties

7.1.

7.2

Liens. The Contractor warrants that the materials supplied under this Contract are free of liens and shall

remain free of liens.
Quality. Unless otherwise modified elsewhere in these terms and conditions, the Contractor warrants that, for

one year after acceptance by the State of the materials, they shall be:

7.21. Of a quality to pass without objection in the trade under the Contract description;

7.2.2. Fit for the intended purposes for which the materials are used,;

7.2.3. Within the variations permitted by the Contract and are of even kind, quantity, and quality within
each unit and among all units;
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7.3.

7.4.

7.5.

7.6.

7.24. Adequately contained, packaged and marked as the Contract may require; and

7.2.5. Conform to the written promises or affirmations of fact made by the Contractor.

Fitness. The Contractor warrants that any material supplied to the State shall fully conform to all requirements

of the Contract and all representations of the Contractor, and shall be fit for all purposes and uses required by

the Contract.

Inspection/Testing. The warranties set forth in subparagraphs 7.1 through 7.3 of this paragraph are not

affected by inspection or testing of or payment for the materials by the State.

Compliance with Applicable Laws. The materiais and services supplied under this Contract shall comply with

all applicable Federal, state and local laws, and the Contractor shall maintain all applicable licenses and permit

requirements.

Survival of Rights and Obligations after Contract Expiration or Termination.

7.6.1. Contractor's Representations and Warranties. All representations and warranties made by the
Contractor under this Contract shall survive the expiration or termination hereof. In addition, the
parties hereto acknowledge that pursuant to A.R.S. § 12-510, except as provided in A.R.S. § 12-
529, the State is not subject to or barred by any limitations of actions prescribed in A.R.S., Title 12,
Chapter 5.

7.6.2. Purchase Orders. The Contractor shall, in accordance with all terms and conditions of the Contract,
fully perform and shall be obligated to comply with all purchase orders received by the Contractor
prior to the expiration or termination hereof, unless otherwise directed in writing by the Procurement
Officer, including, without limitation, all purchase orders received prior to but not fully performed and
satisfied at the expiration or termination of this Contract.

8. State’s Contractual Remedies

8.1.

8.2.

8.3.

8.5.

Right to Assurance. If the State in good faith has reason to believe that the Contractor does not intend to, or is
unable to perform or continue performing under this Contract, the Procurement Officer may demand in writing
that the Contractor give a written assurance of intent to perform. Failure by the Contractor to provide written
assurance within the number of Days specified in the demand may, at the State’s option, be the basis for
terminating the Contract under the Uniform Terms and Conditions or other rights and remedies available by
law or provided by the contract.

Stop Work Order.
8.2.1. The State may, at any time, by written order to the Contractor, require the Contractor to stop all or

any part, of the work called for by this Contract for period(s) of days indicated by the State after the
order is delivered to the Contractor. The order shall be specifically identified as a stop work order
issued under this clause. Upon receipt of the order, the Contractor shall immediately comply with its
terms and take all reasonable steps to minimize the incurrence of costs allocable to the work
covered by the order during the period of work stoppage.

8.2.2, If a stop work order issued under this clause is canceled or the period of the order or any extension
expires, the Contractor shall resume work. The Procurement Officer shall make an equitable
adjustment in the delivery schedule or Contract price, or both, and the Contract shall be amended in
writing accordingly.

Non-Exclusive Remedies. The rights and the remedies of the State under this Contract are not exclusive.

Nonconforming Tender. Materials or services supplied under this Contract shall fully comply with the Contract.

The delivery of materials or services or a portion of the materials or services that do not fully comply

constitutes a breach of contract. On delivery of nonconforming materials or services, the State may terminate

the Contract for default under applicable termination clauses in the Contract, exercise any of its rights and
remedies under the Uniform Commercial Code, or pursue any other right or remedy available to it.

Right of Offset. The State shall be entitled to offset against any sums due the Contractor, any expenses or

costs incurred by the State, or damages assessed by the State concerning the Contractor's non-conforming

performance or failure to perform the Contract, including expenses, costs and damages described in the

Uniform Terms and Conditions.

9. Contract Termination

9.1.

Cancellation for Conflict of Interest. Pursuant to A.R.S. § 38-511, the State may cancel this Contract within
three (3) years after Contract execution without penalty or further obligation if any person significantly involved
in initiating, negotiating, securing, drafting or creating the Contract on behalf of the State is or becomes at any
time while the Contract or an extension of the Contract is in effect an employee of or a consultant to any other
party to this Contract with respect to the subject matter of the Contract. The cancellation shall be effective
when the Contractor receives written notice of the cancellation unless the notice specifies a later time. If the
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Contractor is a political subdivision of the State, it may also cancel this Contract as provided in A.R.S. § 38-

511.

9.2. Gratuities. The State may, by written notice, terminate this Contract, in whole or in part, if the State determines
that employment or a Gratuity was offered or made by the Contractor or a representative of the Contractor to
any officer or employee of the State for the purpose of influencing the outcome of the procurement or securing
the Contract, an amendment to the Contract, or favorable treatment concerning the Contract, including the
making of any determination or decision about contract performance. The State, in addition to any other rights
or remedies, shall be entitled to recover exemplary damages in the amount of three times the value of the
Gratuity offered by the Contractor.

9.3. Suspension or Debarment. The State may, by written notice to the Contractor, inmediately terminate this
Contract if the State determines that the Contractor has been debarred, suspended or otherwise lawfully
prohibited from participating in any public procurement activity, including but not limited to, being disapproved
as a subcontractor of any public procurement unit or other governmental body. Submittal of an offer or
execution of a contract shall attest that the contractor is not currently suspended or debarred. If the contractor
becomes suspended or debarred, the contractor shall immediately notify the State.

9.4. Termination for Convenience. The State reserves the right to terminate the Contract, in whole or in part at any
time when in the best interest of the State, without penalty or recourse. Upon receipt of the written notice, the
Contractor shall stop all work, as directed in the notice, notify all subcontractors of the effective date of the
termination and minimize all further costs to the State. In the event of termination under this paragraph, all
documents, data and reports prepared by the Contractor under the Contract shall become the property of and
be delivered to the State upon demand. The Contractor shall be entitled to receive just and equitable
compensation for work in progress, work completed and materials accepted before the effective date of the
termination. The cost principles and procedures provided in A.A.C. R2-7-701 shall apply.

9.5. Termination for Default.

9.5.1. In addition to the rights reserved in the contract, the State may terminate the Contract in whole or in
part due to the failure of the Contractor to comply with any term or condition of the Contract, to
acquire and maintain all required insurance policies, bonds, licenses and permits, or to make
satisfactory progress in performing the Contract. The Procurement Officer shall provide written
notice of the termination and the reasons for it to the Contractor.

9.5.2. Upon termination under this paragraph, all goods, materials, documents, data and reports prepared
by the Contractor under the Contract shall become the property of and be delivered to the State on
demand.

9.5.3. The State may, upon termination of this Contract, procure, on terms and in the manner that it deems

appropriate, materials or services to replace those under this Contract. The Contractor shall be
liable to the State for any excess costs incurred by the State in procuring materials or services in
substitution for those due from the Contractor.
9.6. Continuation of Performance through Termination. The Contractor shall continue to perform, in accordance
with the requirements of the Contract, up to the date of termination, as directed in the termination notice.
10. Contract Claims
10.1.  All contract claims or controversies under this Contract shall be resolved according to A.R.S. Title 41, Chapter
23, Article 9, and rules adopted thereunder.

11. Arbitration
11.1. The parties to this Contract agree to resolve all disputes arising out of or relating to this contract through

arbitration, after exhausting applicable administrative review, to the extent required by A.R.S. § 12-1518,
except as may be required by other applicable statutes (Title 41).

12. Comments Welcome
12.1. The State Procurement Office periodically reviews the Uniform Terms and Conditions and welcomes any

comments you may have. Please submit your comments to: State Procurement Administrator, State
Procurement Office, 100 North 15th Avenue, Suite 201, Phoenix, Arizona, 85007.
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Profiles of Potential Contract Users
Disclaimer: The following should be considered examples of potential State Agencies’ use of this Contract. The profiles
indicate a possible or a historical service need for this Agency. This information should be used for illustrative purposes

only.

Arizona Commission for the Deaf and the Hard of Hearing
Mission:
The mission of the Arizona Commission for the Deaf and the Hard of Hearing (ACDHH) is to empower 1.2 million citizens
of Arizona who are Deaf, Deaf-Blind and Hand Hard of Hearing by providing general information, services, and educating
the community, about their rights to effective communication and equal access to public programs and services.

Backaround:
The primary outreach, information & referral goals of ACDHH is to ensure, in partnership with the public and private

sector, accessibility for the Deaf and Hard of Hearing. Additionally, to increase awareness of ACDHH services provided to
the citizens of Arizona.

Service Need:
ACDHH needs on-going comprehensive outreach and educational campaigns to reach targeted audience about the
following services it provides to the citizens of Arizona:
1. Telecommunications Relay Services
a. ACDHH administers a statewide 24-hour telephone relay services.
2. Telecommunications Equipment Distribution Program
a. ACDHH provides telephone equipment for qualified AZ residents who are Deaf, Hard of Hearing, Speech
Impaired, or Deaf-blind.
3. American Sign Language Interpreter Licensure
a. Law establishing Licensure; A.R.S. 36-1946, passed by Arizona State Legislature in 2000. It was
designed to create a statewide standard for sign language interpreters.
4. Empowerment
a. ACDHH inform and educate Deaf and Hard of Hearing individuals about their rights and the laws and
programs available to support those rights, the can become empowered as self-advocates.
5. Community Development
a. ACDHH works closely with community leaders to determine the resources available, and those that need
to be expanded or created to better serve Deaf and Hard of Hearing citizens in each region.

Marketing Services or Outlets:

Television

Radio

Newspapers

Magazines

Internet (Website, Social Media; Facebook, Twitters, YouTube etc.).

Alternative Media (Media buys, local and national conferences exhibit booths, Special interest media and Digital

media).

OB WN =

Arizona Exposition and State Fair
Mission:
The Mission of the Arizona Exposition and State Fair is to provide unlimited opportunity to celebrate Arizona's heritage,
youth, industry, traditions, and future by bringing the entire community together.

Background:
The Arizona Exposition and State Fair (ASF) produces an annual Arizona State Fair. The Fair provides family-friendly

entertainment at an economical cost. Highlights of the Fair experience include unique foods; thrill rides, and various
amusement activities. In addition, what makes a fair a “Fair” are the agricultural, arts & crafts, photography, fine arts, 4-H
and FFA animal or livestock exhibits and competitions. The Fair also hosts a variety of attractions, commercial sales
exhibits, grandstand events, concerts and other forms of entertainment.

Service Need:
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ASF needs high quality captivating commercials that inform potential patrons of the coming year's Fair dates. The primary
objective is to attract more people to the Fair each year. The challenge is to produce an advertisement that will be
noticed amid the thousands of advertising messages seen or heard each day. Also, the commercials should directly or
indirectly convey the fact that there is something for everyone at the Arizona State Fair. Since the month of October is
traditionally busy with competing events, it is especially important to catch people’s attention in a unique and creative way.
These commercials should be consistent with ASF’s image and also be appropriate for the advertising market and target
audiences.

Marketing Services or Outlets:
1. Television

2. Radio
3. Alternative Media

Arizona Department of Revenue
Mission:
The mission of the Arizona Department of Revenue is to administer tax laws fairly and efficiently for the people of Arizona.
It is our vision that we set the standard for tax services.

Background:
The primary marketing need of ADOR is designed to increase the number of Arizona taxpayers filing electronically. The

demographic is adults (18 or older) throughout the state who would file a tax return.

Service Need:
Outreach and education programs to Arizona taxpayers designed to promote electronic filing/payment of taxes.

Marketing Services or Outlets:
Television

Radio

Newspapers
Magazines

Internet

Alternative Media

2Rl

Arizona Department of Gaming
Mission:
The Mission of the Department of Gaming’s Office of Problem Gambling is to provide and support effective problem
gambling prevention, treatment, and education programs throughout Arizona.

Backaround:
The Arizona Department of Gaming, Office of Problem Gambling, has received marketing assistance in branding their

services which include treatment, education, and prevention of problem gambling. Their toll free help line, 1-800-NEXT
STEP, has been advertised on billboards, theater screens, print media, state employee paycheck stuffers, commercials,
online and social media, and radio. They wish to continue to work with these and other media, to continue outreach of

their awareness and assistance messages.

Service Need:
1. Media Buys
2. Outreach to general, multicultural, and niche audiences
3. Press releases and press conferences
4. Event sponsorship

Marketing Services or Qutlets:
1. Television

2. Radio
3. Billboards
4. Newspapers
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5. Magazines
6. Internet
7. Alternative Media
Arizona Department of Economic Security
Mission:
The Arizona Department of Economic Security makes Arizona stronger by helping Arizonans reach their potential through
temporary assistance for those in need, and care for the vulnerable.

Background:
The programs within DES place advertisements in order to reach the target group/particular area intended. The following

is an illustrative list of vendors that DES has utilized in the past. New vendors may be required at any time depending on
need.

Service Need:
1. Advertisements as indicated utilizing the following outlets:
a. AZ Daily Star, AZ Daily Sun, Arizona Informant, AZ Republic, CBS Outdoor, Copper Area News,
Jobing.com, Job Examiner, Payson Roundup, Qwest Dex, Saguaro Gold, The Employment Network,

Thompson Publishing, Tucson Newspaper

Marketing Services or Outlets:

1. Television

2. Radio

3. Newspapers

4., Magazines

5. Internet

6. Alternative Media

Arizona Department of Juvenile Corrections

Mission:

The Arizona Department of Juvenile Corrections (ADJC) enhances public protection by changing the delinquent thinking
and behaviors of juvenile offenders committed to the Department.

Background:
ADJC is responsible for all juveniles adjudicated as delinquent and committed to its jurisdiction by county juvenile courts.

It is accountable to the citizens of Arizona for the promotion of public safety though the management of the States secure
juvenile facilities and the development and provision of a continuum of service to juvenile offenders; including education,

rehabilitation and treatment.

Marketing Services or Outlets:
1. Production

2. Media Services
3. Public Relations
4. Multicultural Focus Marketing

Arizona Clean Elections Commission
Mission:
The mission of the Arizona Citizens Clean Elections Commission is to fairly, faithfully and fully implement and administer
the Arizona Citizens Clean Elections Act.

Background:
The Citizens Clean Elections Act is a campaign finance reform measure that was initiated by Arizona citizens and passed

by voters in 1998. The Act creates a campaign finance system that provides full public funding to qualified candidates
who voluntarily agree to abide by contribution and spending limits. Additionally, the Act requires the Clean Elections
Commission to provide public and voter education to the citizens of Arizona. The intent is to improve the integrity of
Arizona state government and encourage citizen participation in the political process.
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Service Need:
Comprehensive, non-partisan, outreach and education program targeted to Arizona voters and prospective candidates.

When necessary, in addition to general market, messaging should be tailored/appropriate for Hispanic and Native
American populations.

Vendor should develop an in-depth knowledge of the Act and Commission’s activities to actively participate in
communication with public and media.

Marketing Services or Outlets:
Television

Radio

Print

Social

Digital (pre-roll, online ads, SEM, etc.)
Out of Home (biliboards, theaters, etc.)
Non-traditional

Noohkwh =~

Arizona Department of Health Services
Mission:
The Mission of the Arizona Department of Health Services is to promote, protect and improve the health and wellness of
communities and individuals in Arizona. Through our marketing and public education efforts, ADHS promotes tobacco
prevention services thought the ASHLine, nutrition and physical activates though the Arizona Nutrition Network, access to
healthy foods for pregnant women and children through the WIC program, and promotion of healthy lifestyles through a
variety of public health promotions services.

Background:
The Arizona Department of Health has several federally funded public education campaigns that include funding from the

United States Department of Agriculture, which funds nutrition education programs, and the Centers for Disease Control
and Prevention, which funds programs that promote diabetes and HIV prevention and prevention for chronic disease and
cancer. Other federal funding includes the Title V Block Grant that funds the Strong Families Arizona program, which is a
statewide home visiting program that helps Arizona families be healthier. A public education program that promotes the
Arizona Smokers Helpline, commonly called the ASHLine, is funded by the state tobacco tax. The ASHLine is a hotline
that provides coaching and nicotine replacement therapy to people interested in quitting tobacco.

Service Need:

1. Formative research to develop targeted campaigns that reach specific audiences, such as lower income families
and people interested in quitting smoking. (Arizona Nutrition Network, WIC Program, Tobacco Prevention
Program including the ASHLine). The formative research is critical in developing evidence-based public education
campaigns.

2. Development of creative concepts and assets that are specific to target audiences and reach the Arizona specific
demographics.

3. Media buys and placement that help ADHS maximize budgets by reaching target audiences. For example, the pre
diabetes education program targets healthcare providers to screen people at risk for developing diabetes and
provides resources to help patients from developing the disease.

4. Analytics of marketing campaign performance that helps ADHS assess the effectiveness of messages. The
analytics are critical in helping ADHS determine if the messages are resonating with the target audiences, and in
making decisions on how to best allocate resources to maximize the effectiveness of the budgets.

Marketing Services or Outlets:
1. Television in all three broadcast markets in Arizona, and cable outlets to reach rural markets and target audiences

2. Statewide broadcast radio
3. Online radio such as Pandora and Spotify that use demographic information and geo targeting to reach target
4

audiences.
Out of home including billboards and specialty locations such as physician’s offices, grocery stores, and mall

kiosks.
5. Online digital advertisements that use demographic information and geo targeting to reach target audiences, such

as the Google ad network.
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6. Print advertising that reaches target audiences.

Arizona Office of Tourism

Mission:
To strengthen and expand Arizona’s economy through travel and tourism promotion.

Background:
The Arizona Office of Tourism has a robust program of work which includes global marketing efforts to encourage

domestic and international visitation to our state. These destination marketing efforts inspire millions of people to visit
Arizona, which kicks off a positive economic cycle of statewide visitor spending, job creation and tax revenue. The
agency's goal is to positively promote Arizona’s travel offerings on a global scale so all Arizonans can benefit from that

valuable visitor doliar.

Service Need:
1. Digital — display, search, sponsored custom content, retargeting, pre-roll video/rich media, SoMe ads, PPC,

mobile, SEO and analytics as part of our advertising campaigns. Monthly eNewsletters as part of our editorial
calendars.

2. Print/Advertorial — national and regional publication media placements as part of our advertising campaigns

3. Social Media — Facebook, Twitter, Instagram and Pinterest posting and monitoring and sweepstakes as part of
advertising campaigns

4. Television — Cable and programmatic as part of our advertising campaigns

5. Events — Agency-wide marketing partnerships, promotional items, random acts of sunshine giveaways,
sweepstakes

6. Activations — Out-of-Home - digital/static boards, train station/ferry boat takeovers with brand ambassadors,
consumer trade shows, on-building video projections, movie theater and building elevator videos

7. Public Relations — media in support of advertising campaigns and activations.

8. Creative — Design of creative/copy for all campaigns and activations

9. Production — Production of all elements and deliverable as part of our advertising campaigns. Print, digital, video,
copy, etc.

10. Website/campaign landing pages — maintenance and creation of new pages and content within the new site.
Trouble-shooting site and CMS issues. SEO and SEM optimization, tracking and analytics.

11. Multicultural and/or International marketing activities

Marketing Services or Qutlets:

1. General Marketing partner
2. Internet
3. Television
4. Radio
5. Publications
Arizona Governor’s Office of Highway Safety
Mission:

The Arizona Governor's Office of Highway Safety (GOHS), as the focal point for highway safety issues in Arizona,
provides leadership by developing, promoting, and coordinating programs influencing public and private policy, and
increasing public awareness of highway safety issues that include speeding, impaired driving, seat belt and child safety
seats including motorcycle safety and distractions by drivers that cause traffic fatalities and injuries on our streets and
highways. GOHS provides grant funding to law enforcement agencies, fire departments and non-profits around Arizona.

Background:
GOHS believes educational campaigns are an invaluable tool in reducing traffic fatalities, crashes, injuries and the

number of impaired drivers and unbuckled motorists, etc., on Arizona’'s roadways.

Service Need:
GOHS has created several multi-media campaigns—as well as participates in national federal media campaigns—to

educate the public about safer driving habits through the use of TV and radio, billboards, posters, and others promotional

City of Glendale - Exhibit A



State of Arizona
T State Procurement Office
Exhibit A 100 N 15th Ave., Suite 201
Phoenix, AZ 85007

Contract No.: ADSPO17-145336
Description: Marketing - Statewide

materials, in both English and Spanish. Impaired driving, and seat belt (safe driving) campaigns have been the primary
focus, but speeding, aggressive driving, and distracted drivers are also of concern to GOHS.

Marketing Services or Outlets:
Television

Radio

Newspapers
Magazines

Intemet

Alternative Media

e

City of Glendale - Exhibit A



LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
ON ADVERTISING, INC.

EXHIBIT B
Scope of Wotk

PROJECT

Conttactot to provide services and matetials on an as-needed basis for Marketing Setvices in the
following categories:

General Marketing Partner

Design Fitm Setvices (Creative)
Production Services

Media Setvices

Interactive Marketing Services

Public Relations

Multicultural Focus Marketing Partner

10/13/16



LINKING AGREEMENT
BETWEEN
THE CITY OF GLENDALE, ARIZONA
AND
ON ADVERTISING, INC.
EXHIBIT C
METHOD AND AMOUNT OF COMPENSATION
1,200,000 for the enitite term of the Agteement

NOT TO EXCEED AMOUNT

The total amount of compensation paid to Contractor for full completion of all work required by
the Project must not exceed $1,200,000 (one million two-hundred thousand) for the entire term of

the Agreement.
DETAILED PROJECT COMPENSATION

Per Section 4 of the City of Glendale Exhibit A and Services provided.

10/13/16
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advertising

Advertising Services Agreement

March 1, 2017
Lorraine Zomok
Director
Glendale CVB
5800 W. Glenn Drive, #140
Glendale, AZ 85301

This letter is to summarize the arrangement, under which ON Advertising will serve as Advertising Agency
of Record for Glendale CVB. Glendale CVB understands fees and commissions are included in the gross
advertising budget and are paid by the participating media advertising outlets.

SCOPE OF SERVICE

Advertising and Production Services to be provided under terms of this agreement include: execution of an
advertising campaign designed to achieve agreed-upon objectives. ON Advertising agrees to act as
Glendale CVB’s Advertising Agency of Record and under the scope of service agrees to provide to
Glendale CVB all market research, analysis and recommendation for commercial media purchasing, as
well as execution of all advertising purchases, follow up communication with media partners, and market
analysis to ensure full impact of the campaign is met. Production Services may include, but not be limited
to production of all creative included but not limited to television, radio, print, internet, billboard and OOH.
Services include script writing, voice-overs, talent (if required) post-production, etc. Our time covers the
counseling, supervisory and promotional service of the firm’s principal, account management team and
additional staff it might assign in the fulfillment of this agreement.

ON Advertising will offer recommendations among the media advertising outlets offered within the
proposal, however Glendale CVB will be at full liberty to choose among the advertising entities proposed,
whether ON Advertising recommends them, or not.

COMPENSATION

ON Advertising will apply a standard agency service charge of fifteen percent (15%) to all media
advertising buys. This fee is paid to ON Advertising thru the agency discount applied at the time of the
media buy and is not in addition to the media buy. Glendale CVB will not incur any additional expenses by
ON Advertising or any subcontractors employed by us beyond the original amount budgeted for
advertising.

All advertising expenses and disbursements must be approved by Glendale CVB in advance.
All advertising will be billed to Glendale CVB on detailed invoices and will be payable 30 days from billing
date. ON Advertising will maintain accurate records of all expenditures on behalf of Glendale CVB. ON
Advertising will be prepared to supply any supporting detail you may require.

ON Advertising Inc. 101 N. 1t Ave, Suite 2000 Phoenix, AZ 85003 480-705-6623 (ONAD)



Glendale CVB
Advertising Services Agreement
Page 2

PROPRIETARY INFORMATION

As part of the execution of this agreement, all media research performed under the “Scope of Service”
outlined in this agreement, is proprietary information owned by Glendale CVB. ON Advertising will
maintain all proprietary information until the full execution of this agreement. If this agreement is not
executed in full for any reason, proprietary information remains the property of ON Advertising and may
not be used, accessed or otherwise maintained by Glendale CVB without the expressed, written consent of
ON Advertising. After complete execution of the agreement, proprietary information related exclusively to
the execution of this agreement will be turned over to Glendale CVB. Glendale CVB owns all rights to
the completed creative.

Any attempt by Glendale CVB, its employees, partners, subsidiaries or others working in relation to
execution of any advertising strategies as part or not part of this agreement, to obtain or conduct research
with any media advertising entity participating, negotiating, or intending to participate or negotiate with ON
Advertising, is cause for immediate termination of this agreement, and ON Advertising may request
immediate payment of fees and/or commissions due in relation to the full execution of this agreement.

CONFIDENTIALITY CLAUSE
ON Advertising agrees to hold in confidence any sensitive information it may obtain from Glendale CVB in
the performance of this agreement.

EQUAL OPPORTUNITY

ON Advertising shall ensure that any subcontractors and supplies it may employ do not discriminate
against any worker, employee, or applicant, or any member of the public, because of race, creed, color,
religion, sex, or national origin, nor otherwise commit an unfair employment practice.

Sincerely, Accepted:
3/1/2017
By:
Ron Meritt Date Lorraine Zomok Date
President Director
ON Advertising Glendale CVB

ON Advertising Inc. 101 N. 1t Ave, Suite 2000 Phoenix, AZ 85003 480-705-6623 (ONAD)
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Introduction advertising

Lorraine Zomok

Manager

Glendale CVB

5800 W. Glenn Drive, Suite 140
Glendale, AZ 85301

Dear Lorraine,

Founded in 1994, On Advertising is an award-winning, full-service advertising, marketing, public relations,
graphic design and video services agency. We handle accounts of all sizes, from local and national, driving
consumer response across all communications channels. We have significant experience in B2C public
relations, advertising and tourism experience. We appreciate the opportunity to work with Glendale CVB.

Thank you for your time. If you have any questions, please call us anytime at (480) 705-6623 x 1002.
Cordially,

- Ron Menitt

John Hernandez Ron Meritt
Chief Executive Officer President
jhernandez@on-advertising.com rmeritt@on-advertising.com

2|Page
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We’ re On advertising

Founded in 1994, On Advertising is an integrated marketing and advertising agency with innovation
and big creative ideas at its core. For all of our clients, we take a business-based approach to marketing
communications. We start and execute every assignment with the understanding that there is a
tangible business goal to achieve and that our communications strategies must align with the business

objectives of our clients.

Our analytical approach combined with our outstanding creative team guarantees our clients receive
a focused, well-conceived plan to meet their marketing needs. We provide all of these services with
your budget in mind, On Advertising always engages the most creative and effective use of available
resources. Our talented, enthusiastic team brings a diverse set of skills, insight and creativity. We
cultivate long-term client relationships while executing projects with integrity and a commitment to
excellence and bottom-line results! We do this by building committed relationships between brands

and consumers and our clients and ourselves.

3|Page
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On Advertising Services advertising

On Advertising provides a number of different services designed to increase branding for any industry.

Our services include:

e Brand Identity e Advertising

e Strategic Planning e Media Buying

e Digital Marketing e Email Marketing

e Public Relations e Media Relations

e Mobile Marketing e Direct Marketing

e Content Marketing e Marketing Collateral

e Website Design e Search Engine Optimization
e Social Media Marketing e Video Production

e Hispanic Marketing

4|Page
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Compa ny Approach advertising

Over the past 22 years, we have gained an understanding and capability to manage accounts with
multiple stakeholders, smaller budgets and tight turnaround times. Initially, our focus will be research
and planning.

On Advertising’s full-time staff is assigned to each account. Multiple people will be assigned to
Glendale CVB during the research and planning stage. During the phases where the focus is on creative
(if we participate in this phase), our Creative Director, Scott Kasallis, becomes more involved in tandem
with the creative team and will be included in future presentation meetings. Based on your feedback,
options are narrowed down until a consensus is reached and all parties are satisfied with the final
product.

Our due diligence process requires every project milestone to receive approval from you in order to
move to the next phase. One of our strengths is our organizational structure. The owners of On
Advertising are hands-on with all projects that keeps projects moving forward, on time and on budget.
We have internal management software that tracks project tasks, jobs, goals and timelines.

5|Page
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Project Management A

All of On Advertising’s staff is in-house. We do not use contractors to deliver any of our services. All of
our services are done by experienced, qualified professionals who specialize in their field. When a
new customer comes to On Advertising, we devote the necessary resources from our staff to provide

the highest quality work to you.

Although several people will be working on your projects, as a customer of On Advertising, you will
have one point of contact with our agency. We assign one individual to communicate with you and be
responsible for all work being provided to you. This single point of contact allows both you and us to

communicate all projects, deadlines and expectations in a clear and concise manner.

6|Page
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Phase 1 - Planning e

Effective advertising is directly linked to an effective strategic planning. Therefore, before starting any

project, we start with a planning phase.

Advertising Plan — We will create a master document which will outline research, data, media
purchase recommendations and more. The Research Plan will be comprehensive and will include:

e AD Research (demographics, media costs, CPM, impressions, ad recommendations, etc.)

e Goals and Objectives of the Campaign

e Lead Generation Opportunities

e Measurement and Analysis

Competitive Analysis — Our next step is to create a competitive analysis to determine the differences
and similarities between Glendale CVB and other Arizona cities, towns and regional destinations. The

key to a success campaign is to demonstrate our points of differentiation. An emphasis will be placed

7|Page



on Glendale CVB’s tourism opportunities and success. We will also identify and assess the best possible
cross-marketing opportunities we can exploit by collaborating and connecting with Glendale CVB’s

tourism spots.

Demographic Research — We would like to review all demographic research you currently have on
tourist information. We would like to review and/or research a demographic/psychographic analysis
of our target audiences including visitors and meeting planners. Our advertising campaign will include

cultural and social motivators for choosing a tourism destination.

Media Research Analysis — The next step will be to provide Glendale CVB a Media Analysis which will
include the current media habits of the target audiences. The media report will include a review of

your current media placements as well as specific media recommendations based on our research.

Organizational Structure — As part of this campaign, we would like to explore all possible stakeholder

relationships currently with the Glendale CVB. We wish to explore all options such as public-private

partnerships, properties within Glendale city limits which promote tourism to their location.

8|Page
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Phase 2 — Creative Strategy Uil

Once the advertising plan is in place and approved and you wish our participation and
recommendations for creative, our creative team will help define Glendale CVB’s unique selling
proposition that will set Glendale CVB apart from the competition. With this in mind, we establish a
creative strategy. Our creative team will present several ideas and creative directions to address the

requirements of the creative strategy. Strong copy will support the creative strategy.

Once the direction is agreed upon, creative begins. This is when the emotional, stimulating and exciting
work begins! On Advertising is a full-service advertising agency. We create advertising and messaging
campaigns that work based on extensive demographics and research. The On Advertising team has

more than 75 years combined creative experience.

We produce creative advertising from concept to completion. Our Emmy and Addy award-winning

staff will produce an effective advertising campaign designed to increase tourism for Glendale CVB.

9|Page



Interactive Strategies — Our goal is to create an interactive media that resonates with the target

audience since travelers rely heavily on online resources for researching vacation spots.

Video Production

On Advertising recommends significant video production as a major component in the branding,
marketing and tourism development for Glendale CVB. We believe videos are critical to this
campaign and must be used to increase tourism opportunities to Glendale. A person visiting
the new website is more likely to be engaged by a video or videos. National Studies show that a
person who views a video will stay on a website an average of two minutes longer. We can
greatly increase your exposure and Search Engine Optimization by linking videos from YouTube
to the website. We are recommending short videos showcasing key tourism destinations for

placement on the website

On Advertising has an award-winning in-house digital studio. We can concept, write, shoot

and edit all videos.

10| Page
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Phase 3 — Launch & Tracking QLGINSING

Launch

After the creative execution above is complete and approved, we will launch the campaign.
Media is placed and the campaign will begin. The implementation of this campaign will be
anchored by an intense advertising program focusing traffic to the Glendale tourism website

(www.visitGlendale.com). The call-to-action for all advertising directs to the tourism website.

The website is a way to measure the advertising success for the year-round campaign.

Tracking & Evaluation

In order to track and access, On Advertising will use a well-established tracking system with
various factors used to measure success of the campaign. The factors involved in the monitoring
of the on-going campaign will allow us to modify strategies and executions for future marketing
and advertising efforts. Some of the factors we will use to measure the effectiveness of the

campaign include:

11| Page


http://www.visitglendale.com/

Evaluate visitor numbers and occupancy rates at Glendale tourist
destinations and lodging properties.
Evaluate percentage of sales at visitor-oriented businesses in Glendale.
Evaluate website analytics of the URL

- Number of unique visitors to website

- Number of referrals to partner sites from website

- Number of referrals to website from online marketing partners

12| Page
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Media Buylng advertising

Our CEO, President and National Media Director have a combined 65 years of broadcast experience.
This gives us the insight and experience needed to provide the best possible advertising coverage and
the lowest possible cost. Media Research is done by our National Media Director, Julie Light. Julie has
been buying and selling media across the United States for more than 25 years. No one knows more

about media research, planning and negotiating media.

On Advertising starts with research. This research is specific to each client and breaks down the

demographics of the audience as well as the appropriate media to use. Our digital media strategy,

planning and recommendations are driven by this research.

13| Page
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ED & Tourism Experience advertising

CLIENT
City of Peoria Economic Development Department

SCOPE OVERVIEW
Brand and market Peoria as an ideal location to establish or expand businesses within the city. Also
promoted Peoria as a tourist destination to a national audience. The new campaign highlighted
Peoria’s technology platforms, retail and entertainment district, education, household and
employment opportunities. ¥,

WHAT WE DID

Print, Radlo‘& Onl‘me Adver.tl:smg Ca.mpalgn / il Ei o
Launched Biolnspire — Peoria’s Medical Technology Incubator Complex

Promoted Participation in National ED Conferences
Produced Local/Regional Investing in Innovation Conferences

Named & Launched P83 — Peoria’s New Retail & Entertainment District o o ey L e o
Promoted Job Fairs for local Peoria Businesses IO et g s
Produced Speakers’ Bureau for Peoria ED Department :ﬁ'ﬁ%ﬁ%ﬁ%ﬁg e
Attracted New Companies to Peoria including Trine University ;“"'"“““’m Lo s

EIESESET DEORIA

of life, outstanding recreation op| tles,
nwmwwummm
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ED & Tourism Experience advertising

CLIENT
Scottsdale Hilton Resort

SCOPE OVERVIEW
Brand, market, promote and book the new Hilton Scottsdale Resort Villas. We were tasked with

promoting Scottsdale as a destination vacation spot and in particular promote and book the new 50
villas built on the grounds of the Scottsdale Hilton Resort.

WHAT WE DID
Print Advertising Campaign, National Media Relations, Direct Mailer, Ribbon Cutting Event

—— SLVILMS/

/ @
. 5 A TRz h A Hilt
COME & EXPERIENCE/OUR NEW VILLA ACCOMMODATIONS SR IS

e
»~

*%4* T o T ¥
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Why H | re U S? advertising

Government Experience
We have extensive experience working with Government agencies at all levels. On Advertising
currently has a long-term contract with the State of Arizona (5 years), Maricopa County (10
years) and the City of Phoenix (3 years).

No Conflict of Interest
On Advertising is currently not contracted with any City, County or State for Economic

Development or tourism campaigns. Therefore, we can focus all our creative ideas and
resources on Glendale CVB’s tourism program rather than competing with other in-state
tourism campaigns.

Experience in Economic Development & Tourism
On Advertising has a proven track record of increasing tourism and hotel bookings. We know

how to identify and market to the two major target audiences . . . leisure travelers and meeting
planners. We know how to create specific advertising campaign to target both markets. Both
campaigns will span across print, digital and interactive using cutting-edge technologies such as
digital ad targeting and retargeting.

16| Page
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Our Clients advertising

On Advertising has a diverse client base. We provide various services to companies across the United

States. For a complete list of our clients, please visit our website at www.on-advertising.com.

—=AVNET

SOUTH COAST

POST ACUTE

PION EER PACKAGING GORMAN

& COMPANY, INC

17| Page
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advertising

Conclusion

If you have any questions about the information in this capabilities proposal, please

contact Ron Meritt at (480) 705-6623 x1002 or rmeritt@on-advertising.com.

Thank you for the opportunity to work with Glendale CVB.
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LOCATION

101 North 1st Avenue, Suite 2000
Phoenix, Arizona 85003
480-705-ONAD (6623)

WEBSITE

www.on-advertising.com

SOCIAL

n Facebook/OnAdPHX

Instagram/onadvertising
£ Twitter/OnAdPHX

u Vimeo/onadvertising




Samples of Current PFRSE Media Collateral
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REGIONAL FOCUS / SOUTHWEST/PACIFIC (onmuen mom pAcE 67)

and Recreation Department generates
nearly $10 million annually in sports
tourism for the local economy.

The Round Rock Sports Center, which
opened in January 2014, 1s “the crown
jewel of the Sports Capital of Texas,” ac-
cording to Nancy Yawn, director of the
Round Rock Convention. & Visitors Bu-
reau. The facility offers 82,800 square feet

with six basketball or 12 volleyball courts
and seating for up to 1,700 fans; the Cen-
ter hosts over 70,000 players and 120,000
spectators annually for tournaments,
league sports and club sports. “Round
Rock is expanding its outdoor venue space
as well,” notes Yawn. “In 2017, the new
Round Rock Multi-purpose Complex will
add five natural grass fields and five syn-

The Morgan
A Premiu

it Lourt

= Professional Staff provides field lining, security, first aid, set-up and

tear-down support.

_ = Tumkey Operations manages parking, concessions, vendors and

.. tournament services.

= San Francisco Bay Area with 700+ hotel rooms within walking
distance, 35+ restaurants in historic downtown setting, nearby
goif courses, lakes, wineries, redwoods and beach less than

40 minutes away!

Visit us at: MHOSC.com @ Call us at: (408) 778-3900

Hill Outdoor Sijorts Center

rament Experience!

£1

Daniel Huerlimann-BEELDE / Shutterstock.com

thetic turf fields to accommodate Ulti-
mate, soccer, rugby, lacrosse and flag foot-
ball.” v

Round Rock’s Champion Fields at Old
Settlers Park comprises 20 baseball and
five softball fields with dedicated spaces
for disc golf, cricket, soccer, football, ten-
nis, sand volleyball and horseshoes. A new
soccer complex, set to open in 2018, will
add four additional fields. The Austin
Sports Arena in Round Rock is a 20,000-
square-foot facility for inline hockey, and
the Clay Madsen Recreation Center offers
two full-size gymnasiums, a six-lane, 25-
yard lap pool and four racquetball courts.

Arizona ;
Glendale and the West Valley is a sports
Mecca. University of Phoenix Stadium has
hosted Super Bowl, Fiesta Bowl and BCS
Championships and is the site of the
NCAA 2017 Final Four. Gila River Arena,

'home to the NHLs Arizona Coyotes, has

also hosted Travis Pastrana’s Nitro Circus,
Smuckers Stars on Ice, Street League
Skateboarding, Professional Bull Riding
and World Extreme. Cagefighting.

According to Danielle Dutsch, national
sales manager, Glendale recently hosted
the USA Baseball National Team Cham-
pionships. “We also hosted the Special
Olympics 2016 State Summer Games,”
Dutsch notes. “That brings in more than
300 room nights. The athletes bring their
families and so it’s a big impact for our
city” At the most edition of the Games,
floorball was introduced as the newest
team sport to join the Special Olympics’
worldwide lineup.

NASCAR, volleyball, basketball, cheer-
leading, tennis, archery, soccer and flag
foothall events also have found a home in
Glendale. There are 1,500 hotel rooms in
Glendale and over 8,000 rooms across the
West Valley. som
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FIESTAS DECEMBRINAS EN GLENDALE

LANIE

S

3

POR BARBARA HUIPE

on un ambiente cdlido y hospi-

talidad incomparable, Glendale

essindudaundestinoideal para

la préxima temporada navide-

fia: la ciudad ofrece atracciones
paraque los visitantes de todaslas edades
guarden bellos recuerdos navidefios de
porvida.

“iHay mucho que hacer en Glendale
durante las fiestas! Es un destino familiar
todo el afio, pero de verdad, no hay mejor
momento para conectar con amigos y fa-
milia que la jubilosa época navidefia”, ex-
presé Kim Larson.

Larelacionista Publica de la Oficina de
Convenciones y Visitantes de Glendale
comento a EL IMPARCIAL que el centro

Un millén y medio de luces navidenas te esperan
en el centro de Glendale para hacer de tus
vacaciones familiares una experiencia inolvidable,
como cuento de temporada.

de la ciudad se vestird con un millén y
medio de luces LED; se trata de la exhibi-
cién de luces més grande del Estado.

Ademds, las noches de viernes y saba-
dos, las calles del centro se llenaran de
musica, venta de deliciosa comida, arte,
manualidades, paseos y otras actividades
para nifios y la oportunidad de conocer a
Santaclds.

La diversién continiia en Westgate

* kabitacionas itsimerde

Hotel en Tucson
CENTRICO Y COMODO

® Pariorud o bt bioira

il
$99% 343

¥ it s e ik

ey -
Tel: 520-770-1910

remsdelasin * Haciciln S cifelis, tu reista
B v ey b rebigeir, sicadonde
+ = Infbrrert ralimbrics GRAT  pela, equipd pera plarcher
* Fidl scome por #l 0 » Gryls et ki

Consulta en linea

Entertainment District, que ofrecerd la
primerapistadehielorealalairelibre dela
region, la cual serd la principal atraccién
del complejo de entretenimiento pero no
la tinica, pues ademds ofrecerd variadas
actividades familiares gratuitas.

A partir del 22 de noviembre, y por
siete semanas, podrés acudir a la pista de
patinaje sobre hielo, disfrutar de paseos
en carruaje, nevadas nocturnas y los pe-

FELICES FIESTAS

quefios tendran la oportunidad de cono-
cer a Santaclds y retratarse con €l.

Bellos detalles

Porque ésta es la épocaideal parair de
compras, Westgate Entertaiment District
es también una gran opcién que retne
gran cantidad de tiendas y boutiques, asi
como bares y restaurantes para que la di-
versién no termine.

“Tanger Outlets Glendale ofrece més
de 9o marcas lideres y tiendas de disefia-
dor en liquidacién con grandes ahorros
todos los dias” indicé, “este innovador
centro comercial ofrece una enorme va-
riedad de tiendas de alto valor y tiendas
de descuento en moda, calzado, produc-
tos domésticos y mas”.

Kim Larson informé que Arrowhead
Towne Center recientemente cambié su
nombre a P83; el centro comercial sigue

EL IMPARCIAL COM ificok ok TUCSOM,

cedetia e HETPES S TUCHONAIRPORT FLACE HY A TT.COM
HYATT PLACE TUCSOMN AIRPORT

AEES Scnith Tucaon Boolevang Tycisn AF E5 TG
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o0 B20E950405

TODO SOBRE ARIZONA /EL IMPARCIAL / NOVIEMBRE 2016




ofreciendomds de 170locales de tiendasy
restaurantes, as{ como un cine, todo con
unalocalizacién accesible: justo aun lado
dela autopista Loop 101.

Ademas de las atracciones navidefias,
siempre es buena ocasion para visitar los
lugares familiares de Glendale: Wildlife

World Zoo, Aquarium & Safari Park y la
fébrica de dulces Cerreta’s Candy
Company, recomendd la entrevistada.
“Si estds buscando una escapada de
vacaciones, Glendale es el lugar para ir.
Haymuchas opcionesde cosas parahacer,
con verdaderamente algo para cada

1LA¥ADG A HAHO GARANTIZADO!

COMPRAMOS ALFOMBRAS EN CUALQUIER CONDICION

Graciar Tacom/ lee
.-'li":,.w-- Tieads de
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GAMNADUR EN 2016
MEJORES ALFOMBERAS EN TUCSOH
| POR PREMIO DE LOS LECTORES
ARIZONA DALY STAR

asian tracie
rug company

2623 M Campbell Ao
Tucsan, &ArizZona

OO0 520 326-7FB28
Horarlo: Lunes a sabado
de Wiam a 6pm
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Destinos

quien”, asegurd Kim Larson, “en la cima,
un increible festival que atrae gente de
todalaregién, nuestro servicio y hospita-
lidad es incomparable”.

Ubicada a menos de media hora del
centro de Phoenix, Glendale es un desti-
no navidefio que sin duda te dejard un
buen sabor de boca yhermosos recuerdos
navidefios para toda la familia.

“Vengan a visitar West Valley. De ver-
dad, no hay otra comunidad tan cdlida y
acogedora con los visitantes. Los propie-
tarios de los negocios locales y 1a hospita-
lidad de la gente pretenden proveerte una
maravillosa estancia, que hard un poco
mds mdgicalatemporadanavidefia”, invi-
té kim Larson.

MAS INFORMACION: WWW.VISITGLENDALE.COM

Los mds peques se
divierten como nunca
en Glendale.

AFIEGRE I

Riverpark Inn

e GAD
T

‘*3‘ "’"}* 20 minutos
“38 ' . del nuevo Tucson

’ Premium Outlets

%
L

T ¥

- -
¥ ] Ve

Dome-Jue

e,
GRATIS

s Desayuno estilo Buffet Americano
=Internet de banda ancha
y acceso de alta velocidad

Selaala 4 PR B hake e

Wi wrpueritss. Expen 31 THICEHME

= Alberca con calefaccion y Jacuzzi TUCSON / ARITONA
«Microondas y Refrigerador . i

= Cafetera y café en la habitacion \ __"

= Estacionamiento s —

777 W. Cushing Street Tucson, Arizona 85745
Tiel; 001, BEEER15 5588 Fax:53HL239.2310
sales@TheRiverparkinn.com

wiiral TheRiverparklnn.com




Destino

GLENDALE, ARIZONA

EL “NUEVO OESTE”"

Justo medio entre el encanto del Viejo Oeste y la modernidad de
una ciudad cosmopolita del siglo XXI, te sugerimos los puntos que
no te debes perder en tu proxima visita a Glendale.

POR BARBARA HUIPE

on alrededor de 1 mil 500 habitaciones de

hotel, que van del hospedaje sencillo hasta

suites de cuatroy cinco estrellas, la ciudad te

espera con excelentes opciones para consen-

tirte,sefialdenexclusivapara ELIMPARCIAL
Lorraine Zomok.

“El alojamiento en West Valley estd conveniente-
mente ubicado”, comenté la gerente del Centro de
Visitantes de Glendale, “con facil acceso a las atraccio-
nes mas destacadas y destinos premier, asi como el
centro histdrico, el distrito deportivo y de entreteni-
miento de la ciudad”.

Sabores de todas partes del mundo conforman la
oferta gastrondmica de Glendale: en version tradicio-
nal o contempordnea, las cocinas alemanas, polaca,

china y mexicana tienen su lugar aqui.

“Te hace agua la boca: sabores, condimentos, aro-
mas... son palabras que han sido usadas por mucho
tiempo para describir la cocina tinica de los estableci-
mientos de Glendale y West Valley”, sefiald; “con cien-
tos de restaurantes, hay una opcién para cada personay
tu apetito seguro serd satisfecho”.

Ya sea que la visites de negocios o para relajarte, la
ciudad ofrece grandes ventajas para hacer de tus vaca-
ciones toda una experiencia, con un ambiente familiar
yamigable; el Aeropuerto Internacional Sky Harbor de
Phoenix estd a sélo 20 minutos.

Como especialista en turismo y conocedora del
lugar, Lorraine Zomok compartio sus recomendacio-
nes con cinco de los lugares que no debes dejar de visi-
tar en Glendale.

FOTOS: CORTES{A CENTRO DE VISITANTES DE GLENDALE

EL IMPARCIAL

DIARIO INDEPENDIENTE DE SONORA

TODO SOBRE ARIZONA MAGAZINE 31 JUL 2016

1 Estadio de la Universidad de Phoenix

La lista es encabezada por el espectacular estadio,
casa del equipo de futbol americano Cardenales
de Arizona; el recinto ha sido galardonado con
varios premios, en 2015 fungié como sede del
Super Bowl.

2 Centro histdrico

Ademas de 90 tiendas, el centro cuenta con
infinidad de lugares para comer y hermosas
fachadas de ladrillo; disfruta de agradables
caminatas por las tardes, pues cada dia
encontraras algo nuevo que ver.

“Los invitamos a visitar
Glendale, Arizona, para

que experimenten nuestra
hospitalidad y nuestra calida y
amistosa comunidad. Al llegar,
hagan una parada en el Centro
de Visitantes, para poder
conocerlos y contarles mucho
mas sobre la ciudad”

LORRAINE ZOMOK

Gerente del Centro de Visitantes de Glendale

TODO SOBRE ARIZONA /EL IMPARCIAL / AGOSTO 2016
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Destino

3 Westgate y Tanger Outlets

En mas de 2 mil kildmetros cuadrados, el distrito
de entretenimiento redne numerosas tiendas,
restaurantes, hoteles, parques, centros de
diversion y otras atracciones; en Tanger Outlets
hay 85 marcas lideres.

4 Lago Pleasant

Si la diversion acuatica es lo tuyo, el lago Pleasant
(el segundo mas grande de Arizona) te ofrece
diversidad de actividades para que disfrutes a lo
grande mientras te refrescas: clases de kayak y
senderismo, asi como renta de equipo son los

servicios que se ofrecen. MAS OPCIONES

e Arrowhead Towne Center

5 Zoologico y acuario Wildlife

Este zooldgico y safari redne la coleccion de

vida salvaje mas grande de Arizona y brinda «  Wet'n'Wild Phoenix
emocionantes paseos; cuenta con un restaurante
con vista al acuario, para disfrutar de un
panorama relajante mientras cenas. « Paseos en globo aerostatico

o Cabela's Qutfitters

» Dave & Buster's at Westgate

Bar abierto
de Lunes a Viernes

desde las 4 pm imm GOMM a

odo nuestr ni ;
:;isp?m m;st e?a gTE;)aLI{ 'apo“,csa y ”
mucha divergion!

desde las 4 pm
AN TEPPAN STEAK & SUSHI

o""‘Q

Abierto Lun a Jue 4-10 pm Vie 4-11pm 5ab 11am-11pm Dom 11am-10pm |
6091 N Oracle Rd, Tucson, AZ | 001 (520) 797-0888  www.mrantucson.com u f
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INTERVIEW

GORGEOUS GLENDALE, ARIZONA

State’s sixth largest city gets 300+ days of sunshine

For anyone who doesn’t know,
what’s great about Glendale?

“The West Valley is a place of extremes - from
the heart pounding roar of 3,400 pounds of
NASCAR metal zipping through 200-mile-per-
hour turns at Phoenix International Raceway, to
the cowpoke pace of ambling horses kicking up
dust trails under desert stars and dinner served
open-fire with cowboy songs and stories. The
West Valley is made up of 14 cities, each with its
own character and amenities.”

e Entertainment Dislrict

Can you tell us a bit about Visit
Glendale and Its recent rebranding?
"The Glendale CVB was formed in 2010 in
partnership with West Valley tourism entities.
We represent and showcase all 14 cities
located throughout the region. In 2015, in
order to better identify who we are and the
services we provide, we unveiled a new brand
for the bureau at our five-year annual meeting.
This new brand will enhance and elevate our
marketing efforts for the region.”

How important is the Canadian
market to Glendale?

“Qur top international market is Canada. We are
thrilled to welcome our neighbouring visitors
from the north ... from snowbirds with a second

30 TRAVEL PROFESSIONAL / APRIL 2016

home in Arizona, to multi-day travellers. In
2015 we began additional outreach to new and
emerging markets including Ottawa, Toronito,
Calgary, Vancouver and Montreal.”

We hear there’s great shopping in
Glendale. Where can visitors shop
il they drop?
“Historic Downtown Glendale has been
named as one of the country’s 10 best places
for shopping. The downtown
is actually two neighborhoods:
Historic Catlin Court with its white
picket fences and mature shade
trees welcoming visitors to the
bungalows-turned-specialty shops;
and Old Towne boasting brick-
trimmed sidewalks and glowing
gaslights leading the way to the
famous antique stores and ethnic
eateries. The neighbourhoods span
10 square blocks which can easily
be strolled in an afternoon.”
“Shoppers can also delight
at one of the largest malls in the
region, the beautifully-designed
Arrowhead Towne Center. In the
heart of Glendaie’s sports and entertainment
district [there’s] the Westgate Entertainment
District. Adjacent to Westgate Entertainment
District [is] Tanger Outlets Glendale.”

ALDD™IN 3T 4G { OULDIY [1TEd NPAT)

What's one of your own favourite
things about Glendale?

“My husband and | live in one of Downtown
Glendale’s oldest craftsman style bungalow
homes, built in 1918. One of our favourite
historic stops is Glendale’s Sahuaro Ranch.
This 1886 homestead is one of the best-
preserved early ranches in the Salt River
Valley. Nearly 50 peacocks call the ranch area
home! Pack a picnic lunch and make it a day
exploring Glendale’s past.”

Contact details

LORRAINE ZOMOK

President & CEQ
Visit Glendale
visitglendale.com
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SOUTHWEST | ARIZONA

FLAGSTAFF

Just an hour’s drive from

the Grand Canyon and close
to seven national parks and
monuments, Flagstaff offers
access to some of the world’s
most beautiful scenery. Take
in gorgeous landscapes, from
the largest Ponderosa pine
forest in the world to the
snow-capped San Francisco
Peaks. Ride the chairlift to see
the Grand Canyon like never
before. Outdoor enthusiasts
rejoice as they ride Arizona
Snowbowl’s chairlift to get

a glimpse of the Grand
Canyon’s vastness, or as they
encounter epic trails while
hiking, biking or skiing.

flagstaffarizona.org

TUCSON

It's easy to feel on top of

the world in Tucson, with
mountains encircling a
vibrant desert city. Travel

up Mt. Lemmon in Coronado
National Forest. Surround
yourself with the iconic
symbol of the American
West at Saguaro National
Park. Tour the USA’s finest
example of Spanish Colonial
architecture at Mission San
Xavier del Bac, still serving its
Tohono O’'odham community.
As the first UNESCO City

of Gastronomy in the USA,
Tucson’s vivid culinary scene
includes Mexican and Native
American flavours.

VisitTucson.org

ARIZONA

Flagstaff
Tucson

VisitTheUSA.ca/arizona | VisitArizona.com
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ARIZONA’S MUSEUMS

Stunning natural beauty

and a rich arts and cultural
tradition give Arizona plenty
to showcase in its museums.
Step into living history on the
grounds of the Arizona-Sonora
Desert Museum, which includes
a zoo, art gallery, botanical
garden, natural history
museum and aquarium. The
Heard Museum preserves the
legacy of past and present
regional artists in its 40,000
objects, while the new
Western Spirit: Scottsdale’s
Museum of the West reflects
the cultural legacy of the

19 Western states. Its sculpture
courtyard features a changing
array of artists.

GLENDALE

Head to downtown Glendale
to experience critically
acclaimed restaurants, trendy
shops and free festivals.
Learn about local heritage
on a tour of historic Sahuaro
Ranch, which features a rose
garden and freely roaming
peacocks (bring your
cameral). Sports enthusiasts
will enjoy the city’s Sports

& Entertainment District,
home to the NHL Coyotes
and the NFL Cardinals, as
well as great restaurants and
entertainment venues. Don't
miss Tanger Outlets and
Arrowhead Towne Center for
a little retail therapy.

VisitGlendale.com

ARIZONA

Glendale

VisitArizona.com | VisitTheUSA.ca/arizona
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GLENDALE

CIVIC CENTER

The Glendale Civic Center offers 40,000 square feet of
indoor and outdoor meeting space for corporate events, trade
shows, weddings and private parties. The facility features
several upgrades including rich, luxurious carpet,
an FM system for hard of hearing guests and free connection

to Google’s indoor mapping system for smart phone users.
g pping sy: P

ARIZONA

VY CATERING

v
Exclusively catered by: . www.ArizonaCatering.com

5750 West Glenn Drive | 623.930.4300

www.GlendaleCivicCenter.com




lendale
Glitters

%

S

)\‘1 : \\("l‘““"‘/
g l

irit
§er 4“/")3
o Summer Glendale
s SUMMer
Bllos&’d(r)l‘; Series: 61968 Ban

Néiw Times
Weekly Freebie: Glendale Glitters

GLENDALE REPUBLIC

“NO SNOW,BUT-.
VALLEY cyows

I's happening 01

wamar ™ poard The Murph

Downiown Murphy Pork

s li Don't like pumpkin?
n-ady loglavrayln Ih-n-'n a pw for you

5 uniquely Arizona holiday events, i

traditions make you glad to be here




rY ¥, City of Glendale P Glondele, Az 85301

GLEND!%E Legislation Description

File #: 17-096, Version: 1

AUTHORIZATION TO ENTER INTO A PROFESSIONAL SERVICES AGREEMENT WITH CLEAR CREEK ASSOCIATES,
LLC, FOR EVALUATION OF GROUNDWATER BACKUP SUPPLY
Staff Contact: Craig Johnson, P.E., Director, Water Services

Purpose and Recommended Action

This is a request for City Council to authorize the City Manager to enter into a Professional Services
Agreement with Clear Creek Associates, LLC, to evaluate groundwater backup water supplies, and approve
expenditure of funds in an amount not to exceed $199,965.

Background

To improve water supply redundancy, the Water Services Department will engage a hydrogeology consultant
to evaluate backup groundwater supplies for all City water zones (1 to 4), evaluate interconnection options
with other municipal water systems, and assess operational and distribution system improvements. The
project will evaluate additional sources of potable water supply such as groundwater wells, aquifer storage &
recovery (ASR) wells, and system interconnections with other municipal providers.

The City’s four water delivery zones each have different water supply sources including groundwater and
surface water. The surface water supply sources include Colorado River water and Salt River Project water.
These renewable surface water supplies are vulnerable to shortages depending on watershed conditions and
drought. As a consequence, to assure that the City will have adequate potable supply in times of surface
water shortages, new groundwater supply sources need to be identified. As part of the project the City will
also evaluate options for distribution system water quality improvements associated with groundwater
development and system interconnection.

Analysis

o

Clear Creek Associates, LLC is on the Engineering Department’s “on-call” list for hydrogeology services. They
were chosen for this Water Services hydrologic analysis project because of the experience and knowledge that
the firm has with regional groundwater conditions.

Community Benefit/Public Involvement

Improvements in water supply redundancy and system improvements will assist in protecting Glendale
residents from unanticipated or scheduled shortages of Colorado River and Salt River Project water. This
meets goals outlined in the 2012 Citizen Task Force on Water and Sewers that called for enhancing water
resources sustainability. In addition, the project advances the Task Force goal of regional collaboration by
building on existing and proposed connections to other systems. The project will also promote the Task Force

City of Glendale Page 1 of 2 Printed on 4/3/2017
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objective of protecting water quality in the distribution system.

Budget and Financial Impacts

Funds are available in the Water Services FY2016-17 Capital Improvement Plan budget.

Cost

Fund-Department-Account

$199,965

2400-61049-551200, Zone 3 Improvements

Capital Expense? Yes

Budgeted? Yes

Requesting Budget or Appropriation Transfer? No

If yes, where will the transfer be taken from?

City of Glendale

Page 2 of 2
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PROFESSIONAL SERVICES AGREEMENT
ZONES 1 - 4 GROUNDWATER BACKUP SUPPLY EVALUATION
PROJECT NUMBER 151629

This Professional Services Agreement ("Agreement") is entered into and effective between CITY OF GLENDALE,
an Arizona municipal corporation ("City") and Clear Creek Asscociates, LLC., an Arizona limited liability company,
("Consultant"} as of the day of , 2017 (“Effective Date”).

RECITALS

A. City intends to undertake a project for the benefit of the public and with public funds that is more fully set
forth in Exhibit A, Project (the "Project™);

B. City desires to retain the professional services of Consultant to perfotm cettain specific duties and produce
the specific work as set forth in the attached Exhibit B, Project Scope of Work (“Scope™);
C. Consultant desires to provide City with professional services (“Services”) consistent with best consulting or
architectural practices and the standards set forth in this Agreement, in order to complete the Project; and
D. City and Consultant desire to memorialize their agreement with this document.
AGREEMENT

The parties hereby agtee as follows:

1 Key Personnel; Other Consultants and Subcontractors.
11 Professional Services. Consultant will provide all Setvices necessary to assute the Project is

completed timely and efficiently consistent within Project requitements, including, but not limited
to, working in close interaction and interfacing with City and its designated employees, and wotking
closely with othets, including other consultants or contractors, retained by City.

1.2 Project Team.
a, Project Managet.
(1) Consultant will desighate an employee as Project Manager with sufficient training,

knowledge, and experience to, in the City's opinion, complete the project and
handle all aspects of the Project such that the work produced by Consultant is
consistent with applicable standards as detailed in this Agreement; and

@ The City must approve the designated Project Manager.

b. Project Team,

1) ‘The Project Manager and all other employees assigned to the Project by
Consultant will comprise the "Project Team."

2 Project Manager will have responsibility for and will supervise all other employees
assigned to the Project by Consultant.
c. Discharge, Reassign, Replacement.

1) Consultant acknowledges the Project Team is comprised of the same persons and
roles for each as may have been identified in Exhibit A.

2 Consultant will not discharge, reassign, replace or diminish the responsibilities of
any of the employees assigned to the Project who have been approved by City
without City's prior written consent unless that person leaves the employment of
Consultant, in which event the substitute must fitst be approved in writing by City.

10.13.16




3 Consultant will change any of the members of the Project Team at the City's
request if an employee's performance does not equal or exceed the level of
competence that the City may reasonably expect of 2 petson petforming those
duties, or if the acts or ornissions of that person are detrimental to the
development of the Project.

Subcontractors.

1) Consultant may engage specific technical contractors (each a "Subcontractor™) to
furnish certain service functions.

@) Consultant will remain fully responsible for Subcontractor's services.
(3) Subcontractors must be approved by the City.

) Consultant will certify by letter that all contracts with Subcontractors have been
executed incorporating requirements and standards as set forth in this Agreement.

Schedule. The Setvices will be undertaken in a manner that ensures the Project is completed timely and
efficiently in accordance with the Project.

Consultant’s Work.

Standard. Consultant must perform Services in accordance with the standards of due diligence,
care, and quality prevailing among consultants having substantial experience with the successful
furnishing of Services for projects that are equivalent in size, scope, quality, and other criteria under
the Project and identified in this Agreement.

Licensing. Consultant warrants that:

31

32

3.3

3.4

a.

Consultant and its Subconsultants or Subconttactots will hold all appropriate and required
licenses, registrations and other approvals necessary for the lawful furnishing of Services
("Approvals"); and

Neither Consultant nor any Subconsultant or Subcontractor has been debarred or
otherwise legally excluded from contracting with any federal, state, or local governmental
entity ("Debarment").

(1) City is under no obligation to ascertain or confirm the existence or issuance of any
Approvals or Debarments, or to examine Consultant's contracting ability.

@) Consultant must notify City immediately if any Approvals or Debarment changes
during the Agreement's duration. The failure of the Consultant to notify City as
required will constitute a material default under the Agreement.

Compliance.

a.

a.

Services will be furnished in compliance with applicable federal, state, county and local
statutes, rules, regulations, ordinances, building codes, life safety codes, and other
standards and criteria designated by Cits..

Consultant must not discriminate against any employee ot applicant for employment on
the basis of race, color, religion, sex, national origin, age, marital status, sexual orientation,
gender identity or expression, genetic characteristics, familial status, U.S. military veteran
status or any disability, Consultant will requite any Sub-contractor to be bound to the
same requirements as stated within this section. Consultant, and on behalf of any
subcontractors, warrants compliance with this section.

Coordination; Interaction.

For projects that the City believes requires the coordination of various professional
services, Consultant will work in close consultation with City to proactively interact with

10.13.16




any other professionals retained by City on the Project ("Coordinating Project
Professionals").

b. Consultant will meet to review the Project, Schedule and in-progress work with
Cootdinating Project Professionals and City as often and for durations as City reasonably
considers necessaty in order to ensure the timely work delivery and Project completion.

e For projects not involving Coordinating Project Professionals, Consultant will proactively
interact with any other contractots when directed by City to obtain or disseminate timely
information for the proper execution of the Project.

3.5 Work Product.

a. Ownership. Upon receipt of payment for Services furnished, Consultant grants to City,
and will cause its Subconsultants or Subcontractors to grant to the City, the exclusive
ownership of and all copyrights, if any, to evaluations, reports, drawings, specifications,
project manuals, surveys, estimates, reviews, minutes, all "architectural work" as defined in
the United States Copytight Act, 17 U.S.C § 101, ¢f seq., and other intellectual wotk product
as may be applicable ("Work Product”).

o) This grant is effective whether the Work Product is on paper (e.g., a "hard copy™),
in electronic format, or in some other form.

2) Consultant warrants, and agrees to indemnify, hold harmless and defend City for,
from and against any claim that any Work Product infringes on third-party
proprietary interests.

b. Delivery. Consultant will deliver to City copies of the preliminary and completed Work

Product promptly as they are prepared.

c. City Use.
1) City may reuse the Wotk Product at its sole discretion.
(2) In the event the Work Product is used for another ptoject without further

consultations with Consultant, the City agrees to indemnify and hold Consultant
harmless from any claitn arising out of the Work Product.

€) In such case, City will also remove any seal and title block from the Work Product.

Compensation for the Project.

4.1 Compensation. Consultant's compensation for the Project, including those furnished by its
Subconsultants or Subcontractors will not exceed $199,965.00 as specifically detailed in Exhibit D
("Compensation™).

4.2 Change in Scope of Project. The Compensation may be equitably adjusted if the originally
contemplated Scope as outlined in the Project is significantly modified.

a. Adjustments to Compensation require a written amendment to this Apreement and may
require City Council approval.
b. Additional services which are outside the Scope of the Project contained in this Agreement

may not be performed by the Consultant without prior written authotization from the City.

c. Notwithstanding the incotporation of the Exhibits to this Agreement by reference, should
any conflict atise between the provisions of this Agreement and the provisions found in
the Exhibits and accompanying attachments, the provisions of this Agreement shall take
priority and govern the conduct of the parties.

4.3 Allowances. An “Allowance” may be identified in Exhibit D only for work that is required by the
Scope and the value of which cannot reasonably be quantified at the time of this Agreement.

13




5,

a. As stated in Sec. 4.1 above, the Compensation must incorporate all Allowance amounts
identified in Exhibit D and any unused allowance at the completion of the Project will
remain with City.

b. Consultant may not add any mark-up for work identified as an Allowance and which is to
be performed by a Subconsultant.

c Consultant will not use any portion of an Allowance without prior written authorization
from the City.

d. Examples of Allowance items include, but are not limited to, subsurface pothole

investigations, survey, geotechnical investigations, public participation, radio path studies
and material testing.

4.4 Expenses. City will reimburse Consultant for certain out-of-pocket expenses necessarily incurred
by Consultant in connection with this Agreement, without mark-up (the “Reimbursable
Expenses”), including, but not limited to, document reproduction, materials for book preparation,
postage, courder and overnight delivery costs incutted with Federal Express or similat cartiers,
travel and car mileage, subject to the following:

a. Mileage, airfare, lodging and other travel expenses will be reimbuzrsable only to the extent
these would, if incurred, be reimbutsed to City of Glendale personnel under its policies
and procedures for business travel expense reimbursement made available to Consultant
for review prior to the Agreement’s execution, and which policies and procedures will be

furnished to Consultant;
b. The Reimbursable Expenses in this section are approved in advance by City in writing; and
c. The total of 2ll Reimbursable Expenses paid to Consultant in connection with this

Agreement will not exceed the “not to exceed” amount identified fot Reimbursable
Services in the Compensation.

Billings and Payment.
51  Applications.

a. Consultant will submit monthly invoices (each, 2 "Payment Application") to City's Project
Manager and City will remit payments based upon the Payment Application as stated
below.

b. The period covered by each Payment Application will be one calendar month ending on
the last day of the month.

5.2 Payment.

a, After a full and complete Payment Application is received, City will process and temit
payment within 30 days.

b. Payment may be subject to or conditioned upon City's receipt of:

) Completed work generated by Consultant and its Subconsultants and

Subcontractors; and

2 Unconditional waivers and releases on final payment from all Subconsultants and
Subcontractors as City may reasonably request to assure the Project will be free of
claims arising from required performances under this Agreement.

5.3 Review and Withholding. City's Project Manager will timely review and certify Payment
Applications.

a, If the Payment Application is rejected, the Project Manager will issue a wtitten listing of
the items not approved for payment.
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b. City may withhold an amount sufficient to pay expenses that City reasonably expects to
incut in correcting the deficiency or deficiencies rejected for payment.

Termination.
6.1 For Convenience. City may terminate this Agreement for convenience, without cause, by

delivering a written tetmination notice stating the effective termination date, which may not be less
than 15 days following the date of delivery.

a. Consultant will be equitably compensated for Services furnished ptior to receipt of the
termination notice and for reasonable costs incurred.
b. Consultant will also be similatly compensated fot any approved effort expended, and

approved costs incurred, that are directly associated with Project closeout and delivery of
the required items to the City.

6.2 For Cause. City may tetminate this Agreement for cause if Consultant fails to cure any breach of
this Agreement within seven days after receipt of written notice specifying the breach.

a. Consultant will not be entitled to further payment untl after City has determined its
damages. If City's damages resulting from the breach, as determined by City, ate less than
the equitable amount due but not paid Consultant for Services furnished, City will pay the
amount due to Consultant, less City's damages, in accordance with the provision of Sec. 5.

b. If City's direct damages exceed amounts otherwise due to Consultant, Consultant must pay
the difference to City immediately upon demand; however, Consultant will not be subject
to consequential damages more than $1,000,000 or the amount of this Agreement,

whichever is greater.

Conflict. Consultant acknowledges this Agreement is subject to A.R.S. § 38-511, which allows for
cancellation of this Agreement in the event any person who is significantly involved in initiating,
negotiating, securing, drafting, or creating the Agreement on City's behalf is also an employee, agent, or
consultant of any other party to this Agreement.

Insurance. For the duration of the term of this Agreement, Consultant shall procure and maintain
insurance against claims for injuries to persons or damages to property which may arise from or in
connection with the performance of all tasks or work necessary to complete the Project as herein defined.
Such insurance shall cover Consultant, its agent(s), representative(s), employee(s) and any subcontractors.

8.1 Minimum Scope and Limit of Insutrance, Coverage must be at least as broad as:

a. Commercial General Liability (CGL): Insurance Setvices Office Form CG 00 01,
including products and completed operations, with limits of no less than $1,000,000 per
occutrence for bodily injury, personal injury, and property damage. If a general aggregate
limit applies, either the general aggregate limit shall apply separately to this project/location
ot the general aggregate limit shall be twice the required occurrence limit.

b. Automobile Liability: Insurance Services Office Form Number CA 0001 covering Code 1
(any auto), with limits no less than $1,000,000 per accident for bodily injury and property
damage.

c Professional Liability. Consultant must maintain a Professional Liability insurance

coveting errots and omissions arising out of the work ot services performed by Consultant,
or anyone employed by Consultant, or anyone for whose acts, mistakes, errors and
omissions Consultant is legally liability, with a liability insurance limit of $1,000,000 for
each claim and a $2,000,000 annual aggregate limit.

d Wotker’s Compensation: Insurance as required by the State of Arizona, with Statutory
Limits, and Employers’ Liability insurance with a limit of no less than $1,000,000 per
accident for bodily injury or disease.
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8.2

8.3

8.4

8.5

Indemnification.

a. To the fullest extent permitted by law, Consultant must defend, indemnify, and hold
harmless City and its elected officials, officers, employees and agents (each, an
"Indemnified Party," collectively, the "Indemnified Parties") fot, from, and against any and
all claims, demands, actions, damages, judgments, settlements, petsonal injury (including
sickness, disease, death, and bodily harm), property damage (including loss of use),
infringement, governmental action and all other losses and expenses, including attorneys'
fees and litigation expenses (each, a "Demand ot Expense” collectively "Demands ot
Expenses") asserted by a third-party (i.e. a person or entity other than City or Consultant)
and that arises out of or results from the breach of this Agreement by the Consultant or
the Consultant’s negligent actions, etrors ot omissions (including any Subconsultant or
Subcontractor or other person or firm employed by Consultant), whether sustained before
or after completion of the Project.

b. This indemnity and hold harmless provision applies even if 2 Demand or Expense is in
part due to the Indemnified Party's negligence or breach of a responsibility under this
Agreement, but in that event, Consultant will be liable only to the extent the Demand or
Expense results from the negligence or breach of a responsibility of Consultant ot of any
person or entity for whom Consultant is responsible.

c. Consultant is not required to indemnify any Indemnified Parties for, from, or against any
Demand or Expense resulting from the Indemnified Party's sole negligence of other fault
solely attributable to the Indemnified Patty.

Other Insurance Provisions, The insurance policies requited by the Section above must contain,
or be endorsed to contain the following insurance provisions:

a. The City, its officets, officials, employees and volunteers are to be covered as
additional insureds of the CGL and automobile policies for any liability atising from or
in connection with the performance of all tasks ot work necessaty to complete the Project
as herein defined. Such liability may arise, but is not limited to, liability for materials, parts
or equipment furnished in connection with any tasks, or wotk petformed by Consultant or
on its behalf and for liability atising from automobiles owned, leased, hired or borrowed
on behalf of the Consultant. General liability covetage can be provided in the form of an
endorsement to the Consultant’s existing insurance policies, provided such endotsement is
at least as broad as ISO Form CG 20 10, 11 85 ot both CG 20 10 and CG 23 37, if later

revisions are used.

b. For any claims related to this Project, the Consultant’s insutance covetage shall be
primary insurance with respect to the City, its officets, officials, employees, and
volunteers. Any insurance or self-insurance maintained by the City, its officers, officials,
employees or volunteers shall be in excess of the Consultant’s insurance and shall not
contribute with it.

c. Each insurance policy required by this Section shall provide that coverage shall not be
canceled, except after providing notice to the City.

Acceptability of Insurers. Insurance is to be placed with insurers with a current A.M. Best rating of
no less than A: VII, unless the Consultant has obtained priot approval from the City stating that a
non-conforming insurer is acceptable to the City.

Waiver of Subrogation. Consultant hereby agrees to waive its tights of subrogation which
any insurer may acquire from Consultant by virtue of the payment of any loss. Consultant agrees
to obtain any endorsement that may be necessary to effect this waiver of subrogation. The
Workets” Compensation Policy shall be endorsed with a waiver of subrogation in favor of the City
for all work performed by the Consultant, its employees, agent(s) and subcontractor(s).

[{IR RS




10.

11,

8.6 Verification of Coverage. Within 15 days of the Effective Date of this Agreement, Consultant shall
furnish the City with original certificates and amendatory endorsements, or copies of any applicable
insurance language making the coverage required by this Agreement effective. All certificates and
endorsements must be teceived and approved by the City before work commences. Failure to
obtain, submit or secure the City’s approval of the required insurance policies, certificates or
endotsements priot to the City’s agreement that work may commence shall not waive the
Consultant’s obligations to obtain and vetify insurance coverage as otherwise provided in this
Section. The City reserves the right to require complete, certified copies of all required insurance
policies, including any endorsements or amendments, required by this Agreement at any time
during the Term stated herein.

Consultant’s failure to obtain, submit or secure the City’s approval of the required insurance
policies, certificates or endorsements shall not be consideted a Force Majeure or defense for any
failure by the Consultant to comply with the terms and conditions of the Agreement, including any
schedule for performance or completion of the Project.

8.7 Subcontractors. Consultant shall require and shall verify that all subcontractors maintain insurance
meeting all requirements of this Agreement.
8.8 Special Risk or Circumstances. The City reserves the right to modify these insurance requirements,

including any limits of coverage, based on the nature of the risk, prior experience, insurer, coverage
ot other citcumstances unique to the Consultant, the Project ot the insurer.

E-verify, Recotds and Audits. To the extent applicable under AR.S. § 41-4401, the Consultant warrant
their compliance and that of its subconsultants with all federal immigration laws and regulations that relate
to their emplovees and compliance with the E-verify requirements under AR.S. § 23-214(A). The
Consultant or subconsultant’s breach of this warranty shall be deemed a material breach of the Agreement
and may tesult in the termination of the Agreement by the City under the terms of this Agreement. The City
retains the legal right to randomly inspect the papers and records of the other party to ensure that the other
patty is complying with the above-mentioned warranty. The Consultant and subconsultant warrant to keep
their respective papers and records open for random inspection during normal business hours by the other
patty. The parties shall cooperate with the City’s random inspections, including granting the inspecting party
entry rights onto their respective properties to petform the random inspections and waiving their respective
rights to keep such papers and records confidential.

No Boycott of Istael. The Parties agree that they are not currently engaged in, and agree that for the
duration of the Agreement they will not engage in, a boycott of Israel, as that term is defined in A.R.S. §35-

393.

Attestation of PCI Compliance. When applicable, the Contractor will provide the City annually with a

Payment Card Industry Data Secutity Standard (PCI DSS) attestation of compliance certificate signed by an

officer of Contractor with oversight responsibility.

Notices.

12.1 A notice, tequest or other communication that is required or permitted under this Agreement (each
a "Notice") will be effective only if:

The Notice is in writing; and

b. Delivered in person or by overnight courier setvice (delivery charges prepaid), certified or
registered mail (return receipt requested).

c. Notice will be deemed to have been delivered to the petson to whom it is addressed as of
the date of receipt, if:

(1) Received on 2 business day before 5:00 p.m. at the address for Notices identified
for the Party in this Agreement by U.S. Mail, hand delivery, or overnight courier
service; or

2) As of the next business day after receipt, if received after 5:00 p.m.
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14.

d.

e.

The burden of proof of the place and time of delivery is upon the Party giving the Notice.

Digitalized signatures and copies of signatures will have the same effect as original
sighatures.

12.2 Representatives,

a.

Consultant. Consultant's representative (the "Consultant's Representative") authorized to
act on Consultant's behalf with respect to the Project, and his ot her address for Notice
delivery is:

Clear Creek Associates, LLC

¢/o0 Donald Hanson

6155 East Indian School Road, Suite 200
Scottsdale, Arizona 85251

City. City's representative ("City's Representative") authotized to act on City's behalf, and
his or her address for Notce delivery is:

City of Glendale

¢/o Kelly Hargadin

City of Glendale Engineeting Department - Suite 315
5850 W. Glendale Avenue

Glendale, Arizona 85301

i ired copy to:
City Manager City Attorney
City of Glendale City of Glendale
5850 West Glendale Avenue 5850 West Glendale Avenue
Glendale, Arizona 85301 Glendale, Arizona 85301
Concurrent Notices.
¢y All notices to City's representative must be given concurtently to City Manager
and City Attorney.
) A notice will not be deemed to have been received by City's representative until

the time that it has also been received by the City Manager and the City Attorney.

(3) City may appoint one ot more designees for the purpose of receiving notice by
delivery of a written notice to Consultant identifying the designee(s) and their
respective addresses for notices.

Changes. Consultant or City may change its representative or information on Notice, by

giving Notice of the change in accordance with this section at least ten days ptiot to the

change.

Financing Assignment. City may assign this Agreement to any City-affiliated entity, including a non-
profit corporation or other entity whose primary purpose is to own ot manage the Project.

Entire Agreement; Survival; Counterparts; Signatures.

14.1  Integration. This Agreement contains, except as stated below, the entire agreement between City
and Consultant and supersedes all ptior conversations and negotiations between the parties

regarding the Project or this .Agreement.

a.

Neither Party has made any representations, watranties or agreements as to any matters
concerning the Agreement's subject matter.

Representations, statements, conditions, ot warranties not contained in this Agreement wll
not be binding on the patties.
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15.

16.

17.

c. Inconsistencies between the solicitation, any addenda attached to the solicitation, the
response ot afly excetpts attached as Exhibit A, and this Agreement, will be resolved by
the terms and conditions stated in this Agreement.

142 Interpretation.
a. The parties fairly negotiated the Agreement's provisions to the extent they believed
necessary and with the legal representation they deemed appropriate.

b. The patties are of equal bargaining position and this Agreement must be construed equally
between the parties without consideration of which of the parties may have drafted this
Agreement.

c. The Agreement will be interpreted in accordance with the laws of the State of Arizona.

143 Survival. Except as specifically provided otherwise in this Agreement, each watranty,
representation, indemnification and hold harmless provision, insurance requirement, and every
other right, remedy and responsibility of a Party, will survive completion of the Project, ot the

eatlier termination of this Agreement.

144  Amendment. No amendment to this Agreement will be binding unless in writing and executed by
the parties. Electronic signature blocks do not constitute execution for putposes of this Agreement.
Any amendment may be subject to City Council approval.

14.5 Remedies. All tights and remedies provided in this Agreement are cumulative and the exercise of
any one ot more right or remedy will not affect any other rights or remedies under this Agreement
or applicable law.

14.6  Severability. If any provision of this Agreement is voided or found unenforceable, that
determination will not affect the validity of the other provisions, and the voided or unenforceable
provision will be reformed to conform with applicable law..

147  Counterparts. This Agreement may be executed in counterparts, and all counterparts will together
comprise one instrument.

Term. The term of this Agreement commences upon the Effective Date and continues for a one (1) yeat
initial petiod. The City may, at its option and with the approval of the Consultant, extend the tetm of this
Agreement an additional one (1) year, renewable on an annual basis. Consultant will be notified in writing
by the City of its intent to extend the Agreement period at least thirty (30) calendar days prior to the
expiration of the original or any renewal Agreement petiod. Price adjustments will only be reviewed during
the Agreement renewal period and will be a determining factor for any renewal. Thete ate no automatic

renewals of this Agreement.
Dispute Resolution. Any controversy or claim arising out of or relating to this contract, or the breach

thereof, shall be settled by arbitration administered according to the American Arbitration Association’s
Commercial Arbitration Rules, and judgment on the award rendered by the arbitrator may be entered in any

court having jutisdiction thereof.

Exhibits. The following exhibits, with reference to the term in which they are first referenced, are
incorporated by this reference.

Exhibit A Project

Exhibit B Scope of Work

Exhibit C Schedule
Exhibit D Compensation

(Signatures appear on the following page.)




The parties enter into this Agreement effective as of the date shown above.

City of Glendale,
an Arizona municipal cotporation

By: Kevin R. Phelps
Its: City Manager
ATTEST:

Julie K. Bower (SEAL)
City Clerk

APPROVED AS TO FORM:

Michael D. Bailey
City Attorney

Clear Creek Associates, LLC,
an Arizona limited Hability company

By: Donald Hanson
Its: Principal
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EXHIBIT A
Professional Services Agreement

PROJECT

The City provides treated Central Arizona Project (CAP) water to Zone 3 from the Pyramid Peak Water Treatment
Plant (PPWTP). The back-up supply to Zone 3 is currently very limited. To achieve supply redundancy for Zone 3,
the City is evaluating additional sources of potable water supply such as groundwater wells, aquifer storage and
recovery (ASR) wells and system interconnections with other providers. The City is also evaluating options for
operational redundancy and system improvements in Zones 1, 2, and 4.

The consultant will evaluate potential system improvements and the impact they will have on water quality.

In summary, the purpose of this project is to:

* Provide additional groundwater supply source redundancy for Zones 1 through 4;

* Evaluate interconnection options;

* Evaluate the feasibility to use ASR wells in Zone 2 and 3 to obtain CAP water credits and provide additional
supply; and

* Evaluate operational and distribution system improvements to improve water quality in specified grids.

All past studies for Zone 3 and Glendale groundwater will be cited and included as referenced in this evaluation.
These include:

* 2013 TM 102 (Water Supply options Feasibility and TM 103 HRBS Hydraulic Analysis);

* 2012 Camelback Ranch Impacts Mitigation TM;

* 2012 Zone 4 Water Quality Impacts Assessment TM, and

* 2008 Groundwater Master Plan.

* Evaluating feasibility of supply redundancy for Zone 4 in case of 1) outage of Oasis Water Campus and 2)
restricted and reduced production (20%) from Oasis Water Campus due to drought condition from SRP.

Task 1B - Assessment of Existing Zones 1-4 Wells — The Consultant Team will conduct a desktop/ paper study
assessment of existing Zones 1 through 3 City or SRP groundwater wells that are not currently operational, have
operational issues or have water quality issues. The initial phase of the feasibility analysis will include an evaluation to
replace the existing wells within a 660 foot radius as well as increase the well legal capacity. This initial task will
include the following existing wells in the following zones:

Zone 1:
1. SRP Well 45 (this well does not need replacement ot rehab but an analysis of a direct connection to the Oasis

Groundwater Treatment Plant).

Zone 2:

2. City of Glendale Well 25

3. City of Glendale Well located at 79th and Union Hills (this well will act as supply for Zone 2 and 3 but physically
is in the northern section of Zone 2).

Zone 3:

4. City of Glendale Well 33

5. Private Well at 67th Avenue and Union Hills
6. City of Glendale A.R. 15

7. City of Glendale A.R. 18

8. City of Glendale A.R. 21

9. City of Peoria Well #2




The Consultant Team will assemble and review previous works completed for the City’s Groundwater Master Plan
in 2008 along with current Arizona Department of Water Resources (ADWR) groundwater records and compile the

following information:

* Current annual withdrawal capacity for each well along with pump capacity as documented by ADWR and any
changes since the Groundwater Master Plan was completed.

* Available well completion details including depth, diameter(s), casing and screen type, date drilled, drilling method,
and water level and well capacity when drilled.

* Current well and pump capacity, as well as annual usage repotted from 2008 through 2015 (and 2016 if available).
* Cutrent well-site condition. This will require review of the City’s available well operation information including
water levels, and other information pertinent to teplacing the existing wells.

* Review available water quality data to provide a general assessment of water quality and to determine if treatment
may be required at a particular well-site.

The previous well inventory will be updated with current data along with an updated Well Inventory graphic in GIS.
City owned land will be incorporated (to investigate a 660 foot radius around each well for replacement purposes)
utilizing a City provided GIS shapefile of City owned land. It is anticipated that most of the data collected as part of
the 2008 Groundwater Master Plan should not have changed significantly since many of these wells have not been
in service or have had minimal changes over the 8 year period since the development of the master plan. As part of
this study the data collection of the most current data will focus on water quality,groundwater levels, and aquifer

parameters.

To evaluate whether the existing legal well capacity can be increased, the Consultant Team will perform a simple
spreadsheet analysis using well-specific aquifer test data or SRV model data and the known depth and screened
length for up to five wells. Using the distance to the nearest non-City owned well, the Consultant Team will calculate
the estimated legal capacity. Well impact radii will be plotted on the Well Inventory Map for review and discussion.
For existing wells where this initial legal capacity meets a prescribed volume or where the number of neighboting
wells is low, the Consultant Team will conduct a more detailed THWells analysis which will incorporate boundary
conditions where necessary. For costing purposes, we have assumed that the spreadsheet analysis and mote
thorough THW'ells analysis will only be performed on 5 wells.

The Consultant Team will conduct site visits to each of the wells to collect information on site layout, other well site
facility (piping, valves, power supply, etc.) general condition, and potential for onsite well replacement. No sampling
is included in this task. The Consultant Team will develop preliminary conceptual cost for onsite well replacements
up to the existing 9 (not SRP 45) wells listed above, if applicable. The replacement wells will include budgetaty cost
for new well installation and equipping with industry standard construction materials such as high strength, low alloy
(HSLA) and silica sand filter pack. Alternative costs for stainless steel casing and glass bead filter pack will also be
provided. For those well sites estimated to require water treatment (Arsenic and / or Nitrate) based on previous
water quality data, conceptual budgetary costs for treatment facilities capital and operating costs will be estimated
based on industry metrics for typical treatment. The well-sites will also be evaluated for proper sizing to
accommodate any needed water treatment equipment. No budgetary cost to connect the wells to the distribution
system will be estimated. If required, the Consultant Team will provide well drilling footprint figures. All budgetary
cost estimates will be to AACEI Class 5 (Low: -20% to -50% and High: +30% to +100%). Costs for purchase of
land for new well site acquisition and ROW acquisition for connections and well wasting will not be included.

Deliverable: The Consultant Team will develop a well inventoty map with City owned land coverage, table of well
information, spreadsheet analysis tables of legal capacity by well, map showing distances to nearest non-City well
and impact radii and THWells Well Impact results. Cost estimate information will be conveyed in subsequent
deliverables, Task 1F and Task 3.

Task 1C —Initial ASR Assessment for Potable CAP Water in Zones 2 & 3 - The Consultant Team will work with
the City to quantify the City’s excess CAP capacity. The Consultant team will assess the viability of Aquifer Storage
and Recovery (ASR) wells for recharge and recovety of potable CAP water from the PPWTP. Zone 2 and Zone 3
wells from Task 1B will be analyzed for ASR well development. The potential to use ASR technology will be
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evaluated to develop long term storage credits that can be recovered for Zone 2 and 3 supplies. The Consultant
Team will:

* Address the benefits vs cost impacts of ASR considering CAP water rate increase as wellas water credits needed
for water supply during a drought conditions.
* Conduct a cost benefit analysis for ASR wells versus typical production wells and the

ability to accrue long term storage credits.
* Assess Underground Storage Facility and Water Storage Permit Feasibility.

Using data from Task 1B and ADWR’s SRV groundwater flow model, the viability of aquifer storage and recovery
(ASR) wells will be assessed.

The Consultant Team will assess the well locations in Task 1B (Zones 2 and 3 wells) in relation to other facilities of
concetn, particularly NAUSP and the Glendale Landfill to provide an opinion on the feasibility of obtaining an
Underground Storage Facility and Water Storage (USF/WS) permit. This is not a complete hydrologic
study/unreasonable harm determination but rather an initial opinion on the likelihood that a USF/WS permit could
be obtained. Additionally, the Consultant Team will provide conceptual costs for the installation and equipping of
an ASR well, including industry standard construction materials such as stainless steel casing and glass bead filter
pack, connection to distribution, de-chlotination facility and other site development. The well-sites will be accessed
for the proper size for all ASR equipment including dechlotination facilities. No budgetary cost to connect the wells
to the distribution system will be estimated. All budgetary cost estimates will be to AACEI Class 5 (Low: -20% to -
50% and High: +30% to +100%). Costs for purchase of land for ASR site acquisition and ROW acquisition for
connections and well wasting will not be included.

Deliverable: The wells listed in Task 1B for Zones 2 and 3 will be assessed for ASR technology. The depth to water,
estimated depth to volcanics/bedrock, water table elevation, groundwater flow, and aquifer properties by lithologic
unit (the Upper Alluvial Unit, the Middle Alluvial Unit, and the Lower Alluvial Unit) including saturated thickness,
hydraulic conductivity and transmissivity will be evaluated for the well sites listed in task 1B for Zones 2 and 3.
Aquifer properties will be posted on a Y4-section by Y4-section basis around each prospective well-site listed in Task
1B for Zones 2 and 3. No groundwater modeling ot sampling is included in this this task. Cost estimate information
will be provided in this delivetable.

Task 1D — Well Connection Locations and Infrastructure Improvements - The Consultant Team will identify
potential well connection locations to the Glendale distribution system and identify infrastructure and operational
improvements required to connect the respective groundwater wells.

Task 1E — Provisions for Pump to Waste Water Discharge — The Consultant Team will evaluate and develop
recommendations for provisions to discharge water during well statt-up for up to 10 wells. It is probable that water
quality issues will exist and the pump to waste period before clean-up will be extensive for all wells to be replaced.
The Consultant Team will evaluate strategies to reduce water quality issues in the replacement wells for wells that
cannot meet waterquality standards. Budgetary costs for connecting SRP Well 45 to the Oasis IX WTP.

Budgetary costs for all 10 wells from Task 1B for provisions to discharge waste water will be estimated.

TASK 2 — INTERCONNECTS TO OTHER WATER SYSTEMS FOR ZONES 2 AND 3
Task 2A - Meetings with Phoenix and Peoria/New River Water

The Consultant Team andCity will meet with the City of Phoenix and the City of Peoria / New River Water
Company personnel to identify possible interconnection to the City of Peotia and the City of Phoenix systems and
probable volumes. A review of the engineering plans for the Peoria Interconnect will be reviewed and a detailed plan
presented as to what needs to be done to make this system operational. Consultant will prepare draft meeting
minutes for City review and comment. Up to two meetings with each entity (four total) have been estimated.

Task 2B - Connection Locations and Infrastructure Improvements - The Consultant Team
will identify potential interconnect locations to the Glendale distribution system and use the
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hydraulic model to identify infrastructure and operational improvements required to connect the
respective water systems.
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EXHIBIT B
Professional Services Agreement

SCOPE OF WORK

Task 1 — ZONES 1-4 EXISTING GROUNDWATER WELL ASSESSMENT

Task 1A - Redundant Supply Capacity Requirements — The Consultant Team will review themost recent studies for
current water demands (based on 2015 or 2016, if available, metered sales data) and development trends for Zones 1
through 4 and update if necessary, redundant initial and buildout capacity requirements. Redundancy requirements
will be submi